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Supreme  Court 
backs  cameras 
in  courtrooms 
(See  page  7) 

Hostage  return 
overshadows 
inauguration 
(See  page  8) 

Dallas  dailies 
feud  over 
reader  count 
(See  page  10) 
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FOURTH  ESTATE 


THE  POLL  TAKER  WHO  PICKED 
THE  NEW  PRESIDENT 

“Our  poll  is  the  only 
one  that  doesn’t  say  it’s 
too  close  to  call.  The 
final  is  Reagan  47%, 

Carter  42%.  This  is  a 
clear  Reagan  win  in  the 
offing.  And  it’s  beyond 
what  we  call  a  margin 
of  error...  Reeigan 
has  got  an  absolute 
majority...” 

Harris  on  ABCs  Good  Momir^  America, 

November  4, 1980 


AND  OTHERS  RECOGNIZED 
HARRIS’ ACCURACY... 


“Of  all  the  major  national  pollsters,  Harris  was  the 
only  one  who  foresaw  a  Ronald  Reagan  victory... 
Harris  was  the  closest  at  predicting  Tuesday’s 
results.” 

Maty  Thornton,  Washington  Star,  1116180 
“Louis  Harris  can  take  a  bow...  allowing  for  statisti¬ 
cal  error,  Harris  was  thus  in  the  ball  park  for  the 
final  results.” 

Thomas  Oliphant,  The  Boston  Globe,  1116180 
“The  ABC  News/Harris  Poll  came  closest  to  the 
final  outcome...” 

E.J.  Dionne,  Jr,,  New  York  Times,  U 16180 

“...  Louis  Harris  predicted  flatly  that  Reagan  would 
win— by  a  margin  of  5  percent” 

Robert  G.  Kaiser,  Washington  Post,  1119180 
The  Harris  organization  “produced  a  more  accu¬ 
rate  prediction  this  year  than  did  its  rivals...” 

Bob  Keeler,  Newsday  1116180 


“In  the  shadow  of  the  presidential  sweepstakes 
hung  another  contest  of  no  little  interest  Which 
pollster  would  most  accurately  forecast  the 
voters’  choice.  The  winner  Louis  Harris.” 

Clayton  Jones,  Christian  Science  Monitor, 
1116180 

Lou  Harris  and  Associates.  Riofessionals. 
Winners.  Among  the  best  of  Gannett. 


GAhNEIT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 

Lincoln  Tower;  Rochester,  N.  Y  14604  (716)  546-S60(X 
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The  latest  ADI  rankings  show  that 
Seattle  is  now  the  15th  largest  market 
nationally  moving  up  from  17th  last  year. 

Its  not  just  a  growing  market.  Its  an 
affluent  one.  And  that's  why  the  best 
way  to  reach  Seattle  is  with  the  morn¬ 
ing  Seattle  Post-Intelligencer. 

P-l  readers  total  about  half  those 
who  read  a  Seattle  daily  And  the  1980 
3-Sigma  Study  shows  daily  and  Sunday 
P-l  readers  earn  a  higher  median 
income  than  the  readers  of  Seattle's 
other  daily 

And  the  latest  Belden  report  shows 
that  P-l  readers  are  better  educated 
and  hove  higher  median  incomes  than 
the  rest  of  the  Seattle  ADI. 


But  they  aren't  only  more  affluent, 
they're  more  discerning.  They  get  the 
P-l  first  thing  in  the  morning,  before  the 
day's  shopping. 

Seattle's  moving  all  right  Its  becom¬ 
ing  a  bigger  market  all  the  time.  And 
your  clients' products  can  be  moving 
just  as  fast — when  you're  part  of  the 
Seattie  P-l. 

SOURCE:  1980-1981  Arbitron  ADI  Market  Rankings; 

1980  Belden  Continuing  Market  Study. 

YOU’RE  NOT  COVERED 
VflTHOUT  THE  P-l. 


mi.  .  ■ 


For  skiing  or  selling,  come  up  to  New  England! 


This  winter,  weather-wise,  New  England  is  sitting  pretty.  Week  after  week,  ski  areas  here  report 
snow  conditions  good  to  excellent,  slopes  and  trails  open,  lifts  operating  full  time,  and  plenty  of  new 
powder — man-made  or  heaven-sent.  Throughout  the  region,  special  week-end  and  5-day  packages  are 
attracting  skiers  from  far  and  wide  to  areas  where,  unlike  Western  resorts,  if  snow  doesn’t  fall  from 
above,  the  snow  machines  stand  ready. 

Operators  of  ski  area  slopes  and  trails,  lifts  and  lodges,  restaurants  and  equipment  shops  are  only  the 
beginning  of  the  huge  list  of  beneficiaries  of  New  England’s  winter  playgrounds.  Ski  business 
enriches  the  region  by  better  than  two  billion  dollars  a  year,  buying  necessities  and  luxuries  for 
resident  readers  of  that  year-round,  all-time  best  seller — the  New  England  daily  newspapei’. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 
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FEBRUARY 


1-7 — Suburban  Newspapers  of  America  Mid-Winter  Management  Con¬ 
ference,  Casa  Marina  Hotel,  Key  West,  Fla. 

1-8 — National  Association  Advertising  Publishers  Mid-Winter  Conference, 
Camino  Real  Hotel,  Cancun,  Mexico. 

13 — New  England  Daily  Newspaper  Assn.,  Hyatt  Regency,  Cam¬ 
bridge,  Mass. 

12-13— New  England  Newspaper  Advertising  Executives  Asso¬ 
ciation,  Hyatt  Regency,  Cambridge,  Mass. 

12-15— California  Newspaper  Publishers  Association,  annual  meet¬ 
ing,  Doubletree  Inn,  Monterey,  Calif. 

12- 16 — Communications  Conference,  Howard  University  School 

of  Communications,  Washington,  D.C. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

17- 20 — NACON,  Plaza  of  Americas,  Dallas.  Tex. 

18- 20 — Ohio  Newspaper  Assn.,  Hyatt  Regency,  Columbus,  Ohio. 

MARCH 

1-3 — N.Y.  State  Publishers  Association.  Winter  Convention,  Ameri¬ 
cana,  Albany,  N.Y. 

1- 3 — SNPA  Production  Conference,  Holiday  Inn  Rivermont,  Memphis, 

Tenn. 

2- 4 — International  Press  Institute  30th  general  assembly,  Kenyatta  Con¬ 

ference  Center,  Nairobi,  Kenya. 

5-8 — New  York  Press  Association,  Sheraton  Airport  Inn,  Albany,  N.Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

13-15— Miss,  v'alley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy,  Chicago. 

22-24 — ^Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas,  Tex. 

25- 27— Suburban  Newspaper  of  American  Editorial  Conference,  Lincoln 

Plaza  Hotel,  Oklahoma  City,  Okla. 

26- 28 — Mid-Atlantic  Newspaper  Ad  Executives  Assn.,  Hyatt  Winston- 

Salem,  Winston-Salem,  N.C. 

27- 29— Northwest  Mechanical  Conference,  Sunwood  Convention 

Center,  St.  Cloud,  Minn. 

30-April  2 — Inter  American  Press  Assn,  mid-winter  board  of  directors,  Sam 
Lords  Castle,  Barbados 

APRIL 

2- 4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 

3 — Kentucky  Press  Assn.  Press  and  Courts  Seminar,  Galt  House, 

Louisville,  Ky. 

3- 4 — Montana  Press  Assn.  Workshop,  Sheraton,  Great  Falls, 

Mont. 

5-7 — Southern  Newspaper  Publishers  Assn.  Circulation  Sympo¬ 
sium,  Colony  Square  Hotel,  Atlanta,  Ga. 

9-11 — Iowa  Press  Assn.  66th  annual  convention,  Marriott  Hotel, 

Des  Moines,  Iowa 

9-11 — North  and  East  Texas  Press  Assn.  Convention,  Fredonia 
Inn,  Nacogdoches,  Tex. 

9-11 — South  Dakota  Press  Assn.  99th  Convention,  Holiday  Inn, 
Watertown,  S.D. 

9- 11 — Kansas  Press  Association  Convention,  Holidome,  Hutchin¬ 

son,  Kans. 

10 — Maine  Press  Assn.  Spring  Conference,  Augusta  Civic  Center, 
Augusta.  Me. 

10- 12 — Louisiana  Press  Assn.  101st  Annual  Convention,  Royal 

Sonesta  Hotel,  New  Orleans,  La. 

21- 24 — American  Society  of  Newspaper  Editors.  Sheraton  Wash¬ 

ington,  Washington,  D.C. 

22- 24 — Pennsylvania  Newspaper  Publishers  Assn./lnterstate  Ad¬ 

vertising  Managers  Assn.  Display  Ad  Conference,  Host  Farm,  Lan¬ 
caster,  Pa. 

22- 24 — Washington  Newspaper  Publishers  Assn.  Advertising 

ShortCourse,  Fort  Steilacoom  Community  College,  Tacoma,  Wash. 

23- 26 — Nebraska  Press  Assn.  Annual  Convention,  Lincoln  Hilton, 

Lincoln,  Nebr. 
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Writing  Guide  By  Ethel  G.  Romm 


Heads-up  sports  verbs  No.  2 

The  basic  sport  story  is  about  someone  losing  and  someone 
winning,  in  the  past  or  future.  To  make  that  worth  reading, 
sports  writers  and  their  editors  have  developed  synonyms 
without  end  for  win  and  lose.  Still,  working  against  a  deadline, 
we  are  likely  to  go  with  a  handful  of  old  favorites.  A  recent 
metropolitan  sports  page  ran  four  headlines  with  outshoots 
and  two  with  blanks.  The  incompleat  glossary  below  may  be 
helpful  in  preventing  such  embarrassments. 

These  were  gathered  from  the  sports  pages  of  several 
dailies,  whose  examples  far  outstrip  the  entries  in  various 
dictionaries  and  thesauruses  of  slang  and  sports  language. 

•  Avoid  kill,  murder,  assault,  and  the  like.  Those  acts  of 
mayhem  may  literally  have  taken  place  on  the  playing  field. 

•  Unless  you’re  hoping  to  making  a  little  extra  change  from 
the  boo-boo  column  of  Reader’s  Digest,  take  care  with  names 
that  have  other  meanings:  O  'Rourke  crucifies  St.  Paul. 

•*= Intransitive  verb;  needs  no  object.  Makes  shortest  head. 

•  These  verbs  might  be  profitably  retyped  in  columns  headed 
3, 3+,  4, 4+...,  with  room  for  your  own  good  ones.  They  are 
listed  here  more  or  less  by  count.  Add  one  extra  count  for 
the  singular  -s  form:  downs=5+. 

•  Passives  can  be  powerful.  There  are  few  verbs  meaning  to 
lose.  Use  the  passive  voice  to  turn  most  transitive  win  verbs 
into  lose:  Hometowners  are  hogtied  3-0.  This  is  as  forceful 
as  the  active  Visitors  hogtie  Hometowners  3-0. 

•  Be  precise.  When  the  score  is  4-2,  the  verb  is  not  smash  or 
slaughter,  squeak  or  skunk. 

WIN  *win.  rip,  nip.  axe.  bag.  top.  set,  get,  nail,  lead,  trim,  beat,  best, 
clip.  down.  dump,  fell,  lead,  lick,  post,  sink.  slam,  whip,  -shine, 
-score,  upend,  topple,  defeat,  subdue,  sew  up.  outrun,  -deliver, 
-advance,  overhaul,  overcome,  outclass,  pull  off/down,  outpoint, 
outfight,  knock  off/out/over,  clinch  title,  turn  back,  polish  off, 
advance  on! over,  nail  down  (a  championship). 

BIG  WIN  zap,  ruin.  whip.  skin,  maul,  drub,  -romp.  rout.  bury,  blast, 
sting,  whomp.  scalp,  crush,  wallop,  riddle,  smash,  whack,  wreck, 
punish,  roll  to/over/past,  thrash,  squash,  sweep,  shellac,  dazzle, 
plaster,  clobber,  -explode,  mop  up,  humble,  burn  up.  overrun, 
trample,  flatten,  -cakewalk,  -triumph,  triumph  over,  humiliate,  trounce, 
-clean  up.  annihilate,  emasculate,  slaughter,  pulverize,  wipe  out, 
mow  down,  massacre,  bulldoze,  steam-roll,  disembowel,  romp/bowl/ 
trample  over,  overwhelm,  overpower,  embarrass,  exterminate,  walk/ 
climb  all  over,  give  a  plastering/ shellacking/ trimming,  run/walk 
away  with. 

CLOSE  WIN  nip.  trim,  clip,  snip,  edge,  squeak,  slither,  hold  off 
eke/ edge /nose  out.  outlast,  -stagger  in.  -squeeze  by /through,  -come 
from  behind. 

SURPRISE  WIN  foil.  halt.  stun,  stop,  upset,  -upset,  shock,  stupify. 
surprise,  roll/ turn  back,  overturn,  bring  to  a  halt  (a  winning  streak). 
EASY  WIN  push/walk  over,  coast  past.  -romp/-waltz/-breeze  in. 
-romp/-waltz  home. 

PREVENT  SCORING  zip,  ace.  deny,  sack,  blank,  skunk,  choke 
(off!,  shut  off/out/down,  hogtie,  whitewash,  paralyze,  goose-egg. 
short-circuit,  scuttle. 

TIE  \-ed  verbs  here  need  two  subjects.]  tie.  -tie.  -draw,  -break 
even,  -stalemate,  -deadlock.  -\are  in]  deadbeat.  Also;  even  series 
at.  break  even  with,  deadlock  with.  etc. 

LOSE  -bow,  -fall,  -lose,  -tumble,  -lose  out,  -nose  dive,  bow  to. 
beaten  by,  -fisjjinxed.  -(is)defeated.  -/is)knocked  out/over/by,  and 
other  passives. 

LOSE  BY  LITTLE  -go  down  fighting,  -lose  by  a  whisker,  -(is)edged. 
-(is)  trimmed,  etc. 

FAIL  TO  SCORE  -draw  a  blank,  -lay  a  goose-egg.  -(is)blanked. 
(is)blanked  by,  -(is)shut  off/out/down.  etc.  (Use  suitable  verbs  from 
PREVENT  SCORING  list,  made  passive  with  optional  is  or  are.) 
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Energy 

questions? 

If  you  want  the  answers  to  these  and 
other  important  energy  questions, 
send  for  the  Exxon  Background  Series. 


What  will  be  our  energy  supply  Why  do  we  search 
and  demand  in  2000  A.D.?  for  oil  offshore? 

“World  Energy  Outlook”  “The  Offshore  Search 

Exxon’s  latest  projections  for  Oil  and  Gas” 

for  energy  supply  and  \  iX\  examines  the 

demand  to  the  year  2000.  / costs,  the 
These  projections  are  efforts  to  cope  with 

based  on  assessments  environmental  I 

of  energy  resources,  I  4  1  111?*! 

problems  and  the  ^  ’ 

procedures 
involved  in 
offshore 


Why  is  world  dependence  on 
Middle  East  Oil  so  great? 

The  booklet  “Middle  East  Oil”  takes  a  look  at  the  vast 
crude  oil  reserves  the  area  holds,  the  pricing  of  this  oil, 
and  the  important  position  the  Middle  East  enjoys 
because  of  its  rich  resources. 


To  receive  free  copies  of  any  of  the  Exxon 
Background  Series  of  publications,  check  the 
appropriate  boxes  below  and  send  your  request  to 

Ejcxon  Service  Bureau,  Dept.  EBS,  . 

RO. Box  8492,  Trenton,  N.J.  08650. 

□  World  Energy  Outlook  |l| 

□  Middle  East  Oil  t||  E  - 

□  Tankers  and  the  Flags  They  Fly 

□  The  Offshore  Search  for  Oil  and  Gas 

□  Future  booklets  in  this  series. 


ARABIAN  SEA 


^fRSlAN  GUt^ 


SAUDI  ARABIA 


OMAN 


Why  is  our  oil  transported 
under  foreign  flags? 

The  booklet  “Tankers  and  the  Flags  They  Fly”  answers 
frequent  questions  about  the 
m  political  and  economic  factors 

M  involved  in  oil  shipping. 
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ABP 


Charter  Member 
Audit  Bureau 
ot  Circulations 

Member  American  AN  PA 
Newspaper 
Publishers  Association 

6  mo  average  net  paid  March  31.  1980—26.430 


Cameras  in  courtrooms 

Lest  editors  and  photographers  are  overcome  with  euphor¬ 
ia  over  the  ruling  of  the  U.S.  Supreme  Court  that  the  Con¬ 
stitution  does  not  bar  the  use  of  newspaper  and/or  television 
cameras  from  courtrooms,  they  should  reflect  on  what  the 
decision  does  and  does  not  do. 

It  does  not  concern  procedures  in  federal  courts,  only  state 
courts. 

It  does  not  say  state  courts  must  permit  photographers  to 
cover  trial  procedures.  It  merely  says  there  is  no  constitu¬ 
tional  ban  against  it. 

This  is  an  important  decision  and  well  may  be  the  most 
important  press-related  opinion  by  the  court  in  this  term.  It 
solidifies  claims  for  the  broadest  media  coverage — newspap¬ 
ers,  radio  and  television — in  more  than  a  score  of  states  that 
have  permitted  some  degree  of  photographic  or  tv  coverage. 

It  is  a  milestone  victory  in  the  long  battle  for  camera  cover¬ 
age  of  public  trials,  but  it  means  editors  for  all  media  will 
have  to  go  back  to  the  trenches  in  the  remaining  standout 
states  and  be  prepared  to  justify  their  presence  in  the  lower 
courts  of  all  states  at  all  times. 

The  Supreme  Court  did  not  guarantee  nor  advocate  the 
presence  of  camera  coverage  of  court  proceedings.  Chief  Jus¬ 
tice  Burger  concluded  that  “dangers  lurk  in  this”  but  “the 
states  must  be  free  to  experiment.” 

Checkbook  journalism 

The  extensive  coverage  of  the  hostages  by  all  media  from 
the  international  cliff-hanger  negotiations,  to  their  arrival 
and  reception  in  Algiers,  Germany,  West  Point  and  Washing¬ 
ton,  was  magnificent  and,  in  our  opinion,  was  responsible  for 
the  greatest  surge  of  patriotism  and  national  pride  this  coun¬ 
try  has  witnessed  in  35  years. 

Unfortunately,  most  people  will  forget  this  and  remember 
only  the  obtrusiveness  of  some  reporters  and  cameramen. 
Some  of  them  were  boorish  and  crass  in  the  manners. 

Also,  it  is  unfortunate  that  the  dimensions  of  the  story 
were  so  complex  that  only  the  media  with  the  largest  finan¬ 
cial  resources  were  able  to  pursue  all  the  ramifications. 

The  cost  of  covering  this  news  mounted  into  the  millions  of 
dollars  and,  unfortunately,  affected  the  reason  of  other 
nationals  who  got  the  idea  that  money  is  the  name  of  the 
game  and  American  media  are  willing  and  able  to  pay  any 
price  for  an  exclusive.  The  Algerians,  for  instance,  at  one 
point  tried  to  hold  up  AP  and  UPI  for  $8,000  for  each  picture 
taken  aboard  the  hostages’  plane  and  prior  to  boarding.  One 
wire  service  executive  told  E&P  it  would  have  cost  each 
service  $400,000. 

We  believe,  as  we  said,  that  U.S.  media  did  a  marvelous  job 
of  bringing  a  continuing  and  complex  story  to  the  American 
people  but  too  many  people  will  remember  only  the  bad  parts 
of  it. 
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Letters 


FOR  THE  RECORD 

I  was  pleased  that  Mr.  Consoli  got  his 
facts  straight  on  what  will  be  among  the 
Guild's  major  objectives  in  the  upcoming 
negotiations  (E&P,  January  10).  Specifi¬ 
cally,  dual  minimums  will  have  to  be  eli¬ 
minated  in  the  New  York  Guild’s  news¬ 
paper  contracts.  They  simply  have  to  go. 
It’s  a  matter  of  equity  for  our  members; 
ultimately  it’s  a  matter  of  survival  for  our 
union. 

I  wish  Mr.  Consoli  had  also  done  his 
homework  concerning  the  disposition  of 
the  criminal  mischief  charge  that  was 
brought  against  me  during  the  Wilkes- 
Barre,  Pa.  strike.  The  January  10  article 
erroneously  reports  that  1  was  found 
guilty. 

The  fact  is,  that  although  a  prima-facie 
case  was  established  at  the  magistrate 
level,  that  finding  was  appealed  to  the 
Luzerne  County,  Pa.  court  and  subse¬ 
quently  dismissed.  1  was  not  found  guilty 
as  reported  by  Mr.  Consoli  and  Editor  & 
Publisher. 

James  Orcutt 

(Orcutt  is  secretary-treasurer  of  the  News¬ 
paper  Guild  of  New  York.) 


TOO  MUCH  SALT 

Ethel  G.  Romm’s  Writing  Guide — Sen¬ 
sory  Verbs — urges  us  to  “Salt  our  story 
with  vivid  verbs.  .  .  ”  That  is  one  of 
problems  with  a  lot  of  reporting  today: 
too  much  salt. 

Reporters  who  want  to  be  factual 
should  avoid  hyperbole  and  shy  away 
from  excessive  use  of  vivid  verbs  unless 
they  are  accurate.  In  many  instances  they 
are  not:  I  replied,  indignantly;  the  crowd 
stampeded;  she  was  overwhelmed  with 
emotion.  Perhaps  I  wasn’t  indignant; 
maybe  the  crowd  filed  out  in  an  orderly 
manner;  she  was  cool,  not  emotional. 

It  may  be  true  that  we  are  writing  for  a 
video-bred  generation.  More’s  the  pity. 
Television  news  is  more  show  business 
than  hard  news.  The  ratings  battle  does 
not  improve  the  quality. 

Francis  J.  Browning 


NEWS  SLIDE 

The  truth  is  the  New  York  News  began 
to  slide  downhill  imperceptibly  upon  the 
death  of  Captain  Patterson.  Since  his 
death  not  one  editor — Harry  Nichols  (a 
city  editor).  Bill  Casselman,  Floyd  Bar¬ 
ger  and  least  of  all  Mike  O’Neill — has 
been  strong  enough  to  push  the  Chicago 
troglodytes  back  in  the  closet. 

EDITOR  &  PUBLISHER  for  January  31,  1981 


The  greedy  Chicago  contingent  does  not 
understand  and  may  never  understand 
this  simple  progression:  a  great  editor 
makes  a  great  newspaper  and  then,  and 
only  then,  great  profits  flow  in.  Chicago 
has  beady  eyes  only  for  the  flow. 

O’Neill  is  proud  that  the  Chicago  Tri¬ 
bune  Board  of  Directors  advanced  the 
News  $20,000,000  in  its  time  of  trouble 
(recent  luncheon  speech,  WICI,  Waldorf/ 
Astoria.)  To  me,  this  is  the  kiss  of  death. 

If  Chicago  wants  a  strong  and  influen¬ 
tial  moneymaking  paper  in  New  York,  it 
has  to  search  for  an  editor  the  likes  of 
Charles  Dana,  the  young  William  Ran¬ 
dolph  Hearst,  Alan  Hathway,  Ben  Brad- 
lee — and  give  the  editor  complete  con¬ 
trol. 

Elizabeth  Poston  Me  Harry 

DISAPPOINTED 

1  was  surprised  and  disappointed  to 
read  Nick  Russell’s  recent  article  (E&P, 
January  10)  “Unfunny  side  of  newspaper 
comic  strips.” 

Russell  claims  a  “high  incidence  of 
literary  faults  in  the  funnies.”  Yet  he  had 
to  reach  back  to  the  early  1970s  just  to 
come  up  wth  enough  illustrations  to 
accompany  his  story.  And  some  of  those 
examples  are  certainly  questionable. 
Snoopy  kisses  Lucy  in  a  strip  from  Octo¬ 
ber  4,  1973.  And  the  sound  of  the  kiss  is 
SMAK!  Is  Russell  serious  in  calling  this 
“poor  vocabulary?”  Anybody  familiar 
with  the  comics  knows  well  that  this  type 
of  use  of  onomatopoeia  is  not  only  com¬ 
mon  but  well  accepted. 

I  am  surprised  that  Editor  &  Publisher 
would  allow  a  line  in  this  story  to  run  as 
follows:  “Does  anybody,  at  any  stage, 
“edit”  them  (meaning  the  comics)? 

At  least  as  far  as  UFS/NEA  operation 
is  concerned,  the  answer  is  an  absolute 
“yes.”  Perhaps  Russell’s  so-called  “re¬ 
search”  would  have  been  beHer  served  if 
he  would  have  taken  the  time  to  tele¬ 
phone — or  better  yet  visit — one  or  more 
of  the  major  syndicates. 

UFS/NEA  maintains  a  full-time  comics 
staff  consisting  of  a  managing  editor. 


associate  editor,  artist,  and  several  others 
involved  in  editing  and  traffic  manage¬ 
ment.  The  artist  specializes  in  copying 
the  lettering  of  various  artists,  to  facilitate 
editing. 

Frankly,  1  am  proud  of  the  UFS/NEA 
record  in  editing  the  comics.  Do  we  make 
mistakes?  Of  course.  All  editors  make 
mistakes.  But  the  very  fact  that  a  self- 
appointed  critic  has  to  go  back  to  a  1973 
PEANUTS  strip,  or  a  grammatical  error 
from  one  of  our  daily  strips,  BIMBO’S 
CIRCUS,  that  was  discontinued  some 
time  ago  simply  indicates  what  a  good  job 
we  are  currently  doing  in  this  area. 

One  more  point.  I  am  especially  dis¬ 
appointed  that  Editor  &  Publisher  has 
seen  fit  to  reproduce  our  copyrighted 
materials  without  the  proper  credit  and 
copyright  lines.  Each  year  we  spend  tens 
of  thousands  of  dollars  to  keep  people 
aware  of  our  trademarks  and  copyrights. 
To  find  one  of  our  own  trade  publications 
violating  such  an  important  rule  is  dis¬ 
heartening. 

David  Hendin 

(Hendin  is  vicepresident,  newspaper  op¬ 
erations,  United  Media  Enterprises.) 

SUGGESTION 

I  would  like  to  suggest  a  tactic  which 
could  be  used  by  any  newspaper  (in  a  two 
paper  city)  to  put  an  end  to  the  stupid, 
contrived,  overused  circulation-building 
tactic  of  printing  license  plate  or  social 
security  numbers  in  the  paper.  These 
gimmicks,  I  feel,  waste  space  which 
could  be  better  utilized  by  printing  more 
news. 

Quite  simply,  any  newspaper  which 
finds  itself  victim  to  this  kind  of  gimmick¬ 
ry  from  one  of  its  competitors  should 
simply  print  the  winning  numbers  in  its 
own  newspaper.  That  is,  paper  X  should 
print  the  winning  numbers  of  paper  Y. 

These  winning  numbers  are  obviously 
“news”  to  some  people — the  people  who 
win.  That  kind  of  information  should  be 
citywide  news. 

Paul  Obis 

(Obis  is  editor-in-chief.  Vegetarian  Times.) 


EDITOR'S  COMMENT  I 

Owen  Kearns.  Jr. 

Managing  Editor 
Californian 
Bakersfield.  Calif. 

“The  New  York  Times  News  Service  has  responded  to  the 
increasingly  sophisticated  needs  of  our  readers— more  effectively 
than  we  had  ever  dreamed  possible.  We  were  not  using  that  much 
wire  copy  before  we  took  on  your  service.  Now  we  are  getting 
compliments  from  our  best-educated  readers  for  helping  them  to 
shape  their  views  on  international  and  national  issues.  The  service 
has  improved  the  entire  complexion  of  the  paper.” 
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Booth. 

The  difference  between 
a  paper  that's  read 
and  a  paper  that's  noticed. 


hearts.  The  freedom  to  follow  a 
story  no  matter  where  it  leads. 

Every  community  has  the  raw  material 
for  award-winning  journalism.  The  jealousies, 
power  struggles,  cruelties  and  all  the  other  fac¬ 
tors  of  the  human  condition  that  make  up  the 
news.  It’s  what  you  do  with  it  that  makes  the 
difference  between  ordinary  newspapers  and 
extraordinary  ones. 
In  truth,  we  at  Booth  sometimes  take 
the  excellence  of  our  people  for  granted. 
So  it’s  nice  when  we  don’t  always 
notice  it,  somebody  else  does. 


Last  year,  the  eight  combined  Booth 
newspapers  won  a  grand  total  of  111  jour¬ 
nalistic  awards  in  Michigan.  As  if  that 
weren’t  enough,  they  also  won  29  national  journalistic 
awards.  That’s  more  awards  than  any  other  news¬ 
paper  group  in  the  state  won. 

So  what?  Journalistic  recognition  doesn’t  come 
easy.  It’s  one  thing  to  win  a  national  award  when 
you’re  working  in  Washington.  It’s  another  thing 
to  do  it  when  you  work  in  Saginaw.  As  a 
team  of  Saginaw  news  reporters  did  in  ’79 
when  they  won  the  prestigious  George 
Polk  journalism  award.  It’s  also  quite  an 
achievement  for  the  Grand  Rapids  Press  to 
be  named  the  state’s  best  newspaper,  beat¬ 
ing  out  its  two  bigger  downstate  rivals 
two  years  in  a  row. 

How  do  we  do  it?  We  give  our  re¬ 
porters,  our  photographers,  our 
editors — everybody — 
their  heads  and  their 


ann  arbor  riews  •  lackson  citizen  patriot  •  fiint  Journai  •  saginaw  news  •  bay  city  times  •  muskegon  chronicie  •  grand  rapids  press  •  kaiamazoo  gazette 
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High  court  upholds  use 
of  cameras  in  state  courts 


By  1.  William  Hill 

By  an  8-0  vote,  the  U.S.  Supreme 
Court  this  week  ruled  that  states  are  not 
barred  by  the  Constitution  from  allowing 
newspaper  and  television  cameras  in  a 
courtroom. 

The  high  court  acted  in  a  case  involving 
Florida’s  practice  of  permitting  television 
coverage  of  criminal  trials. 

Chief  Justice  Warren  E.  Burger  wrote 
the  main  opinion  for  the  court,  saying  that 
while  the  Supreme  Court  has  not  abso¬ 
lutely  banned  cameras  in  a  courtroom  (a 
possible  conclusion  from  a  1965  ruling  by 
the  court  in  the  Billy  Sol  Estes  case),  the 
court  has  neither  endorsed  nor  invali¬ 
dated  the  practice  in  Florida. 

The  practice  also  has  been  accepted  in 
more  than  a  score  of  other  states. 

Chief  Justice  Burger  wrote;  “An  abso¬ 
lute  Constitutional  ban  on  broadcast 
coverage  of  trials  cannot  be  justified 
simply  because  there  is  a  danger  that,  in 
some  cases,  prejudicial  broadcast 
accounts  of  pretrial  and  trial  events  may 
impair  the  ability  of  jurors  to  decide  the 
issue  of  guilt  or  innocence  uninfluenced 
by  extraneous  matter.” 

Rather,  Burger  pointed  out,  the  proper 
safeguard  against  such  prejudice  is  “the 
defendant’s  right  to  demonstrate  that 
the  media’s  coverage  of  his  case — be 
it  printed  or  broadcast — compromised 
the  ability  of  the  particular  jury  that  heard 
the  case  to  adjudicate  it  fairly.” 

Florida  was  a  pioneer  in  the  electronic 
coverage  of  court  proceedings,  beginning 
in  July,  1977.  After  one  year  of  testing, 
the  Florida  Supreme  Court  approved 
permanent  coverage  in  the  spring  of  1979. 

This  week’s  Supreme  Court  decision 
affirmed  the  refusal  of  the  state  Supreme 
Court  to  hear  a  challenge  to  the  rule  by 
two  former  Miami  Beach  policemen.  The 
police — Noel  Chandler  and  Rober  Gran¬ 
ger — were  convicted  of  robbing  a  Miami 
Beach  restaurant  in  May  of  1977.  They 
appealed  their  seven-year  sentences  on 
the  grounds  that  television  coverage  had 
prevented  their  having  a  fair  trial. 

Florida’s  3rd  District  Court  of  Appeals, 
however,  affirmed  the  convictions, 
saying  there  was  no  evidence  that  the 
television  cameras  had  caused  the  defen¬ 
dants  any  difficulty  in  the  preparation  or 
presentation  of  their  case  or  had  deprived 
them  of  an  impartial  jury. 

The  lawyer  for  the  two  policemen 
argued  that  the  mere  presence  of  cameras 


jeopardized  their  fair  trial  rights  and 
Chandler  also  protested  the  Florida  prac¬ 
tice  of  allowing  coverage  despite  objec¬ 
tions  by  the  defendants. 

The  Supreme  Court  noted  this  week, 
however,  that  the  policemen  “offered  no¬ 
thing  to  demonstrate  that  their  trial  was 
subtly  tainted  by  broad  cast  coverage — 
let  alone  that  all  broadcast  trials  would  be 
so  tainted.” 

In  the  course  of  the  appeal,  the  attor¬ 
ney  for  the  policemen  urged  the  court  to 
expand  on  the  1%5  ruling  in  connection 
with  the  Billy  Sol  Estes  trial.  Back  then, 
the  High  Court  said;  “At  this  time  these 
safeguards  (for  a  fair  trial)  do  not  permit 
the  televising  and  photographing  of  a  cri¬ 
minal  trial.” 

In  the  16  years  since  then,  nearly  two 
dozen  states  have  allowed  some  form  of 
television  coverage  in  the  courtroom. 

“It  does  not  stand  as  an  absolute  ban 
on  state  experimentation  with  an  evolv¬ 
ing  technology,  which,  in  terms  of  modes 
of  mass  communication,  was  in  its  rela¬ 
tive  infancy  in  1964,  and  is,  even  now,  in  a 
state  of  continuing  change.” 

The  court  went  on  to  point  out  that 
advances  in  television  technology  have 
overcome  some  of  the  negative  factors, 
such  as  distracting  lighting.  Burger  noted 
further  that  safeguards  against  a  circus¬ 
like  atmosphere  have  been  built  into 
some  state  experimental  programs,  Flor¬ 
ida  being  one  of  these. 

In  addition  to  Burger,  the  majority 
opinion  was  joined  in  by  Justices  William 
J.  Brennan,  Jr.,  Thurgood  Marshall,  Har¬ 
ry  A.  Blackmun,  Lewis  F.  Powell,  Jr., 
and  William  H.  Rehnquist.  Justices  Pot¬ 
ter  Stewart  and  Byron  R.  White  filed 
separate  opinions  that  agreed  with  the 
court’s  conclusions.  Justice  John  Paul 
Stevens  did  not  take  part  in  the  decision. 

In  another  action  this  week,  the  Sup¬ 
reme  Court  left  intact  and  without  com¬ 
ment  a  lower  court  ruling  that  allowed 
CBS  to  withhold  information  gathered  for 
its  “60  Minutes”  television  program  from 
two  men  facing  federal  prosecution  for 
alleged  fraud  in  the  fast-food  franchising 
business. 

The  lower  court  had  ruled  that  journal¬ 
ists  have  a  right  to  keep  confidential  in¬ 
formation  away  from  criminal  defen¬ 
dants,  at  least  until  criminal  trial  begins. 

For  CBS,  however,  this  week’s  court 
action  was  hardly  an  unqualified  victory. 
It  still  is  under  an  order  to  surrender  con¬ 
fidential  information  to  a  federal  trial 


judge  in  New  Jersey. 

The  dispute  began  with  a  “60  Minutes” 
report  back  in  December  of  1978  about 
fast-food  franchising,  with  the  report 
based  on  the  then-defunct  Wild  Bill’s 
Family  Restaurants  chain.  The  following 
year  a  Newark,  N.J.  grand  jury  indicted 
two  men  on  charges  of  fraud  conspiracy 
in  connection  with  Wild  Bill  franchiing. 

Before  their  trial  was  to  begin,  the  two 
men  subpoenaed  CBS  in  an  effort  to  get 
interview  notes  and  unaired  interview 
tapes,  called  “out-takes.”  Lawyers  for 
the  defense  argued  such  information  was 
necessary  to  assure  their  clients  a  fair 
trial. 

CBS  resisted,  arguing  such  information 
was  privileged.  U.S.  District  Judge  Her¬ 
bert  Stem  ordered  the  network,  however, 
to  give  him  information  on  more  than  100 
persons  interviewed  for  the  tv  program. 
Stem  said  he  would  decide  whether  the 
information  should  be  turned  over  to  the 
two  defendants.  CBS  refused  to  comply 
with  the  order  of  the  judge  and  was  held  in 
contempt. 

Last  July,  the  3rd  U.S.  Circuit  Court  of 
Appeals  removed  only  part  of  the  con¬ 
tempt  citation.  The  appeals  court  mied 
that  CBS  had  to  surrender  to  Judge  Stem 
only  information  from  or  about  persons 
who  were  to  be  called  as  prosecution  wit¬ 
nesses. 

MGM  exec  voices 
concerns  over 
newspaper  policies 

By  Bill  Gloede 

Richard  Kahn,  senior  vicepresident/ 
worldwide  marketing  for  Metro- 
Goldwyn-Mayer,  issued  a  stem  warning 
to  newspaper  advertising  executives  that 
newspapers  are  in  danger  of  losing  much 
of  the  $500  million  the  motion  picture  in¬ 
dustry  spent  on  newspaper  advertising  in 
1980. 

“We  are  one  of  your  major  product  line 
advertisers — we’re  with  you  seven  days  a 
week — we  cannot  be  taken  for  granted 
and  you’ve  got  to  get  this  word  to  your 
editorial  counterparts,”  he  said  in  a 
speech  which  used  the  term  “romance” 
to  describe  the  relationship  the  two  indus¬ 
tries  have  had  in  the  past. 

“I  need  not  tell  you  that  there  are  a  lot 
of  other  places  we  can  go  with  our  adver¬ 
tising  in  the  1980s,”  he  said. 

Kahn,  speaking  at  the  winter  meeting 
of  the  International  Newspaper  Advertis- 
(Continued  on  page  44) 
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Inauguration  Day  -  January  20th  -  Hostages  released 

How  U.S.  newspapers  handled  it 


By  Celeste  Huenergard 
and 

Andrew  Radolf 

“A  colossal  day  for  newspapers,”  one 
editor  called  it  as  dailies  ail  over  the  coun¬ 
try  on  January  20  and  21  juggled  their 
press  runs  to  accomodate  the  year's  two 
top  stories:  the  hostage’s  release  from 
Iran  and  Ronald  Reagan’s  inauguration. 

Most  of  the  newspapers  Editor  &  Pub 
LisHER  spoke  with  reported  President 
Reagan  took  second  billing  that  day  as 
they  turned  their  attention  to  the  culmina¬ 
tion  of  a  444-day  national  trauma. 

“The  hostages  were  the  larger  emo¬ 
tional  story,  a  bigger  story.  We’ve  had  40 
inaugurations,”  stated  Don  Forst,  editor 
of  the  Boston  Herald- American. 

The  Herald-American  filled  its  entire 
front  page  on  January  21  with  a  blow-up 
of  a  UPI  photo  of  the  former  hostages  at 
Algiers’  airport.  The  paper  put  all  its  hos¬ 
tage  stories  in  its  first  section  while  re¬ 
serving  its  inauguration  coverage  for  a  16 
page  special  section. 

Forst’s  cross-town  competitor,  Tho¬ 
mas  Winship,  editor  of  the  Boston  Globe 
also  believed  the  release  of  the  hos¬ 
tages  was  the  bigger  story.  He  said,  “The 
country  got  swept  up  in  that  story  for  so 
long.  The  emotional  impact  was  over¬ 
whelming.”  The  Globe  ran  a  banner 
headline  on  January  21  proclaiming,  “A 
New  Beginning”  with  its  stories  on  the 
hostages  and  the  inauguration  under¬ 
neath. 

“They  blended  into  each  other.  They 
couldn’t  help  it.  We  tried  to  reflect  that,” 
Winship  said. 

The  Globe  sold  an  extra  80,000  papers 
that  day  for  a  total  of  nearly  600,000. 

Forst  reported  the  Herald-American 
also  sold  an  “awful  lot  of  extra  papers.” 

“It  was  the  best  24  hours  this  paper  has 
had  since  I’ve  been  here,”  exulted  Craig 
Ammerman,  executive  editor  of  the  Phi¬ 
ladelphia  Bulletin,  who  added  his  paper’s 
coverage  of  both  events  began  with  its 
evening  edition  on  January  20. 

The  Bulletin  chose  to  give  the  inau¬ 
guration  and  the  hostages  basically  equal 
billing  under  the  banner,  “Oh,  What  a 
day!”  even  though  Ammerman  felt  the 
hostages’  release  was  the  bigger  story. 

“More  people  were  interested  in  the 
hostages,  but  I  felt  strongly  the  inaugura¬ 
tion  of  a  President  could  not  be  relegated 
below  the  top  of  the  page.  We  had  to  keep 
it  up  there.” 

The  Philadelphia  Inquirer  saw  events 
differently  and  gave  the  hostages  a  two 
line,  six  column  headline  in  96  point  type 
and  Reagan’s  inauguration  a  one  line, 
four  column  48  point  head  just  above  the 
centerfold. 
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Oh,  what  a  day!  a  new  beginning  Reagan  takes 


.  let  us  renew-  our  faith  and 
IT  hope.  We  have  every  rif  hi 
dream  heroic  dreams.' 


'We've  kept  the  faith  with  our 
principles  and  our  people, 
...  we  have  reached  this  day  of 
joy  and  thanksgiving ' 


Hostoges  safe! 


to  express  their  own  patriotism. 

Yellow  ribbons,  which  became  Amer¬ 
ica’s  symbol  of  devotion  to  the  hostages' 
freedom,  were  displayed  at  the  tops  of 
several  newspapers  in  spot  color  graphic 
designs. 

Tulsa  (Okla.)  World.  Elyria,  Ohio's 
Chronicle-Telef’rani,  and  Today's  Siin- 
heatn  in  Salem,  New  Jersey  were  three 
such  papers  tying  graphic  yellow  ribbons 
around  their  headlines  proclaiming  the 
hostages  were  free. 

Birmiuf’ham  (Ala.)  Post-Herald  distri¬ 
buted  over  lO.tXK)  bumper  stickers  saying 
in  black  on  yellow,  “Welcome  Home” 
after  the  hostages  were  released.  The 
stickers  featured  a  drawing  of  a  blind¬ 
folded  hostage  which  had  also  appeared 


in  the  newspaper  with  the  number  of  days 
of  captivity  written  across  it  for  each  of 
the  444  the  Americans  were  imprisoned. 

Birmingham  is  a  steel  city  and  the  Post- 
Herald  was  instrumental  in  getting  the 
beacon  in  Vulcan's  statue  atop  Bread 
Mountain  changed  to  a  yellow  light  to 
signal  that  the  people  had  not  forgotten  its 
countrymen.  The  yellow  beacon  went  on 
October  16.  1980  and  was  switched  off  on 
January  20. 

Los  Angeles  Times  covered  the  release 
and  the  inauguration  in  a  two  line,  eight 
column  headline  with  the  top  line  devoted 
to  the  hostages  and  the  bottom  to  Ronald 
Reagan. 

“The  hostage  was  the  top  story  of  the 
day.  but  they  shared  the  page."  explained 


editor  Bill  Thomas.  He  said  stories  on  the 
two  events  “were  all  we  had  on  the  page. 
We  tried  to  give  both  equal  prominence." 

Thomas  said  the  Times  added  6  open 
pages  to  its  J anuary  2 1  edition .  four  on  the 
hostages  and  two  on  the  inauguration. 

Across  the  continent,  the  New  York 
Times  ran  double  headlines  on  the  two 
events,  with  each  head  filling  two  lines 
and  six  columns. 

The  New  York  paper  on  January  21 
placed  the  inauguration  above  the  hos¬ 
tages'  release,  while  striving  for  historical 
accuracy  as  well  by  stating.  “Reagan 
Takes  Oath  as  40thPresident,  Promises  an 
Era  of  National  Renewal"  and  “Minutes 
Later  52  Hostages  in  Iran.  Fly  to  Free- 
I  Con  tinned  on  page  25) 


<rt)c  iOaBljington  ^05t 


Elje  ycUi  JJork  eimcs 


Freed  Amerk*aas  Flown  Out  of  Tehran; 
Reagan  Sworn  In  a.s  the  40th  Prex'idenl 


REAGAN  TAKES  OATH  AS  40TH  PRESIDENT; 

PROMISES  AN  ‘ERA  OF  NATIONAL  RENEWAL’ 
MINUTES  LATER,  52  V.S.  HOSTAGES  IN  IRAN 
FLY  TO  FREEDOM  AFTER  444  DAY  ORDEAL 


Reagan  sicttrn  in  on  ‘perfect  day 
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Dallas  dailies  feuding 
over  circuiation  figures 


By  Celeste  Huenergard 

Accusing  the  Audit  Bureau  of  Circula¬ 
tion  of  unsound  accounting  techniques, 
the  Dallas  Times  Herald  has  refused  to 
sign  the  special  investigation  report  it  in¬ 
itiated  against  the  Dallas  Morning  News 
last  July. 

The  Herald’s  move  has  left  the  News 
simmering. 

“For  reasons  unknown  to  us,  the 
Times  Herald  refuses  to  accept  the 
Bureau  findings  regarding  their  circula¬ 
tion  numbers,’’  said  News  president 
James  M.  Moroney  in  a  strongly  worded 
press  release  circulated  to  advertisers. 

“Since  the  Times  Herald  was  responsi¬ 
ble  for  initiating  the  entire  investigative 
procedure,  it  appears  to  us  that  the  audit 
reflects  a  more  significant  loss  in  circula¬ 
tion  than  the  Times  Herald  cares  to  re¬ 
veal. 

The  News  announced  earlier  this 
month  that  while  it  had  signed  the  find¬ 
ings  in  question  on  November  25,  it  has 
no  intention  of  releasing  them  until  the 
Herald  does  the  same. 

Meanwhile  ABC,  caught  in  the  mid¬ 
dle,  simply  said,  “We  stand  behind  our 
auditing  procedures.” 

The  Herald  insisted  its  quarrel  with  the 
Bureau  isn’t  over  numbers.  The  March 
1980  Fas-Fax  report  lists  the  Herald  at 
249,890  copies  during  the  week  and 
345,736  on  Sunday,  while  the  News  tal¬ 
lied  286,955  daily  and  353,677  on  Sunday. 

“ABC  audited  the  accuracy  of  our  re¬ 
cord  keeping  not  our  circulation,”  Herald 
Publisher  Lee  J.  Guittar  said  in  a  recent 
interview. 

The  Herald  requested  the  lengthy  ABC 
investigation  in  July,  charging  that  the 
News’  publisher’s  statement  released  in 
March,  1980  inaccurately  represented 
News  Circulation  as  a  result  of  allegedly 
questionable  circulation  practices  during 
the  six-month  audit  period. 

“There  was  a  strong  suspicion  adv¬ 
anced  by  some  former  News  circulation 
folks  who  told  us  the  News  was  forcing 
their  dealers  to  take  more  papers  than 
they  had  customers,”  Guittar  said.  “To 
the  best  of  my  knowledge  (ABC)  hasn’t 
investigated  that.” 

But  ABC  President  Allan  T.  Wolcott 
said  that  the  Bureau  has  “Investigated  all 
of  the  information  brought  to  our  atten¬ 
tion,”  adding  that  information  regarding 
questionable  circulation  practices  it  con¬ 
sidered  confidential  even  if  it  results  in 
circulation  deduction  as  by  a  Bureau 
Audit. 

Guittar  said  the  Herald  is  primarily  dis¬ 
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pleased  with  the  special  audit  because  of 
the  “times  period”  in  which  ABC  con¬ 
ducted  it  and  the  “accounting  techni¬ 
ques”  the  association  used. 

“They  looked  at  a  random  date  in  the 
summer,  when  all  of  this  happened  in  the 
fall  and  winter  (1979-80),  Herald  Presi¬ 
dent  Thomas  McCartin  said. 

In  addition,  ABC  refused  to  double 
check  discrepancies  it  found  when  it  com¬ 
pared  a  random  sample  of  1 ,500  Herald 
subscribers  to  see  if  they  were  receiving 
the  paper,  said  Guittar. 

According  to  the  executive,  ABC  com¬ 
piled  the  sample  from  customer  lists  pro¬ 
vided  by  the  Herald’s  youth  force,  which 
Guittar  described  as  being  notoriously 
“bad  at  keeping  records.”  “When  you 
ask  a  kid  how  he  delivers  his  route,  he’ll 
say,  I  hit  the  first  three  houses,  skip  the 
next  two  and  hit  the  last  three,”  said 
Guittar. 

The  ABC  special  audit  findings 
apparently  indicate  that  some  Herald  car¬ 
riers  were  buying  more  papers  than  they 
were  delivering. 

“I  wanted  the  auditors  to  go  to  those 
carriers  and  ask  them  if  they  were  really 
carrying  five  more  papers.  And  if  so, 
why — because  carriers  don’t  do  that. 
They  gripe  the  instant  they  have  to  carry 
one  extra  paper.  But  the  Bureau  wouldn’t 
do  it,”  Guittar  said. 

“When  something  seems  illogical,  you 
should  take  the  next  step.  But  I  can’t 
seem  to  crack  that  ABC  veneer  of ‘no,  we 
know  how  to  audit.’” 

As  far  as  ABC  is  concerned,  the  audit 
in  Dallas  is  completed.  “We’re  finished 
there,”  one  executive  said. 

The  Herald’s  next  step  is  to  present  its 
case  to  ABC’s  board  of  directors  when 
they  meet  this  March. 

Meanwhile,  the  News  called  the 
Herald’s  refusal  to  disclose  their  figures 
“a  serious  discredit  to  the  advertising  and 
business  community — both  local  and 
national — since  no  correct  circulation  fi¬ 
gures  are  available  for  the  Dallas 
Market.” 

This  is  the  second  time  in  two  years 
that  the  Herald  has  requested  a  special 
audit.  A  special  investigation  in  1977  de¬ 
ducted  7,800  copies  from  the  News  on 
Sundays  and  5,300  from  the  Times  during 
the  week. 

“You  figure  the  investigation  cost  the 
Herald  about  $25,000 — that’s  pretty 
cheap  circulation,”  one  news  executive 
said.  “I  think  it’s  a  diverson  on  their 
part.” 

In  the  meantime,  McCartin  said  he 
questions  the  validity  of  ABC  in  general. 

“ABC  functions  as  they  have  since  the 


1930’s.  I  question  the  need  of  circulation 
numbers  when  advertisers  and  agencies 
want  demographics  and  readership  in¬ 
formation.  All  (ABC)  is  concerned  with 
are  numbers  and  rules  written  decades 
ago,”  he  said. 

Hurst  resigns 
as  SDX  exec 

In  a  surprise  move  last  Saturday,  Rus¬ 
sell  C.E.  Hurst,  Executive  Officer  of  the 
Society  of  Professional  Journalists  Sigma 
Delta  Chi  announced  he  is  resigning  June 
1. 

Hurst  has  held  that  position  as  well  as 
those  of  Quill  publisher  and  treasurer  of 
the  SDX  foundation  since  1%2. 

The  announcement  came  during  an 
SDX  board  of  directors  meeting  in  Chica¬ 
go  Jan.  24. 

“It  has  been  a  privilege  and  an  honor  to 
serve  as  executive  officer  these  past  19 
years,  but  I  feel  that  the  time  has  come  to 
pursue  other  career  interests,”  Hurst  told 
the  board  members. 

The  society  has  appointed  a  search 
committee  for  Hurst’s  successor.  Those 
interested  in  applying  should  write  to 
Jean  Otto,  Milwaukee  Journal,  PO  Box 
661,  Milwaukee,  WI  53201. 

IN  PA  directors 
reduce  meetings 

In  a  move  to  combat  inflation  and  in¬ 
crease  travel  costs,  the  directors  of  the 
International  Newspaper  Promotion 
Association  (INPA)  have  voted  to  reduce 
their  annual  meetings  from  three  to  two. 

Donald  B.  Towles,  INPA  president, 
and  vp/director  public  affairs  for  the 
Louisville  (Ken.)  Courier-Journal  and 
Times,  said  the  officers  and  directors  of 
the  association  felt  that  cutting  the  third 
board  meeting  would  help  its  thirteen 
directors,  and  their  newspapers,  during 
the  current  economic  crisis. 

The  association  will  hold  its  two  board 
meetings  at  the  annual  International  Con¬ 
ference,  which  directors  normally  attend, 
and  in  the  fall  of  the  year  after  the  associa¬ 
tion’s  regional  conferences  are  con¬ 
cluded.  The  officers  will  continue  to  hold 
an  executive  committee  session  in  Janu¬ 
ary  to  replace  the  cancelled  directors’ 
meeting. 

Carrier  offers 
extra  service 

“Extra  service”  given  Oklahoma  City 
Times  and  Daily  Oklahoman  subscribers 
by  route  carrier  Wayne  Imhoff  is  nothing 
new,  but  on  January  21  he  really  outdid 
himself. 

Imhoff,  an  elementary  school  student, 
tied  a  yellow  ribbon  around  each  paper  he 
threw.  It  was  his  way  of  telling  his  cus¬ 
tomers  that  he  was  celebrating  the  release 
of  the  hostages. 
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Ad  execs  pose  questions 
on  Standard  Ad  system 


If  the  Standard  Advertising  Unit  sys¬ 
tem  seminars  conducted  by  the  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  this  week  are  an 
accurate  barometer,  there  are  many  ques¬ 
tions  concerning  the  system,  its  effects  on 
formats  and  rates  and  its  potential  impact 
on  the  editorial  department  circulating 
through  the  newspaper  industry. 

Since  the  industry  currently  works 
with  some  327  differing  column  widths 
and  widely  varying  formats,  the  confu¬ 
sion  is  understandable. 

The  INAME  was  the  first  newspaper 
industry  organization  outside  the  ANPA 
and  NAB  boards,  to  get  a  full  briefing  on 
the  new  system.  It  contains  25  basic 
sizes,  measured  in  square  inches  and  not 
by  lines.  It  contains  five  alternate  sizes 
for  single  column  ads  in  six  column  for¬ 
mats,  16  of  the  25  sizes  fit  tabloid  news¬ 
papers  as  well  as  broadsheets.  And  the 
system  contans  two-column  sizes  which 
are  adaptable  only  to  six-column  format 
newspapers. 

“There  is  no  format  where  these  will 
exactly  fit  in,”  said  Frank  Stanczak.  pro¬ 
duction  engineer  for  the  American  News¬ 
paper  Publishers  Association  Research 
Institute.  “It’s  impossible,  mathemati¬ 
cally,  to  get  a  set  of  sizes  that  would  fit." 

Stanczak,  Charles  Kinsolving, 
vicepresident/marketing  planning  for  the 
Newspaper  Advertising  Bureau,  and 
Richard  Halvorsen,  ad  director  for  the 
Minneapolis  Star  Tribune  and  chair¬ 
man  of  the  INAME  format  committee, 
presented  the  system  during  three  con¬ 
secutive  seminars.  Stanczak  is  handling 
all  production  oriented  quesions  from 
newspapers,  and  Kinsolving  is  handling 
sales  and  marketing  questions  as  well  as 
keeping  the  talley  of  which  newspapers 
have  agreed  to  participate 

Most  of  the  ad  execs’  questions  dealt 
with  formats.  Kinsolving  and  Stanczak 
explained  that  the  system  fits  best  into 
newspapers  with  55”  to  58”  roll  widths, 
with  55”  insuring  the  most  perfect  fit.  In 
newspapers  with  over  58”  roll  widths, 
many  ad  units  will  have  to  be  floated  in 
white  space.  Kinsolving  said  that  float 
“can  be  appreciable”  but  never  exces¬ 
sive.”  Where  float  is  appreciable,  the  ads 
can  either  be  floated  in  white  space  or 
surrounded  by  re-sized  editorial  material. 

The  sizes.  Kinsolving  said,  are  de¬ 
signed  to  fit  a  22  Ml”  cut-off.  Full  page 
reductions,  he  said,  must  be  done  in  the 
page  negative.  He  emphasized  that,  since 
one  of  the  major  goals  of  the  system  is  to 
reduce  distortion  through  re-sizing,  the 
anamorphic  lens  should  be  abandoned  for 
national  SAD  advertising.  For  newspap- 
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ers  in  which  ads  will  not  fit  properly, 
Stanczak  suggested  the  use  of  two  page 
negatives  and  “stripping”  the  ad  into  the 
page.  He  noted  that  many  production 
managers  oppose  this  process  because  it 
increases  production  costs. 

A  show  of  hands  during  the  sessions 
indicated  that  many  newspapers  are  con¬ 
sidering  reducing  their  roll  widths  to 
accomodate  the  system.  And  several 
other  ad  execs  indicated  that  their  papers 
are  considering  changes  in  both  column 
widths  and  the  number  of  columns  per 
page. 

Other  questions  dealt  with  who  would 
pay  for  the  white  space  caused  by  an  im¬ 
perfect  fit.  Kinsolving  said  that  every  ad 
agency  he  had  contacted  was  willing  to 
pay  the  price  for  standardization  by 
assuming  the  cost  of  the  space  left  by  the 
float  factor.  But  he  noted,  “If  you  price 
yourself  out  of  the  market,  obviously 
you’ll  not  be  on  the  (agency’s  insertion) 
list.” 

Marian  Lockett,  media  director  for 
Scottcom  (the  in-house  media  agency  for 
the  Scott  Paper  Co.)  rose  from  the  audi¬ 
ence  to  tell  newspapers  that  she  believed 
advertisers  would  be  willing  to  pay  for  the 
float,  but  she  noted  that  they  wouldn’t  be 
willing  to  pay  a  premium  for  SAU  adver¬ 
tising.  Said  Lockett,  “I’m  extremely  ex¬ 
cited  about  this,”.  She  then  asked. 
“Please,  keep  it  simple.  If  you  complicate 
it,  you’ll  miss  part  of  your  objective.” 

Bob  Lambert,  president  of  Story  & 
Kelley  Smith,  asked  from  the  audience 
that  if  the  cost  of  float  is  added  in.it  would 
not  be  tantamount  to  raising  the  cost  of 
advertising  space?  The  panel  answered 
him  by  speculating  that  advertisers  would 
be  willing  to  pay  the  price  of  standardiza¬ 
tion. 

There  was  also  a  rash  of  questions  deal¬ 
ing  with  rate  cards.  The  ad  execs  wanted 
to  know  how  the  units  could  be  applied  to 
Newsplan  contract  advertisers.  Kinsolv¬ 
ing,  noting  that  the  issue  involves  sensi¬ 
tive  antitrust  questions,  said  several  com¬ 
mittee  meetings  had  been  held  to  deter¬ 
mine  the  best  way  to  handle  rate  card 
formats.  He  said  the  committees’  propos¬ 
als  would  be  reviewed  by  a  battery  of 
antitrust  lawyers  from  the  ANPA  and 
several  newspapers  before  they  were 
publicized.  But  he  noted  that  the  commit¬ 
tee  wanted  to  set  up  a  format,  through 
SRDS,  which  would  contain  three  col¬ 
umns,  the  first  indicating  the  SAU  num¬ 
ber,  the  second  the  open  gross  cost  in 
dollar  figures,  and  the  third  a  content  lin¬ 
age  equivalent  (CLE)  which  could  be 
used  to  convert  the  units  into  Newsplan 
contract  terms. 


He  advised  newspapers  which  intend 
to  participate  in  the  SAU  system  to  hold 
off  on  sending  rates  to  SRDS  until  they 
receive  a  form  from  SRDS,  which  he  said 
should  be  mailed  out  within  a  month.  He 
also  advised  papers  to  quote  Sept.  1 , 1981 
rates  when  SRDS  is  notified. 

Questions  surfaced  concerning  “page- 
buster,”  or  ads  which  are  less  than  a  full 
page  but  too  large  to  permit  other  adver¬ 
tising  or  significant  editorial  material  to 
be  printed  on  that  page.  Kinsolving  said 
that  newspapers  which  choose  to  partici¬ 
pate  in  the  system  will  have  to  learn  to 
live  with  such  ads.  “You  either  buy  the 
whole  system,  or  you  don’t — you’ve  got 
to  buy  the  whole  package,”  he  said. 

Brian  A.  Milnes,  executive  director  of 
the  NAB  of  Auckland,  New  Zealand,  said 
that  when  newspapers  in  Austral-Asia 
converted  to  modular  ad  sizes  about  three 
years  ago,  the  number  of  full-page  ads  run 
by  advertisers  dropped.  Page-buster  ads 
increased,  he  said.  And  he  noted  that  the 
modular  sizes  there  allow  much  more  fle¬ 
xibility  than  those  adopted  here — he  said 
a  popular  size  in  New  Zealand  is  an  ad 
shaped  like  an  inverted  T.  He  noted  that 
newspapers  there  court  creative  agency 
people  much  more  than  is  done  in  the 
U.S.. 

Only  one  question  surfaced  concerning 
the  effect  the  SAU’s  may  have  on  news¬ 
rooms,  and,  more  specifically,  copy 
desks.  Neither  the  APME  nor  the  ASNE 
was  involved  in  the  development  of  the 
sizes,  though  the  NAB  and  ANPA  are 
planning  detailed  presentations  for  their 
annual  meetings.  The  re-sizing  of  edito¬ 
rial  material  on  a  page  to  page  basis  to  cut 
white  space  “float”  may  prove  a  signifi¬ 
cant  issue  in  newsrooms  across  the  na¬ 
tion. 


J-school  students 
to  work  in  China 

Four  graduate  students  from  the  Uni¬ 
versity  of  Missouri-Columbia  will  be¬ 
come  the  first  students  from  the  School  of 
Journalism  to  work,  teach  and  conduct 
research  in  China  since  the  communists 
came  to  power  in  1949. 

The  arrangement  is  part  of  a  bilateral 
exchange  program  worked  out  in  1980 
between  the  Chinese  government  and  the 
University  of  Missouri.  A  group  of  nine 
journalists  from  China  are  currently  en¬ 
rolled  in  the  master’s  degree  program  at 
the  UM  School  of  Journalism  in  Col¬ 
umbia. 

William  A.  Mulligan,  an  instructor  and 
doctoral  candidate  in  the  School  of  Jour¬ 
nalism,  and  master’s  degree  candidate 
Tad  Stoner  will  leave  for  China  this 
month  for  the  two-year  visit.  Master’s 
degree  candidates  Carolyn  Hubbard  and 
Clarry  Hubbard  will  join  the  others  later 
this  semester. 
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Newspapers  praised 
by  4A’s  president 


By  Jerry  Walker 

A  new  era  of  friendlier  relations  be¬ 
tween  newspapers  and  ad  agencies  was 
ushered  in  (January  26)  by  Leonard  S. 
Matthews,  president,  American  Associa¬ 
tion  of  Advertising  Agencies. 

In  the  keynote  address  at  the  Presi¬ 
dent’s  Breakfast,  kicking  off  the  126th 
International  Newspaper  Advertising 
amd  Marketing  Executives  Sales  Confer¬ 
ence,  held  this  week  in  Hollywood,  Fla., 
Matthews  said  he  chose  not  to  “play  the 
traditional  role  and  berate  all  of  you  for 
the  things  you  should  be  doing  for  agen¬ 
cies  and  their  clients”  because  newspap¬ 
ers  “don’t  deserve  it.” 

Matthews,  whose  association  of  520  ad 
agencies,  representing  1%  of  all  agencies 
in  the  U.S.  and  76%  of  all  ad  billings,  said 
that  because  of  the  improvements  in 
newspapers  in  the  past  five  years,  there 
was  every  reason  for  him  to  believe  that 
newspapers  will  achieve  their  goal  of 
obtaining  a  10%  share  of  national  adver¬ 
tising  revenues  by  1985.  At  present,  news¬ 
papers  receive  about  8%  of  the  share, 
according  to  Jack  Kauffman,  president. 
Newspaper  and  Advertising  Bureau. 

Describing  himself  as  “one  of  news¬ 
papers  greatest  fans,”  Matthews  said: 

“In  my  opinion,  your  industry  from  an 
advertising  standpoint  has  been  some¬ 
thing  of  a  sleeping  giant  that  is  now  com¬ 
ing  awake.  You  are  handsomer  in  appear¬ 
ance  and  more  readable.  You’re  talking 
about  what  people  want  to  know  about. 
You’ve  tailored  your  editorial  and  your 
advertising  to  the  specific  interests  of 
yourreaders.  All  of  this,  I  believe,  is  help¬ 
ing  to  increase  the  excitement  and  enter¬ 
tainment  value  of  newspaper  adver¬ 
tising.” 

In  more  specific  terms,  Matthews 
praised  the  newspaper  ad  executives  and 
their  papers  for  making  significant  prog¬ 
ress  on  eliminating  concerns  to  national 
advertisers  and  agencies.  He  enumerated 
these  concerns: 

Standardized  formats — “The  overall 
effect  of  the  program  will  be  to  make 
newspapers  easier  to  buy.” 

Quality  of  reproduction — “We’re  de¬ 
lighted  to  see  how  many  newspapers  are 
making  the  change-over  to  offset  and  the 
number  of  papers  that  have  big  improve¬ 
ments  in  their  current  facilities  to  bring 
reproduction  quality  up.” 

Standardized  research — “CanDo,  the 
NAB  system,  was  an  important  step,  but 
one  which  some  agencies  have  reserva¬ 
tions  about  using  in  its  present  stage.  The 
Three  Sigma  study  in  1980,  measuring  31 
major  markets,is  a  real  breakthrough.” 

Matthews  said  he  saw  other  “positive 
signs”  that  say  to  agencies  and  advertis¬ 


ers  that  “newspapers  want  our  business 
and  that  you  mean  business  about  want¬ 
ing  our  business,  and  that  you  are  willing 
to  work  with  us  to  work  out  the  problem 
areas,  and  will  continue  to  do  so  in  the 
future. 

“I  urge  all  newspapers  to  get  in  step 
with  these  programs  and  show  that  they 
individually  mean  business  as  much  as 
their  national  organizations  do.” 


Leonard  Matthews 


On  other  matters  related  to  newspaper 
advertising,  Matthews  predicted  that 
reader  demographics  about  advertiser’s 
best  prospects  will  become  more  impor¬ 
tant  media  buying  criteria  in  five  years 
than  figures  showing  total  market 
penetration. 

“Every  movement  will  be  away  from 
mass  audiences  and  to  specialized  audi¬ 
ences  smaller  in  numbers  but  rich  in  good 
prospects,”  said  Matthews,  who  rose 
through  the  agency  ranks  on  the  media 
side.  “This  is  an  area  in  which  newspap¬ 
ers  can  compete  very  well,”  he  said.  He 
advised  the  ad  executives  to  start 
documenting  the  demographics  of  their 
readers. 

He  suggested  that  newspaper  ad  sales 
people  be  trained  to  talk  to  agency  buyers 
in  terms  of  the  client’s  marketing  problem 
and  then  develop  a  newspaper  plan  de¬ 
signed  to  solve  these  problems.  “You 
won’t  get  the  business  every  time,  but 
your  batting  average  must  improve  over 
the  approaches  of  the  past,  which  too 
often  were  sales  efforts  against  other 
media  on  a  general  basis,”  he  said. 

Matthews  urged  the  ad  execs  to  adopt  a 
“much  tougher  acceptance  policy  and  in¬ 
sist  on  proof  of  the  advertising  claims 
before  acceptance”  to  rid  their  pages  of 
what  has  come  to  be  known  as  “back  of 
the  book  ads” — the  ones  that  promise 
such  things  as  instant  weight  reduction, 
instant  hair  restoration,  instant  breast  en¬ 
largement,  etc.  “These  ads  are  published 


by  instant  companies  with  instant  addres¬ 
ses,”  Matthews  said,  and  these  ads  are 
“damaging  the  reputation  of  your  paper 
and  of  advertising  in  general.” 

Matthews  said  another  area  in  which 
the  ad  business  is  critical  of  newspapers  is 
the  problem  of  the  “one-sided  presenta¬ 
tion  of  business  and  advertising  news.” 

“Tell  your  editors  to  uncover  all  the 
Watergates,  Koreagates  and  Abscams 
they  can  find,  but  don’t  manufacture  bad 
news  or  publish  unfounded  dramatic 
charges  about  advertising  or  business  un¬ 
less  they  present  an  objective,  balanced 
view. 

“You  can  help  by  laying  a  heavy  com¬ 
plaint  on  the  editor  when  you  think  he  or 
she  is  less  than  objective  in  the  handling 
of  business  and  advertising  news,”  he 
stated. 

INAE  name  change 
passed  unanimously 

The  International  Newspaper  Adver¬ 
tising  Executives  ceased  to  exist  on  Mon¬ 
day,  but  it  was  soon  replaced  with  the 
International  Newspaper  Advertising 
and  Marketing  Executives. 

There  were  no  objections  voiced  over 
the  name  change.  Outgoing  president 
Frank  Savino,  vicepresident/marketing 
for  the  Hackensack  (N.J.)  Record,  called 
the  changeover  from  INAE  and  the  pas¬ 
sing  on  of  his  post  to  Richard  C.  Ockerb- 
loom,  vicepresident/marketing  for  the 
Boston  Globe,  “the  end  of  the  begin¬ 
ning.” 

Savino  pointed  to  the  various  accom¬ 
plishments  the  INAE  has  achieved  in  the 
past  year,  most  notably  the  creation  of 
the  Standard  Advertising  Unit  system  as 
evidence  to  support  his  motion. 

Ockerbloom,  in  his  acceptance  speech, 
said  he  thought  it  would  be  difficult  to 
follow  Savino’s  “act,”  but  he  promised 
to  try  his  best.  His  primary  goals,  he  said, 
are  to  see  the  SAU  system  become  an 
accepted  reality  in  the  newspaper  busi¬ 
ness  and  to  expand  syndicated  research 
to  more  and  more  diverse  markets. 

Other  officers  elected  by  the  INAME 
include  Joseph  F.  Flanagan  of  the  Mil¬ 
waukee  Journal  &  Sentinel  as  president¬ 
elect;  Leo  L.  Kubiet  of  the  St.  Petersburg 
Times  &  Independent  as  first  vicepresi¬ 
dent  and  Woodrow  G.  Shadid  of  the 
Bloomington  (Ind.)  Pantograph  as 
second  vicepresident. 

Shadid,  who  this  year  served  as  chair¬ 
man  of  the  Auditing  Committee,  reported 
that  the  INAME  ended  the  year  with  a 
$14,528  surplus  after  expenses  of 
$507,711  were  met. 

JWT  promotions 

Richard  D.  Badler  and  Thomas  W. 
Finn  have  been  named  vicepresidents  in 
the  public  relations  department  of  Brouil- 
lard  Communications,  a  division  of  J. 
Walter  Thompson  Company. 
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Government  to  examine 
London  Times  purchase 


The  Monopolies  Commission  is  ex¬ 
pected  to  examine  international  publisher 
Rupert  Murdoch’s  agreement  to  purch¬ 
ase  The  Times  of  London  and  the  Sunday 
Times,  since  he  already  owns  two  other 
London  tabloids.  The  Sun  and  the  News 
of  the  World. 

Also  standing  in  Murdoch’s  way  of  tak¬ 
ing  over  the  Times  and  Sunday  Times  is  a 
condition  that  he  reaches  new  contract 
agreements  with  the  printer  and  journalist 
unions.  The  Times  has  a  history  of  trou¬ 
bled  labor  relations. 

Murdoch,  who  publishes  the  New  York 
Post,  San  Antonio  (Tex.)  Express-News, 
and  The  Star,  a  national  tabloid,  in  the 
United  States,  has  reportedly  agreed  to 
pay  $130  million  for  the  Times,  Sunday 
Times  and  three  weeklies.  He  reportedly 
outbid  the  owner  of  the  London  Daily 
Mail,  Lord  Rothermere,  and  Anglo- 
French  entrepreneur  Sir  James  Gold¬ 
smith. 

The  Times  and  Sunday  Times,  plagued 
with  over-manning  and  a  failure  to  intro¬ 
duce  new  computerized  technology,  lost 
about  $35  million  last  year. 

There  has  been  some  opposition  in 
London  to  Murdoch  taking  over  the  city ’s 
most  prestigious  newspaper  because  of 
his  image  as  a  publisher  of  racy,  tabloid 
dailies.  However,  one  of  the  conditions 
Murdoch  has  agreed  to  as  part  of  the 
purchase  arrangement  is  his  guarantee  to 
maintain  the  editorial  integrity  of  the 
newspaper. 

The  London  Times  was  founded  in 
1795  and  the  current  owners,  the  Interna¬ 
tional  Thomson  Organization,  had  stated 
its  intent  to  shut  the  newspaper  down  if  a 
buyer  was  not  found  by  mid-March. 

Thomson  management  sources  have 
been  quoted  as  saying  Murdoch  was 
chosen  because  he  appeared  profes¬ 
sionally  and  financially  able  to  buy  all  five 
properties  in  the  Times  Group  and  keep 
them  going.  Had  a  deal  not  been  reached, 
the  Times  Group  would  have  had  to  make 
some  $96  million  in  payoffs  to  staff  mem¬ 
bers. 

Application  for  the  sale  to  Murdoch  has 
been  made  to  the  Secretary  of  State  for 
Trade  for  consent  under  the  provisions  of 
The  Fair  Trading  Act  of  1973. 

Gordon  Brunton,  managing  director 
and  chief  executive  of  Thomson  British 
Holdings  Ltd.,  said,  “We  believe  that  if 
there  is  a  satisfactory  conclusion  to  the 
discussions  (between  Murdoch  and  the 
unions)  these  great  newspapers  will  not 
only  remain  in  existence,  but  can  also 
look  forward  to  a  secure  future. 

“Since  the  announcement  (that  the 
Times  had  to  be  sold  by  March  or  go  out 
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of  business)  in  October,  there  have  been 
many  companies  and  some  individuals  in¬ 
terested  in  acquiring  one  or  more  of  the 
titles  or  parts  of  the  company,’’  Brunton 
said.  “I  have  said  all  along — and  1  believe 
the  unions  were  of  the  same  mind — that 
our  main  objective  was  to  sell  Times 
Newspaper  Holdings  Ltd.  as  a  whole  and 
as  a  going  concern  to  someone  who  would 
satisfy  the  criteria  established  by  what 
has  come  to  be  known  as  ‘the  vetting 
commitee.’’’ 

Brunton  said  the  committee  identified 
Murdoch  as  the  “single  buyer  accept¬ 
able.’’ 
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%Spat  in  hostages’  food 
9Beat  them  with  hoses 
9Chamed  them  to  chairs 


MURDOCH 
BUYS ‘THE 
TIMES’ OF 
LONDON 


How  the  N.Y.  Post 
covered  the  purchase 


Full  story 
—  Page  54 


Lord  Thomson,  who  heads  the  Thom¬ 
son  group,  said,  “1  wish  Mr.  Murdoch 
and  his  organization  the  greatest  success 
in  carrying  through  the  development  of 
which  1  am  sure  they  are  capable.” 

In  order  to  make  the  purchase.  Mur¬ 
doch  not  only  had  to  agree  to  maintain  the 
editorial  integrity  of  the  Times,  but  he 
also  had  to  agree  to  a  number  of  other 
“undertakings.” 

Murdoch  agreed  that  the  editors,  to  be 
appointed  by  the  Times  board,  may  be 
appointed  or  removed  only  by  the  agree¬ 
ment  of  a  majority  of  the  Independent 
National  Directors. 

He  also  agreed  to  “preserve  the  sepa¬ 
rate  identities  of  the  Times  and  Sunday 
Times,  and  to  maintain  the  independence 
and  authority  of  their  editors  in  the 
appointment  and  control  of  their  staffs.” 

Murdoch  also  agreed  to  keep  the  Times 
and  Sunday  Times  free  from  party  politic¬ 
al  bias.  Under  the  agreement,  they  will  be 
“subject  to  no  restraint  or  inhibition 
either  in  expressing  opinion  or  in  report¬ 
ing  news  that  might  directly  or  indirectly 
conflict  with  the  commercial  interests  or 


political  concerns  of  the  proprietor  (Mur¬ 
doch.)” 

Also,  instructions  are  to  be  given  to 
reporters  only  by  their  editor  and  by 
those  to  whom  he  has  delegated  author¬ 
ity.  The  editors  will  continue  to  make  all 
appointments  to  the  journalistic  staff. 

Commenting  on  the  purchase  arrange¬ 
ment,  Murdoch  said,  “The  status  of 
Times  Newspapers  Ltd.  within  my  orga¬ 
nization  will  retain  the  unique  character¬ 
istics  which  it  enjoyed  under  Thom¬ 
son’s.” 

On  his  relationship  with  the  unions, 
Murdoch  said,  “1  have  a  practical  know¬ 
ledge  of,  and  a  good  working  relationship 
with,  the  unions  in  Fleet  Street.  1  believe 
that  together  we  can  arrive  at  arrange¬ 
ments  that  will  secure  a  bright  future  for 
these  papers.  However,  I  must  stress  that 
we  will  not  go  forward  without  full  and 
binding  agreements  with  all  chapels  at 
Times  Newspapers  Ltd.” 

As  for  his  plans  for  the  Times,  Mur¬ 
doch  said,  “It  is  too  early  to  say  until  I 
have  had  an  opportunity  for  ample  dis¬ 
cussion  with  the  directors,  editorial  ex¬ 
ecutives  and  managers.  Whatever  prop¬ 
osals  for  progress  may  be  developed, 
there  will  be  no  fundamental  change  in 
the  characteristics.  I  am  not  seeking  to 
acquire  these  papers  in  order  to  change 
them  into  something  entirely  different. 

“I  have  operated  and  launched  news¬ 
papers  all  over  the  world.”  he  said.  “This 
new  undertaking  I  regard  as  the  most  ex¬ 
citing  challenge  of  my  life.” 

L.A.  Times  looks 
to  step  up  its 
East  Coast  sales 

For  the  first  time  in  its  history,  the  Los 
Angeles  Times  is  available  for  street  sale 
in  Washington,  D.C.  and  New  York  City 
on  the  day  of  publication. 

Since  Jan.  14,  approximately  2.000 
copies  of  the  Times’  Southland  Edition 
have  been  flown  daily  to  these  two  cities. 
Previously,  a  limited  number  of  copies  of 
the  Times  was  sent  by  bus  to  a  Washing¬ 
ton  newsstand,  so  the  newspaper  was 
three  to  four  days  old  when  sold. 

About  205  copies  of  the  Southland  Edi¬ 
tion  are  flown  daily  to  Washington  for 
complimentary  distribution  to  high- 
ranking  government  officials. 

Steve  Ratkovich,  country  circulation 
manager,  says  The  Times  has  initiated  the 
new  distribution  project  to  step  up  its  visi¬ 
bility  in  the  East. 

“We  wanted  additional  recognition 
with  the  nation’s  leaders,”  he  explained. 

Three  independent  dealers  in  Washing- 
on  and  one  in  New  York  are  handling  the 
distribution  to  major  hotels,  newsstands 
and  bookstores. 
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Mattson  urges  adoption 
of  standard  ad  units 

When  Walter  Mattson,  president  of  the  “In  view  of  the  fact  that  SAUs  will  be  a 
New  York  Times  Co.  and  chairman  of  the  reality  in  just  8  months,  1  suggest  that,  if 
ANPA  Standard  Advertising  Unit  (SAU)  you  have  not  already  done  so,  you  form 


system  working  committee,  addressed 
the  INAME  sales  conference  in  Holly¬ 
wood,  Fla.  this  week,  225  newspapers, 
including  most  of  the  major  market 
dailies,  had  indicated  their  intention  to 
participate  in  the  SAU  system. 

That,  according  to  Mattson,  is  an 
“amazing  return  in  such  a  short  period  of 
time.” 

“Newspapers  only  receive  8%  of  the 
national  advertising  dollar,”  he  noted, 
“television,  radio,  magazines,  billboards 
and  direct  marketing  have  been  eating  our 
lunch  for  years.  Our  response  to  this 
threat  has  been  astonishing,”  he  con¬ 
tinued,  “unwittingly,  we  have  made 
ourselves  more  difficult  to  buy.” 

He  reported  that  the  SAU  system  has 
four  objectives:  to  make  it  easier  for 
advertisers  to  buy  newspaper  adverti¬ 
sing;  to  establish  sizes  which  could  fit 
newspapers  without  increasing  produr 
tion  costs  regardless  of  formats  or  paper 
cut  off;  to  facilitate  computerized  page 
makeup;  and  to  simplify  the  eventual 
satellite  transmission  of  advertising 
mechanicals. 

Mattson  urged  newspapers  to  notify 
Charles  Kinsolving  at  the  Newspaper 
Advertising  Bureau  and  Standard  Rate  & 
Data  Service  (SRDS)  of  their  intention  to 
participate  in  the  SAU  system.  He  also 
urged  newspapers  to  form  in-house  com¬ 
mittees  with  representatives  from  adver¬ 
tising,  marketing,  financial  and  produc¬ 
tion  departments  to  iron  out  potential 
problems  in  sales,  news  makeup,  design 
and  production  now,  before  the  SAU  sys¬ 
tem  goes  into  effect  on  September  1, 
1981. 

He  said  such  a  committee  had  been 
formed  by  the  Times,  and  it  had  success¬ 
fully  resolved  these  problems.  It  also 
identified  opportunities  the  system  will 
pose  that  had  previously  gone  unnoticed. 
The  committee,  he  said,  has  recom¬ 
mended  that  the  Times  reduce  its  news¬ 
print  roll  width  from  58”  to  56”  while 
maintaining  its  current  6  on  9  format.  The 
resulting  narrower  columns,  which  were 
previously  thought  to  detract  from  the 
paper’s  design,  appear  not  to  have  had 
that  effect.  The  committee,  he  said,  had 
also  recommended  that  all  display  adver¬ 
tising  be  sold  on  a  modular  basis.  That 
move,  he  said,  would  require  roughly  15 
more  standard  units.  Certain  classified 
display  advertising  would  continue  to  be 
sold  on  a  linage  basis,  he  said.  And  final¬ 
ly,  he  said,  the  committee  recommended 
that  all  Times  rate  cards  be  based  on  a 
price  per  unit  basis. 
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similar  committees  at  your  own  newspap¬ 
ers,”  said  the  Times  president.  And  he 
advised  publishers  and  general  managers 
to  place  advertising/marketing  directors 
in  the  chairman’s  post  of  those  commit¬ 
tees. 

Said  Mattson,  “Dramatic  increases  in 
newsprint  costs  coupled  with  the  advent 
of  computers  directed  the  attention  of  the 
newspaper  business  to  reducing  costs  and 
to  learning  to  use  all  of  our  fine  electronic 
toys.  These  developments  put  our  fi¬ 
nance  and  production  people  in  the  driv¬ 
er’s  seat.  But  now  that  era  has  largely  run 
out,”  he  said. 

“Today  our  publishers  recognize  that 
higher  costs  will  only  be  covered  if  new 
sources  of  revenue  can  be  found — ours  is 
now  a  revenue  driven  business,  and  you 
are  in  the  driver’s  seat,”  he  told  INAME. 

Virginia  media 
feuds  with  Senate 

The  shades  of  Thomas  Jefferson  and 
George  Mason,  Virginia  champions  of  a 
free  press,  were  invoked  earlier  this 
month  as  the  press  in  Richmond,  Virginia 
sought  to  hold  onto  its  traditional  seating 
on  the  floor  of  the  state’s  Senate 
chamber. 

On  December  9,  the  Senate  Rules 
Committee  of  the  General  Assembly  had 
voted  to  bar  the  press  from  the  floor  dur¬ 
ing  Senate  sessions  and  to  put  reporters 
up  in  a  gallery  with  the  public. 

The  committee  said  the  change  was  re¬ 
quired  because  remodeling  the  Senate 
chamber  supposedly  would  remove  the 
place  in  front  of  the  Senate  president’s 
podium  where  the  press  tables  tradi¬ 
tionally  stood.  When  it  became  clear, 
however,  shortly  before  the  current  ses¬ 
sion  opened,  that  the  space  in  the  reno¬ 
vated  chamber  was  unchanged,  the  press 
protested  and  a  hearing  was  held. 

Jay  Moore,  a  Richmond  television  sta¬ 
tion  news  director,  told  the  committee: '  ‘  1 
think  of  George  Mason  and  his  belief  that 
a  free  press  is  a  bulwark  against  tyranny .  1 
think  of  Thomas  Jefferson  and  his  spirit 
that  pervades  these  buildings  in  which 
you  do  your  work.  And  1  would  say  to  you 
in  memory  of  those  men,  gentlemen,  that 
this  is  not  the  thing  to  do.” 

It  was  clear  that  most  of  the  1 5  commit¬ 
tee  members  were  suddenly  on  the  side  of 
the  reporters.  “I  think  we  made  a  big 
mistake,”  said  Senator  Adelard  L.  Brault 
of  Fairfax,  Va.  Others  nodded. 


Tv  stations  use 
exaggerated  news 
to  hike  audiences 

Heavily-promoted  news  features 
emphasizing  sex,  drugs  and  even  UFO 
scares  are  being  used  by  many  tv  stations 
in  the  top  200  markets  in  the  U.S.  to  boost 
ratings  in  “sweeps”  periods,  TV  Guide 
magazine  said  in  its  January  31  issue. 

“Sweeps”  are  rating  periods  con¬ 
ducted  in  November,  February  and  May 
to  measure  local  stations’  audiences.  Sta¬ 
tions  use  these  ratings  to  sell  advertising, 
and  a  good  rating  can  mean  thousands  of 
extra  dollars  in  ad  revenue. 

Subjects  covered  on  the  news  features 
may  include  teen-age  sex,  pregnancy, 
artificial  insemination,  drug  abuse,  UFO 
sightings  and  death. 

Most  of  the  features  are  planned  weeks 
in  advance  and  are  often  promoted  with 
expensive  and  sometimes  lurid  advertis¬ 
ing.  In  many  instances  the  advertising  is 
more  provocative  than  the  feature.  Tv 
industry  people  call  them  “topicals,” 
with  their  heavy  emphasis  on  sex — 
directly  or  by  implication. 

Station  news  executives  contend  that 
what  may  appear  to  be  contrived  news 
often  is  practical.  “To  promote  your 
newscast,  you  have  to  get  a  handle  on 
content.  But  content  is  unpredictable,” 
said  Ralph  Renick,  vicepresident  of  news 
and  a  veteran  anchorman  with  station 
WTVJ-tv,  Miami. 

Renick  said  that  stations  sometimes 
promise  more  in  the  features  than  they 
can  deliver.  “On  balance,  1  don’t  think 
the  sweeps  hype  alters  a  station’s  per¬ 
formance  very  much  anyway.  We  just  try 
to  get  by  at  our  place  by  doing  as  little  as 
possible,”  Renick  said. 

Eric  Ober,  news  director  of  WBBM-tv, 
Chicago,  thinks  that  station  audiences 
should  be  measured  on  a  year-around 
basis  rather  than  the  sweeps.  “This  hyp¬ 
ing  that  goes  on  in  sweeps  periods  can 
enable  a  station  to  suddenly  have  one, 
atypical  ‘good’  month  after  three  bad 
months,”  Ober  said. 

Sureau  to  head  up 
new  Parade  office 

Anthony  D.  Sureau  will  head  Parade 
magazine’s  new  San  Francisco  sales 
office  at  120  Montgomery  Street. 

Sureau  had  been  associated  with  Media 
Networks,  Inc.,  prior  to  his  appoint¬ 
ment  with  Parade.  His  MNI  assignment 
included  direct  sales  for  Times,  Playboy, 
Sports  Illustrated,  Penthouse,  Esquire, 
the  Village  Voice  and  Better  Homes  & 
Gardens. 
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The  International  Newspaper  Advertising  and  Marketing 
Executives  meeting  sales  was  marked  by  record  attend- 
ence — a  total  of  1,322  members,  spouses  and  progeny 
came  to  Hollywood  Florida  for  the  meeting  and  its  fun  ’n 
sun. 

Gannett's  ad  execs  were  out  in  force  for  the  meeting  af¬ 
ter  practically  snubbing  the  conference  for  the  past  two 
years  as  the  group  implemented  austerity  measures.  They 
held  their  own  two-day  meeting  prior  to  the  start  of  the 
INAME  sessions.  All  of  the  group’s  ad  and  marketing  ex¬ 
ecs  were  told  beforehand  to  come  prepared  to  give  a  two- 
minute  presentation  of  their  best  sales  ideas.  The  presen¬ 
ters  were  chosen  at  random  during  the  meeting  to  make 
their  spiel. 

A  big  surprise  of  the  Gannett  meeting  was  a  free  trip  to 
the  Super  Bowl  in  New  Orleans.  While  other  INAME  ex¬ 
ecs  stood  ar  jund  craning  their  necks  to  glean  a  glimpse  of 
the  game  on  tv  monitors  placed  in  the  meeting  hall  during 
the  annual  Fellowship  Hour,  Gannett  chairman  A1 
Neuharth  drew  four  names  and  flew  the  Gannetteers  down 
to  New  Orleans  for  a  first-hand  look  in  the  corporate 
jet — then  flew  them  back  the  same  day.  Wives  of  the  four 
ad  exes  were  given  $100  each  to  keep  them  occupied 
while  their  spouses  were  away  on  the  junket.  Sources  said 
Neuharth  “rigged”  the  drawing  so  Fred  Wetton,  ad 
director  for  the  Oakland  Tribune,  got  to  the  game. 

E&P  learned  that  Neuharth  okayed  a  substantial  invest¬ 
ment  in  marketing  service  for  individual  newspapers  in  the 
group.  Our  source,  a  Gannett  ad  exec,  said  the  bucks 
were  long  overdue. 

As  conspicuous  for  their  presence  as  the  Gannetteers 
were  ad  execs  from  the  New  York  News  were  conspicuous 
for  their  absence.  Not  a  one  attended  the  meeting, 
which  left  some  of  their  colleagues  wondering  just  what 
was  going  on  up  in  “Fun  City.”  One  source  speculated 
that  “something  big  must  be  about  to  break  up  there.” 

Tom  Gormley,  ad  director  for  the  Pittshurffh  Press,  pre¬ 
sented  Frank  Savino,  his  counterpart  up  at  the  Hacken¬ 
sack  (N.J.)  Record,  and  outgoing  presdent  of  INAME, 
with  an  honorary  life  membership  in  the  organization.  In 
conferring  the  association's  highest  honors,  Gormley  said 
the  honor  was  bestowed  on  Frank  for  his  “endless  enthu¬ 
siasm”  and  “dynamic  leadership.” 

Savino,  who  was  accompanied  at  the  meeting  by  his 
publisher  Mac  Borg,  got  his  first  look  at  his  portrait, 
which  was  given  him  by  the  association.  He  remarked  that 
he’d  now  have  to  spend  $30,000  to  build  a  suitable  room 
in  which  to  hang  the  portrait,  and  he  commented  that  the 
likeness  made  him  lock  like  a  mafia  “godfather.” 

After  receiving  his  portrait  and  commemorative  plaque, 
Savino  dubbed  Woody  Shadid  of  the  Bloomington  (111.) 
Pantograph  “el  sheiko.”  It  means  Savino  had  some  trouble 
getting  into  his  suite  at  Hollywood’s  diplomat  hotel  because 
a  member  of  the  Saudi  royal  family  had  rented  the 
entire  top  floor  of  the  hotel’s  east  tower.  Once  he  got  his 
problems  ironed  out,  he  said  he  had  learned  during  his 
stay  that  sheik  is  pronounced  shake,  not  sheek.  Since 
Shadid  is  of  Arabian  descent,  Savino  apparently  felt  it 
appropriate  to  dub  Shadid  with  the  traditional  INAME  “el 
something-o,”  and  he  chose  sheik.  He  apparently  had 
sheiks  on  his  mind. 

Leonard  Matthews,  who  spoke  at  the  INAME  presi¬ 
dent’s  breakfast,  said  he  was  suffering  from  a  monumental 
case  of  jet  lag.  The  Four  A’s  exec  had  come  to  the  meet¬ 
ing  direct  from  an  international  ad  association  meeting  in 
Switzerland.  Late  Monday,  when  asked  if  he  had 
recovered,  he  said,  “no,  I  just  try  to  ignore  it.”  He  then 
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appeared  to  suppress  a  yawn. 

Although  Matthews  made  the  point  that  newspapers  and 
ad  agencies  were  in  the  process  of  burying  the  hatchet, 
Savino,  in  his  after-the-speech  remarks,  remarked  that  the 
INAME  and  the  Four  A’s  newspaper  committee  members 
conducted  a  rather  heated  session  on  Saturday.  Word  is 
that  about  100  newspapers  are  having  problems  determin¬ 
ing  how  to  translate  linage  volume  discount  into  Standard 
Advertising  Units. 

Attending  this  year’s  convention  was  INAME’s  oldest 
living  member,  past  president  Don  U.  Bridge,  who  with 
his  wife,  lives  in  retirement  in  Florida.  Don  was  president 
of  INAE  in  1930-1932. 

Also  attending  the  meeting  was  twice  retired  ANPA 
general  manager,  Stanford  Smith,  who  had  also  retired  as 
a  general  in  the  U.S.  Army.  Stan  is  now  teaching  advertis¬ 
ing  at  Broward  Junior  College  in  Florida,  and  is  a  member 
of  INAME’s  schools  and  colleges  committee. 

The  ad  execs  who  were  invited  to  take  an  intercoastal 
waterway  cruise  by  Story  &  Kelley  Smith  had  a  rare 
opportunity  to  speak  collectively  with  ad  agency  execs 
who  serve  on  the  Four  A’s  Newspaper  Committee.  The 
rep  firm  had  invited  the  group  to  join  its  newspapers  on 
the  cruise,  which  featured  a  steak  dinner. 

Many  of  the  INAME  members  judged  the  annual  dinner 
a  disaster.  The  hotel  staff  seemed  bent  on  seeing  INAME 
members  modeling  foodstuffs.  Harold  Boian  from  the  Denver 
Post  was  inundated  with  several  pounds  of  prime  ribs 
of  beef  and  the  accompanying  au  jus  gravy,  after  which  he 
appeared  to  exercise  incredible  restraint  in  not  taking 
retaliatory  action  against  the  hapless  waiter.  Many  of  the 
INAME  execs  were  seen  leaving  the  dinner  shortly  after 
dessert  was  served. 

Finally,  there  are  several  INAME  members  who  would 
like  to  know  who  was  the  woman  who  unabashedly  re¬ 
moved  her  bathing  suit  top  on  the  hotel  beach  in  order  to 
change  into  a  shirt.  There  was  an  area  reserved  for  nude 
sunbathing  at  the  hotel,  located  high  atop  one  of  the  tow¬ 
ers.  E&P  failed  to  investigate  this  area. 

Ad  Bureau  promotes  Quinn 

Hugh  C.  Quinn  has  been  appointed  vicepresident  for  au¬ 
tomotive  classified  of  the  Newspaper  Advertising  Bureau, 
Inc.  and  will  report  to  Eric  Anderson,  vicepresident  in 
charge  of  the  classified  department. 

Quinn  will  work  out  of  the  Bureau’s  Detroit  office  and  will 
continue  his  responsibilities  in  the  area  of  automotive  field 
activities.  He  will  coordinate  his  efforts  with  those  of  Val 
Corradi,  Bureau  vicepresident  for  automotive  marketing. 

Quinn  joined  the  Bureau  in  April  1973  as  an  account 
executive,  and  became  vicepresident  for  automotive  field 
activities  in  May  1978.  Before  that  he  was  successively  De¬ 
troit  editor  of  Advertising  Age  and  marketing  editor  of  Au¬ 
tomotive  News,  both  published  by  Crain  Communications, 
Inc. 

A  1952  graduate  of  the  University  of  Michigan  with  a  B.A. 
in  journalism,  Quinn  has  also  held  posts  in  public  relations 
with  the  Automotive  Manufacturers  Association,  and  in 
sales  promotion  and  advertising  with  the  Kelvinator  Export 
Division  of  American  Motors  Corp. 

Newsday  uses  process  color 

For  the  first  time  in  its  40-year  history,  Newsday  in  Mel¬ 
ville,  Long  Island,  has  introduced  process  color  in  ROP 
advertising. 

A  full-page  advertisement  for  Colonial  Shoppes,  a  furni¬ 
ture  retail  store  with  several  Long  Island  outlets,  featured  a 
full-color  horizontal  inset  of  a  room  setting  backed  with  blue 
lettering  on  an  orange  matte  in  the  newspaper’s  January  21, 
1981  editions. 
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NAB  projects 
in  newspaper 

Led  by  continued  strong  performance 
in  the  national  category  and  a  reversal  of 
1980  classified  declines,  newspaper 
advertising  expenditures  should  rise 
12.2%  in  1981,  according  to  Newspaper 
Advertising  Bureau  president  Jack 
Kauffman. 

“In  national,  we  see  our  best  opportun¬ 
ity  if  we  sell  hard,”  declared  Kauffman  as 
he  forecast  a  16.2%  gain  to  $2.73  billion 
during  the  International  Newspaper 
Advertising  and  Marketing  Executives 
annual  winter  meeting  in  Hollywood,  Fla. 
this  week. 

In  the  classified  category,  Kauffman 
predicted  a  14.2%  rise  over  1980’s  de¬ 
cidedly  dismal  performance.  And  in  the 
retail  category,  he  projected  a  10%  in¬ 
crease  to  $9.35  billion.  Total  advertising 
expenditures  in  daily  newspapers  will 
reach  $27.4  billion  in  1981,  he  said. 

Kauffman’s  projections  were  followed 
by  a  more  detailed  analysis  of  economic 
and  competitive  conditions  by  Leo 
Bogart,  executive  vicepresident  and 
general  manager  of  the  NAB.  Bogart 
noted  that  the  NAB  is  anticipating  mod¬ 
est  real  gains  in  linage  of  1.5%  on  top  of 
rate  increases  running  at  last  year’s 
10.5%  level  for  a  total  dollar  gain  of  12%. 

Bogart’s  analysis,  which  covered  both 
long  and  short  term  projections,  con¬ 
tinued: 

§  1981  will  be  a  growth  year:  “The  1981 
economy  will  be  largely  affected  by  such 
imponderables  as  the  weather  (and  its 
effects  on  agriculture  and  food  prices), 
international  crises,  OPEC  decisions  and 
energy  costs,  the  foreign  trade  balance, 
the  federal  budget  deficit,  monetary  poli¬ 
cy  and  interest  rates,”  said  Bogart.  He 
said  the  nation’s  real-dollar  Gross 
National  Product  would  approach  $2.85 
trillion,  representing  a  real  growth  rate  of 
under  1%.  Citing  leading  economic  for- 
casts,  he  said  price  inflation  should  run 
9.6%  and  unemployment  should  edge  8%. 

§  Advertising  continues  to  grow  with 
the  economy:  “Newspaper  advertising  is 
more  closely  linked  to  the  economy  than 
advertising  in  any  other  medium.  As  in¬ 
flation  continues  relentlessly,  the  dollar 
volume  of  our  business  continues  to  go 
up,  and  we  become  more  concerned  with 
our  real  growth  in  linage.  Since  for  the 
most  part  of  1981  we’ll  be  comparing  our 
progress  with  a  rather  grim  1980,  we  can 
expect  to  report  good  linage  gains  a  year 
from  now.” 

§  Newspapers  are  holding  their  share: 
“Newspapers’  29%  share  of  the  total 
advertising  market  is  still  the  same  as  it 
was  in  1970  —  television’s  growth  in  this 
decade  has  come  at  the  expense  of  minor 
media,”  Bogart  said. 
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12.2%  gain 
ad  revenues 

§  Classified  is  the  industry’s  fastest 
growth  sector:  Bogart  predicted  a  second 
half  recovery  of  classified  led  by  upturns 
of  5%  in  housing  linage;  7%  in  em¬ 
ployment;  and  3%  in  automotive.  Noting 
that  in  the  past  10  years,  real  growth  in 
classified  linage  has  been  “a  whopping” 
40%  (roughly  double  the  growth  rate  of 
display),  he  warned,  “We’ll  have  major 
new  competition  before  the  end  of  the  80s 
—  which  makes  our  own  progress  in  elec¬ 
tronic  classified  essential.” 

§  Retail  continues  to  face  tough  com¬ 
petition:  “Our  share  of  retail  advertising 
has  been  so  high  that  competitive  growth 
has  come  at  our  expense,”  Bogart  said. 
“Local  television  has  grown  at  a  much 
faster  rate  than  national  and  now 
accounts  for  27%  of  tv’s  total.  Radio  is 
mostly  local.  When  that  is  added  in,  local 
broadcast  advertising  is  now  nearly  two- 
thirds  as  large  as  local  display  in  news¬ 
papers,”  he  continued.  “We  continue  to 
be  harassed  by  shoppers  and  by  the  grow¬ 
ing  cost  of  direct  mail,  but  half  of  all  daily 
newspapers  have  started  shoppers  of 
their  own,  and  that  half  now  offer  zoned 
editions  for  advertising.  He  then  added, 
“In  1970,  nine  lines  of  ROP  display 
advertising  were  being  run  for  every  line 
of  preprints  —  by  1980,  the  ratio  has 
dropped  to  two  to  one.”  He  predicted 
that  as  business  conditions  improve  in  the 
second  half  of  1981,  department  and 
chain  store  linage  will  show  increases  of 
between  2%  and  3%. 

§  National  offers  great  opportunities: 
Bogart  said  a  battle  between  the  three 
major  tobacco  advertisers  is  shaping  up, 
and  consequently,  the  bureau  expects  the 
category  to  jump  10%  in  linage.  In  the 
food  category,  the  NAB  predicts  real  lin¬ 
age  growth  of  3%  to  4%.  In  automotive 
national,  the  Bureau  expects  a  5%  linage 
increase  in  1981,  largely  in  the  second 
half  after  the  introduction  of  General 
Motor’s  J  cars.  Bogart  said  he  expects  the 
Standard  Advertising  Unit  system  to 
“add  to  the  momentum”  generated  in 
national  newspaper  advertising  in  1980. 

§  Telecommunications  will  change  the 
media  mix  in  the  1980s:  Bogart  believes, 
“It  will  be  quite  a  while  before  videodisc 
and  cassette  players,  tv  games  and  home 
computers  become  sufficiently  wide¬ 
spread  to  dilute  the  audience  for  conven¬ 
tional  broadcasting,  but  dilute  it  they 
will.”  The  new  media  forms,  he  said, 
“will  provide  us  with  new  local  competi¬ 
tion  for  advertising,  but  they  will  compete 
more  directly  for  a  share  of  the  television 
audience.”  He  continued,  “The  great 
television  organizations  will  not  accept 
the  fractionation  of  their  audience  lying 
down.  I  expect  the  networks  to  maintain 


their  dominance  of  prime  time  viewing 
throughout  the  80s,  but  their  share  and 
their  cost  efficiency  have  to  go  down,  and 
other  media,  especially  newspapers, 
have  to  benefit  from  this.” 

Bogart  then  yielded  the  floor  to  his  col- 
league,  Craig  Standen,  executive 
vicepresident/sales  and  a  member  of  the 
three-man  office  of  the  president.  Stan¬ 
den  let  the  INAME  know  what  he’s  been 
doing  during  the  several  months  he’s 
been  working  at  the  Bureau  —  he’s  been 
preparing  a  three-year  strategic  plan 
which  identifies  trends  which  will  affect 
the  newspaper  business,  catalogues  it’s 
strengths  and  weaknesses  and  sets  objec¬ 
tives  and  strategies  to  meet  them. 

Among  the  goals  charted  by  Standen 
are: 

§  An  increase  in  newspapers’  collective 
share  of  national  advertising  from  1980’s 
8%  to  9%  by  1983; 

§  A  maintenance  of  newspapers’  43% 
share  of  retail  advertising  through  1983; 

§  An  increase  in  classified  amounting  to 
$6  billion  in  revenues  by  1983. 

Standen  delivered  a  short  update  on 
Newsplan,  noting  that  1,037  newspapers 
representing  82%  of  circulation  now  offer 
Newsplan  discounts.  And  107  major 
advertisers  have  signed  Newsplan  con¬ 
tracts. 

He  disclosed  that  contributions  from 
NAB  member  newspapers  have  been 
solicited  and  collected  to  run  a  Newsplan 
ad  campaign  in  the  advertising  trade 
press.  And  he  predicted  that  the  SAU 
system  will  increase  momentum  in 
national. 

Another  element  in  the  national  effort 
is  the  future  satellite  transmission  of 
advertising  mechanicals,  he  noted.  “We 
are  working  with  the  industry-wide  com¬ 
mittee  to  investigate  creating  a  satellite 
advertising  network.  When  such  a  facility 
becomes  a  reality  in  the  near  future,  it  will 
become  another  element  of  Newsplan, 
designed  to  make  newspaper  advertising 
more  attractive  for  multi-market  adver¬ 
tisers,”  said  Standen. 

In  its  annual  report  to  the  INAME,  the 
Bureau  announced  several  staff  additions 
and  one  prominent  deletion.  Larry  Good¬ 
man,  the  Bureau’s  vicepresident/depart¬ 
ment  stores,  is  retiring  at  the  end  of  Janu¬ 
ary  after  10  years  with  the  NAB.  The 
Bureau  is  currently  searching  for  a  suit¬ 
able  replacement. 

Additionally,  Herman  Radolf,  the 
“voice”  of  the  NAB  as  its  vicepresident/ 
public  relations  for  19  years,  is  also  retir¬ 
ing  at  the  end  of  January.  He  is  to  be 
replaced  by  James  Dunaway,  who  had 
been  creative  manager  for  the  Bureau. 

In  classified,  the  NAB  has  hired  Ira 
Gordon,  formerly  with  Bernard  Hodes 
Advertising  (specialists  in  recruitment 
advertising),  as  product  manager  in 
charge  of  classified.  Additionally,  the 
Bureau  is  currently  searching  for  a  suit¬ 
able  candidate  for  a  general  merchandise 
product  manager. 
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leir  e»qr  conveision  to 
D^fset  is  easy  to  explain: 

Bss  service  support. 


On  Octoberaf^HjP^iado  de 
Minas  compIeteWistallation  of  a 
new  Goss  Metro-Offset  press 
system  at  their  plant  in  Belo 
Horizonte:  6  press  units,  a  half¬ 
deck,  a  2:1  folder  and  six  3-arm 
reels.  The  following  March,  their 
morning  paper  went  on  edition  — 
and  two  months  later,  their 
evening  paper. 

The  managing  director,  Camilo 
Teixeira  da  Costa,  gave  much  of  the 
credit  to  us.  “Without  Goss  service 
support  and  training,”  he  said,  “we 
could  never  have  done  it  so  fast  or 
so  smoothly.  Their  extensive  assis¬ 
tance  was  a  major  contribution, 
since  training  crews  here  in  Brazil^'^ 
is  difficult  on  any  new  press.  On  a 
new  process,  it  would  have  created 


We  respond. 
Wifra  Roclmieil-Goss. 

a  severe  problem. 

“1  had  heard,”  continued  da 
Costa,  “that  Goss  has  a  tradition  of 
carefully  selecting  press  erectors  to 
assist  Latin  American  newspapers 
in  smooth  startups  —  and  I 
believe  it.  The  one  who  helped  us 
was  excellent  —  in  technical 
knowledge,  special  skills  and 
ability  to  communicate. 

“Our  conversion  is  now  paying 
significant  dividends,  both  in 
improved  quality  and  reduced 
operating  costs.  In  fact,  the  Goss 
Metro-Offset  system  has  met  our 
expectations  in  every  way  — 


increased  productivity,  added  flexi¬ 
bility  and  positive  reactions  from 
our  readers  and  advertisers." 

For  more  information  on 
Rockwell  International's  Goss 
newspaper  printing  products, 
contact  your  local  Goss  , 
representative  or  MGD  Graphic 
Systems  Americas  Company, 
Rockwell  International,  2600 
Douglas  Rd..  Suite  805,  Coral 
Gables,  Florida  33134.  Phone: 

(305)  442-4711.  Telex  808061. 


Rockwell 

International 


...wImto  science  gets  down  to  business 


NAB  Nabscan  study  tracks  Report  120%  rise 
effects  of  newspaper  ads 

The  Newspaper  Advertising  Bureau  tised  at  regular  prices  nearly  tripled  in  Texas  Tech  University  reports  a  120% 

announced  during  the  International  sales,  reaching  and  index  level  of  288  increase  in  the  number  of  graduate  stu- 

Newspaper  Advertising  and  Marketing  compared  to  100  in  the  pre-ad  period.  The  dents  enrolled  in  the  nation’s  advertising 

Executives  (INAME)  meeting  in  Florida  index  for  promoted  items  nearly  doubled  programs  this  year, 

this  week  that  it  had  developed  a  study  after  the  ad  ran,  reaching  188,  and  the  Last  year,  473  graduate  students  were 

based  on  NABSCAN  data  which  proves  liners  dollar  sales  index  advanced  to  134,  reported  pursuing  degrees  in  advertising, 

that  a  product  advertised  in  newspapers,  or  one  third  more  than  the  pre-ad  period.  This  year,  with  485  graduate  students 

even  without  a  retail  price  reduction,  will  studying  advertising  at  Roosevelt  Uni- 

seli  over  twice  as  many  units  as  it  will  OOUDOIl  IflSGrt  firiTl  versity  in  Chicago  alone  (which  boasts 

without  any  newspaper  advertising.  the  largest  enrollment),  the  number  has 

The  study,  which  is  destined  to  become  celebrates  growth  jumped  to  1,041. 

a  “stronger  than  ever”  sales  presentation  ^  The  information  was  based  on  reports 

foruse  with  supermarkets,  food  manufac-  Marketing  Showcase,  Inc.,  the  eldest  from  90  colleges  and  universities  in  42 
turers  and  ad  agencies,  is  based  on  of  the  existing  couponing  insert  com-  states  and  marked  an  increase  of  four  col- 

NABSCAN  data  from  17  supermarkets,  panies,  recently  celebrated  its  100th  edi-  leges  over  last  year.  Thirteen  schools 

20  ads  and  479  items  obtained  from  elec-  tion  of  its  Product  Movers  free  standing  have  doctoral  programs,  38  have  master’s 

tronic  scanner  readings  of  the  Universal  insert  amid  projections  that  business  is  degree  programs  and  the  rest  offer  bache- 

Product  Code.  The  study  compared  sales  booming  and  growing.  lor  degrees. 

results  in  the  week  of  the  newspaper  ad  The  firm’s  first  national  run  in  the  early  The  two  schools  with  the  largest  num- 
with  those  in  an  average  non-advertised  1970’s  was  15  million  inserts.  The  circula-  ber  of  advertising  graduates  this  year  will 
week.  Slow  moving  items  were  not  used  tion  of  the  insert  is  now  34  million.  be  Michigan  State,  with  226  (up  from  204 

in  the  measurments  to  avoid  distorting  The  firm  takes  those  figures  as  a  sign  of  in  1980),  and  the  University  of  Texas  at 
the  results.  All  other  items  recognized  by  explosive  growth.  It  reports  that,  overall,  Austin  with  204  (up  from  163). 

the  scanner  were  measured.  free  standing  inserts  are  the  fasting  grow-  Additionally,  the  number  of  faculty 

The  study  showed:  ing  segment  of  the  couponing  vehicle  in-  members  in  advertising  programs  rose 

§  Dollar  sales  for  all  the  advertised  dustry.  Since  1975,  the  use  of  inserts  has  5.5%  to  361  this  year,  as  opposed  to  342 
items  studied  increased  to  two  and  a  half  increased  by  129%  while  all  other  media  last  year.  The  number  of  students  gra- 
times  the  pre-ad  level.  has  declined.  duating  from  baccalaureate  programs  in 

§  Dollar  sales  for  those  items  adver-  Moreover,  the  company  claims,  advertising  this  year  is  expected  to>rise  by 
tised  at  reduced  prices  increased  to  near-  “Those  newspapers  that  were  at  first  273  to  3,935  this  year,  up  from  3,662  last 
ly  three  times  the  pre-ad  level.  leery  of  the  medium’s  stability  now  bid  year.  The  total  number  of  students  enrol- 

§  Dollar  sales  for  those  items  adver-  competitively  for  insert  business.”  led  in  these  programs  grew  from  12,815  in 

tised  at  regular  prices  doubled  the  pre-ad  Marketing  Showcase  claims  the  1980  to  14,860  in  1981,  and  increase  of 
level.  changeover  to  glossy  printing  stock  in  16%. 

Leo  Bogart,  executive  vicepresident  1975  made,  and  continues  to  make,  its  Thefindings  were  published  in  the  1981 

and  general  manager  of  the  Newspaper  inserts  the  most  noted  of  all  the  inserts,  edition  of  the  directory,  “Where  Shall  I 

Advertising  Bureau,  pointed  out  that  the  citing  Starch  INRA  Hooper  ad  norms,  go  to  College  to  Study  Advertising,” 

sales  gains  (expreped  on  an  index  basis)  And  it  claims,  again  citing  Starch,  that  its  edited  by  Billy  I.  Ross  of  the  university 

for  items  advertised  at  regular  prices  noting  scores  are  significantly  higher  than  faculty  and  Dr.  Donald  G.Hileman  of  the 

were  two-thirds  of  those  scored  by  the  those  for  women’s  shelter  magazines.  University  of  Tennessee  faculty, 
price  cut  items.  He  further  noted  that  For  instance,  in  the  food  products  categ- 

items  advertised  at  regular  prices  ory,  the  magazines  achieve  a  51%  noting  Full*P3Qe  Bfinfl  SCl 

achieved  dollar  sales  gains  in  every  pro-  score,  according  to  Starch.  Free  standing  •  p 

duct  category.  inserts  achieve  a 69%  score.  Similarly,  in  rUllS  111  15  ITlSTKetS 

Said  Bogart,  “NABSCAN  data  has  pet  foods,  the  score  for  the  magazines  is 
provided  solid  evidence  we  have  long  37%,  to  54%  for  inserts;  in  soaps  and  A  full-page  advertisement  for  General 
sought.  We  now  have  a  technique  with  detergents,  its  the  magazines  42%,  inserts  Foods’  BRIM  Decaffeinated  Coffee 
which  advertisers  can  see  for  themselves,  68%;  and  in  the  cigarette  category,  the  broke  January  26  in  the  morning  edition 

quickly  and  economically,  how  well  firm  claims  inserts  are  noted  by  63%  of  newspapers  in  the  top  15  U.S.  metro 

newspaper  advertising  moves  merchan-  while  the  women’s  shelter  magazines  are  markets,  as  well  as  in  the  national  edi- 

dise  —  even  at  regular  prices.”  noted  by  34%.  tions  of  the  Wall  Street  Journal  and 

“Consistent  with  earlier  analyses,”  he  Women’s  Wear  Daily. 

continued,  “these  data  show  that  even  ^  .  .  The  ad,  prepared  by  Benton  &  Bowles, 

without  price  cuts,  the  larger  the  ad,  the  OOnOOIl  prOnHOteOl  ties  into  the  recent  inauguration  festivi- 

greater  the  sales  increase.”  ties,  proclaiming  “We,  too,  are  proud  to 

The  study  grouped  the  advertised  items  Edward  G .  Condon  has  been  appointed  serve  in  Washington .  ’  ’ 

in  three  categories  according  to  the  national  sales  manager  of  U.S.  Suburban  The  BRIM  advertisement  was  inspired 
amount  of  space  given  each  one.  These  Press,  Inc.,  headquartered  in  Schaum-  by  the  published  menu  of  a  pre-inaugural 

were  “liners,”  which  had  only  a  one-line  burg,  II.  dinner  party  in  honor  of  the  President¬ 

listing;  “promoted  items,”  which  had  Formerly  USSPI’s  eastern  regional  elect.  Work  on  the  ad  was  initiated  by  the 
more  space  than  a  liner  but  less  than  four  sales  manager,  Condon  has  spent  most  of  creative  department,  cleared  quickly  for 

square  inches  in  the  ad;  and  “features,”  his  career  in  the  newspaper  rep  business,  release  by  the  account  team,  rushed  to 

which  received  four  or  more  square  in-  having  worked  for  the  New  York  Times,  General  Foods  Corp.  for  approval.  B&B 

ches  of  advertising  space.  San  Francisco  Chronicle,  Times  Mirror  Media  then  placed  the  ad  virtually  over- 

As  a  group,  the  featured  items  adver-  Corp.  and  Landon  and  Associates.  night  in  major  metro  dailies. 
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You  get  as  many  as  four  press-ready  plates  (and/or 
paper  proofs)  from  a  single  exposure.  And  with  P>Tofax, 
you  don’t  need  a  plate  processor  or  plate  diazo  and 
develc^n  There’s  also  a  unique  anamorphic  lens  opticxi 
available.  And  best  of  all,  overall  speed  is  50  or  more 
single-page  plates  per  hour. 

Offset  and  direct  litho  newspapers  worldwide  have 
already  installed  the  P>Tofax  System  for  more  efficient 
plateniiaking.  Maybe  you  should,  too.  Before  the  high 
cost  of  silver  starts  to  tarnish  your  profit  picture. 

For  additional  informaticHi,  or  to  arrange  a  visit  to 
a  PvTofax  installation  in  a  plant  like  yours,  write:  3M 
Pyrofax  System,  Printing  Iftoducts  EMvision,  3M 
Center /Building  223-2N,  St.  Paul,  MN  55101.  Or  better 
yet,  call  Les  Curtis,  Pyrofax  Marketing  Manager 
at  (612)  733-8473. 


With  the  Pyrofax  Platemaking  System  from  3M, 
you  won’t  have  to.  Because  thanks  to  a  unique 
technology,  it  produces  press-ready  offset  plates  directly 
from  paste-up.  Without  silver  halide  film. 

In  the  past,  material  costs  for  Pyrofax  were  pretty 
much  the  same  as  those  for  conventional  camera 
systems.  But  lately,  the  price  of  silver  has  risen  even 
faster  than  gold. 

In  fact,  at  current  prices,  the  Pyrofax  System  can 
cut  your  costs  by  $1.50  per  page.  And  sometimes 
even  more. 

What’s  more,  besides  eliminating  the  need  for 
plumbing  and  film  developing,  the  Pyrofax  System 
operates  in  normal  room  lighting.  So  you  can  locate  it 
practically  anywhere  in  your  plant.  And  it’s  faster  than 
rapid  access  cameras  zr.i  -rzzzzzzzz  tzz  yzz:  :t::rtcr  -Iztz. 


There’s  one  sure  way  to  reduce 

the  cost  of  silver  phot^raphic  film. 

; 

Don’t  use  it. 


AP,  UPl  say  poor  sources  Hostages  read 
caused  take-off  confusion  Iterfand  stVpes 


In  the  mounting  excitement  on  the 
morning  of  January  20  over  the  imminent 
release  of  the  hostages  from  Iran,  both 
AP  and  DPI  transmitted  stories  saying 
the  Algierian  airliner  carrying  the  52 
Americans  to  freedom  had  taken  off  an 
hour  before  Iran's  government 
announced  their  departure. 

The  confusion  over  take-off  times  not 
only  stymied  editors  facing  deadlines,  but 
also  had  historical  significance. 

AP  and  UPI  had  the  hostages’  plane 
taking  off  while  Jimmy  Carter  was  still 
President. 

Iran’s  official  news  agency,  PARS, 
stated  the  plane  became  airborne  at 
around  12:30  P.M.  (EST),  after  Ronald 
Reagan  had  been  sworn  in  as  our  40th 
President. 

Both  wire  services  said  their  problems 
in  reporting  the  take-off  time  resulted 
from  not  being  allowed  to  have  any  of 
their  own  reporters  inside  Iran. 

Iran  first  ordered  AP  reporters  out  of 
the  country  in  September  1979.  They 
were  let  back  in  later  that  fall  but  had  to 
leave  again  in  January  1980  when  the  Ira¬ 
nian  government  told  all  American  repor¬ 
ters  to  get  out. 

AP  reported  at  11:23  A.M.  (EST)  the 
hostages  had  left  Iran.  The  story  quoted 
an  airport  policeman,  but  said  no  official 
word  had  been  received. 

AP’s  managing  editor  Wick  Temple 
said  the  wire  service’s  New  York  office 
was  able  to  establish  an  open  telephone 
line  to  Tehran  but  had  to  rely  on  informa¬ 
tion  relayed  by  journalists  from  other 
news  organizations  who  were  themselves 
banned  from  the  airport. 

Temple  stated  some  journalists  in  Iran 
stood  on  the  roofs  of  buildings  nearby  so 
they  could  watch  the  plane  taking  off. 

“The  hostage  story  was  one  of  the  most 
nerve  racking  for  any  of  us  to  cover,’’ 
Temple  commented.  “We  could  never 
get  much  information  we  were  sure  of. 
We  couldn’t  just  call  (Tehran)  airport  offi¬ 
cials  and  ask  what  was  happening.” 

UPI  sent  a  flash  over  its  wire  at  1 1:33 
A.M.  (EST)  saying  the  hostages  had 
taken  off.  The  flash  was  one  of  the  few  the 
wire  service  has  put  out  since  world  War 
II. 

UPTs  managing  editor  Don  Reed  ex¬ 
plained,  “We  had  a  source  in  the  airport 
manager’s  office.  Our  Farsi  speaker  in 
London  had  talked  to  him  many  times 
before  and  he’d  always  been  reliable.” 

Reed  said  the  mix-up  occurred  because 
the  official  “was  looking  at  his  timetable. 
The  hostages  were  all  aboard  the  plane  by 
11:30  A.M.  (EST)  and  ready  to  go.” 
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Reed  stated  the  source  after  giving  his 
information  hung  up  the  telephone  before 
he  could  be  questioned  further. 

“The  decision  was  made  the  guy  was 
reliable  and  to  go  with  it,”  Reed  re¬ 
marked.  “We  feel  our  story  was  a  little  bit 
different  than  quoting  some  policeman.” 

Reed  said  wiring  the  take-off  story  as  a 
flash  was  something  UPI  had  “always 
planned  to  do,  especially  at  that  time  of 
day.  A  lot  of  editors  are  on  deadline.  We 
explained  the  situation  as  soon  as  we  got 
it  ironed  out.” 

Reed  defended  UPI’s  take-off  story  as 
being  basically  accurate,  saying  52  Amer¬ 
icans  were  “in  a  sense  in  Algierian  cus¬ 
tody”  as  soon  as  they  boarded  the  plane. 

Reed  said  many  papers  going  with 
UPl’s  story  were  able  to  get  their  editions 
out  “within  40  minutes  of  when  the  hos¬ 
tages  were  released.” 

Iran’s  PARS  news  agency  was  also 
issuing  conflicting  reports  of  the  hos¬ 
tages’  release,  noted  AP’s  Temple. 

He  said  a  PARS  teletype  monitored  in 
Iran  stated  the  plane  had  taken  off  at 
12:25  P.M.  (EST).  A  later  PARS  story  put 
the  take-off  at  12:33  P.M.  which  was  the 
time  announced  by  President  Reagan  in 
Washington  D.C.  shortly  after  he  finished 
his  inaugural  speech. 

John  Kifnerof  the  New  York  Times  was 
one  of  the  few  American  journalists  who 
was  able  to  get  a  visa  to  enter  Iran  after 
the  January  1980  ban. 

Frank  Stankus,  news  assistant  to 
Times  foreign  editor  Robert  Semple,  said 
the  Iranians  allowed  Kifner  into  the  coun¬ 
try  “for  their  own  reasons.  We  can’t  say 
for  sure  what  their  motives  were.  We 
didn’t  have  any  leverage.” 

Stankus  stated  Kifner  on  previous 
assignments  in  Iran  had  “cultivated 
friendships  which  stood  him  in  good 
stead.” 

Reuters  was  the  only  English  language 
news  agency  permitted  to  operate  a 
bureau  in  Tehran  during  the  days  of  cap¬ 
tivity,  a  company  spokeswoman  stated. 

The  wire  service  kept  a  staff  of  two  to 
four  reporters  in  Iran  who  rotated  every 
few  months  “due  to  the  long  hours  and 
tremendous  pressure  of  constant  filing  on 
the  running  story.” 

The  Reuters  spokeswoman  said  “cau¬ 
tion  and  knowing  one’s  sources  paid  off” 
in  the  news  agency’s  reporting  on  the  hos¬ 
tages  leaving  Iran.  She  stated  Reuters 
sent  a  story  on  the  take-off  “within  seven 
minutes”  of  the  hostages’  departure. 

Reuters  reported  the  first  Algierian  air¬ 
liner  took  off  at  12:28  P.M.  (EST)  and  the 
second  became  airborne  at  12:33  P.M. 


While  readers  all  over  the  world  were 
getting  news  about  the  hostage  release  in 
their  local  media,  the  42  former  hostages 
had  a  chance  to  read  about  themselves  in 
the  European  edition  of  the  “Stars  and 
Stripes,”  daily  newspaper  for  the  U.S. 
armed  forces  overseas. 

Copies  of  the  January  20  “Stripes” 
were  aboard  the  two  C-9  Nightingale  jets 
which  brought  the  newly-released  hos¬ 
tages  from  Algiers  to  Rhein-Main  Air¬ 
port,  Germany,  on  their  flight  to  freedom 
from  Iranian  captivity.  That  issue, 
printed  when  last-minute  technicalities 
were  holding  up  the  release  featured  pic¬ 
tures  of  all  52  hostages,  with  the  head¬ 
lines:  “So  near.  And  Yet...” 

According  to  members  of  the  C-9  crew 
who  passed  out  copies  of  the  paper  during 
the  flight,  their  passengers  laughed  at 
their  old  pictures  on  the  front  page  be¬ 
cause  of  their  changed  appearance  after 
14-'/2  months  of  captivity. 

Upon  their  arrival  at  the  Rhein-Main 
Airport,  the  next  day’s  issue  of  The  Stars 
and  Stripes  was  awaiting  them,  with  a 
banner  headline  reading:  “Hostages 
free.” 

Stripes  also  produced  a  special  limited- 
edition  press  run  of  200  papers  for  the 
hostages. 

The  200  carried  stories  summing  up  the 
news  during  their  444  days  without  Amer¬ 
ican  newspapers.  One  article  was  de¬ 
voted  to  sports,  one  to  world  news,  and 
one  gave  them  details  of  their  own  con¬ 
tinuing  drama  as  it  was  acted  out  during 
their  months  in  Iranian  hands. 

The  Stars  and  Stripes  has  been  func¬ 
tioning  as  a  link  with  home  for  overseas 
military  personnel  since  the  days  of 
World  War  II. 

Tv  viewing  in  1980 
reaches  all-time  high 

Daily  household  television  viewing 
reached  an  all-time  high  of  6  hours  36 
minutes  per  household  per  day  during 
1980,  according  to  the  Television  Bureau 
of  Advertising. 

In  addition,  the  7  hour  5  minute  record 
posted  in  December  was  the  eleventh 
consecutive  monthly  all-time  high  re¬ 
corded  during  the  year.  Both  November 
and  December  topped  the  7  hour  mark  for 
the  first  time. 

“Eleven  consecutive  months  of  all- 
time  highs  and  a  yearly  average  of  6  hours 
36  minutes  made  1 980  truly  a  remarkable 
year,”  TvB  president  Roger  D.  Rice  said 
in  releasing  the  A.C.  Nielsen  data. 
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Columbus  Is  a  very  competitive 
media  market  Consumers  and 
advertisers  alike  have  come  to 
expect  and  demand  that  extra 
something  for  their  dollar  We 
believe  that  our  locally  edited 
Columbus  Dispatch  Sunday 
Magazine  delivers  that  special 
something*’ 


ROBERT  M.  JOHNSON  , 

Vice  President  and  General  Manaser 
The  Columbus  Dispatch 


''Columbus  IS  uniquely  Columbus* 
Our  editors  know  Central  Ohio’s 
readers  and  what  interests  them* 
And  that’s  why  the  magazine  we 
create  here  every  week  enjoys 
such  high  readership*” 

LUKE  FECK 
Editor 


''The  repeat  advertising  business 
in  our  Sunday  magazine  accounts 
for  the  bulk  of  the  advertising 
space* That  dictates  the  conclusion 
that  it  works*” 

THOMAS  B.  SHERRILL,  III 
Vice  President/Marketins 


1 1 


NO  NATIONALiy  S/NDICATED  MAGAZINE 
GIVES  YOU  THE  READERSHIP, 

THE  BELIEVABILITY  OR  THE  ADVERTISING  RESPONSE 
OF  YOUR  OWN  LOCALLY  EDITED  MAGAZINE 

50  of  the  country's  leadins  newspapers  carry  locally  edited  SUNDA/ 
magazines.  And  they  could  probably  give  you  50  good  reasons  why. 

Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Your  paper  ought  to  be  positioned  with  the  country's  top  newspapers.  If 
your  circulation  is  over  150,000,  it’s  entirely  feasible . . .  and  we’ll  show  you 
how. 

Call  Jim  Davy,  President,  (212)  689-8200. 


Toledo 


THE 

NEW  CROP 
OFBRIOHT 
IDEAS 


Note:  8  of  the  50  covers  are  shown  above. 


AKRON  Beacon  Journal,  ATLANTA  journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald- American,  BUFFALO  Courier-Express, 
BUFFALO  News,  CHICAGO  Tribune,  ONCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUAABUS  Dispatch,  DALLAS  Mornins  News, 

DALLAS  Times-Herald,  DENVER  Post,  DK  MOINES  Register,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  CJironicle, 
INDIANAPOLIS  Star,  KANSAS  CITY  Star,  LOUISVILLE  Courier- Journal  &  Times,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Valley  News, 
A^EMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune,  NEW  ORLEANS  Times- Picayune,  NEW  YORK  News, 
OMAHA  WDTld-Herald,  ORLANDO  Sentinel  Star,  PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal, 
ROCHESTER  Democrat  &  Chronicle,  ST.  LOUIS  Globe- Demoaat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  lAKE  CITY  Tribune, 

SAN  JOSE  Atercury- News,  SEATTLE  Times,  SEATTLE  Post-IntelligefKer,  SPOKANE  Spokesman-Review,  SYRACUSE  Herald-American/Post-Standard, 
TACOMA  News  Tribune,  TOLEDO  Blade,  WASHINGTON  Post,  WASHINGTON  Star. 


Big  day 

(Continued  from  page  9) 


dom  After  444  Day  Ordeal.” 

Seymour  Topping,  the  Times  managing 
editor,  said  the  double,  two-line  head¬ 
lines  were  “the  strongest  presentation  of 
that  kind.  We  have  used  a  double  head¬ 
line  in  the  past  but  never  that  particular 
type  (48  point).” 

Topping  commented  the  Times  used  60 
point  type  for  its  two  line  headlines  on  the 
first  moon  landing  and  for  Nixon’s  res¬ 
ignation. 

The  Times  was  one  of  the  few  papers 
that  believed  the  inauguration  was  larger 
news  event. 

“We  felt  from  the  standpoint  of  subst¬ 
ance  and  point  of  view  of  history,  the 
inauguration  was  more  significant  and  de¬ 
served  top  play,”  Topping  remarked. 
“When  the  occasion  is  of  a  certain  char¬ 
acter,  even  though  it  is  predictable,  it  may 
be  the  most  news.” 

A  Times  spokesman  said  the  paper  sold 
100,000  extra  papers  on  both  January  20 
and  21.  He  added  the  paper’s  circulation 
in  January  is  “normally  925,000.” 

The  evening  tabloid  New  York  News 
Tonight  hit  the  newsstands  on  January  20 
with  almost  a  full  page  headline  proclaim¬ 
ing,  “Free,  Finally,  Free.”  Across  the 
bottom  of  the  page.  Tonight  ran  in  much 
smaller  type  “And  a  new  President.” 

Tonight  sold  25,000  copies  extra  on 
January  20.  It’s  regular  circulation  is 
around  100,000  daily. 

Walter  Miller,  managing  editor  of  the 
San  Diego  Tribune  agreed  with  Topping 
that  “historically  the  inauguration  may 
be  the  the  largest  event,”  but  he  con¬ 
tended  “the  hostages  are  bigger  at  the 
moment.” 

He  said  the  evening  paper  on  January 
20  played  the  hostages  as  the  lead  story 
with  Reagan’s  inauguration  given  “a  ma¬ 
jor  head.” 

Long  Island’s  Newsday,  an  afternoon 
tabloid  ran  its  first  full  color  front  page 
ever  when  it  featured  a  picture  of  newly 
inaugurated  Ronald  Reagan  and  the  First 
Lady  waving  to  the  crowds  from  the 
stand. 

The  picture  filled  up  about  two-thirds 
of  the  front  page.  Underneath  a  36  point, 
Italic  type  headline  read,  “A  Beginning 
and  an  Ending.” 

The  bottom  quarter  of  the  page  was 
filled  with  a  62  point  headline  of  black 
letters  on  a  blue  background  which 
stated,  “Hostages/Are  Free.” 

Detroit  News  was  another  daily  which 
decided  to  make  Reagan’s  inauguration 
(he  lead  story  over  the  hostages’  flight  out 
of  Iran. 

Said  News  assistant  managing  editor 
Norman  Boris,  “We  played  Reagan  top 
and  the  hostages  secondary  (on  page  one) 
because  I  think  it  was  felt  that  the  begin¬ 
ning  of  a  new  administration  in  the  long 


view  was  the  more  important  story. 
Although,  we  weren’t  saying  that  the  hos¬ 
tages  weren’t  important.” 

The  new  president’s  swearing-in 
appeared  in  84-point  type  that  day  in  the 
News,  while  the  hostages  were  set  in  72 
point  italic.  Reagan  claimed  the  daily’s 
back  photo-page,  while  page  two  and 
page  three  were  handed  over  to  the  freed 
Americans. 

Down  the  street,  the  Detroit  Free  Press 
ran  a  210-point  banner;  “What  A  Day,” 
and  placed  a  yellow  ribbon  at  the  top  of 
the  page.  The  Free  Press  said  the  hos¬ 
tages  took  precedence  over  Reagan  in 
both  its  front  page  and  inside  coverage. 

Both  Detroit  papers  said  they  in¬ 
creased  their  press  runs  about  30,000 
copies,  but  neither  one  had  return  figures 
available  yet. 

In  Reagan’s  hometown,  the  Dixon  (Ill.) 
Evening  Telegraph  dedicated  its  entire 
eight-page  first  section  to  its  favorite  son, 
while  the  latest  Iranian  developments 
were  delegated  to  the  front  page  of  the 
second  section. 

“There  is  no  other  way  we  would  have 
done  it,”  Joan  Hermes,  Telegraph  News 
editor  said.  “The  inauguration  was  a  big 
deal  for  us.  We  had  more  than  700  Dixo- 
nites  attending  it.” 

Among  those  in  attendance  were  assis¬ 
tant  publisher  and  general  manager  Tom 
Shaw,  described  by  Hermes  as  having 
“worn  cowboy  hats  forever,”  and  adver¬ 
tising  manager  Charles  Scriven,  who  also 


happens  to  be  the  county  Republican 
chairman. 

While  Reagan  has  been  receiving  the 
Telegraph  since  election  day,  the  daily 
has  been  besieged  by  reporters  from  all 
over  the  world.  “Somebody  even  used 
our  photo  file  to  do  a  Reagan  coloring 
book  that  just  came  out,”  Hermes  said. 

The  Telegraph’s  inauguration  edition 
did  not  fare  as  well  in  sales  as  its  election 
offering  which  claimed  an  additional 
30,000  copies.  “We  sold  about  6,000  ex¬ 
tra  copies  of  the  inauguration,”  Hermes 
said. 

But  Reagan  collectors  may  be  pleased 
to  learn  that  the  paper  is  planning  an  80- 
to- 1 20-page  special  Reagan  edition  on 
February  28.  “1  can  assure  you  it  will  be 
the  most  comprehensive  deal  on  Reagan 
in  the  world,”  Hermes  said. 

In  Carter’s  backyard,  the  emphasis  on 
January  20  was  on  the  hostage  release 
bannered  in  72-point  type,  while 
Reagan’s  activities  received  48-point 
treatment  in  the  Americus  (Ga.)  Times 
Recorder.  The  former  president’s  home¬ 
coming  later  that  day  provided  the  daily 
with  two  inside  pages  of  coverage. 

Dallas  Morning  News  offered  readers  a 
special  six-page,  all-news  section  in  its 
Wednesday  (January  21)  edition  on  the 
hostages.  The  front  page  of  that  day’s 
regular  offering  also  led  with  the  hostage 
story  while  Reagan  received  the  second 
streamer  and  two  inside  pages.  Morning 
_ Continued  on  page  29 
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Newspeople 

Hugh  E.  Schmitt,  new  president  of 
the  Foreign  Press  Association,is  the  first 
Australian  to  hold  the  office  since  Ran¬ 
dal  (now  Sir  Randal)  Heymanson  was 
president  in  1936.  Schmitt  has  been  in 
New  York  two  years  as  special  repre¬ 
sentative  of  Australian  Newspapers  Ser¬ 
vice,  owned  by  the  Herald  &  Weekly 
Times  Ltd.,  Melbourne.  His  wife,  Diana 
Callander,  is  a  feature  writer  for  the 
same  service.  Schmitt  was  director  of  the 
Perth  news  bureau  before  being  assigned 
to  New  York. 

*  ♦  ♦ 

Dave  Montgomery  became  chief  of 
the  Fort  Worth  Star-Telegram  Washing¬ 
ton  bureau  in  mid-January,  replacing 
Larry  Neal,  who  returns  to  the  paper’s 
Fort  Worth  reporting  staff.  Montgomery 
has  been  Austin  bureau  chief  for  the  Dal¬ 
las  Times-Herald. 

Katricia  Cochran  is  a  new  Star- 
Telegram  copy  editor,  moving  from  the 
Wichita  Falls  (Texas)  Times  and  Record. 

August  Borgognoni  joined  the 
sports  desk  from  the  Pittsburgh  Press 
where  he  was  night  sports  editor. 

Jack  Flanders  joined  the  staff  as  a 
copy  editor  from  Oklahoma  State  Uni¬ 
versity  in  Stillwater,  where  he  was  an 
instructor. 


in  the  news 


Denis  Harvey  has  become  vicepresi¬ 
dent  and  editor  in  chief  in  charge  of  all 
editorial  content  for  the  Toronto  Star 
Newspapers  Ltd.  Tom  Murtha  is  the 
new  vicepresident,  marketing,  with  re¬ 
sponsibility  for  advertising,  circulation, 
marketing,  communications  and  re¬ 
search.  Bruce  Taylor  becomes 
vicepresideqt,  operations,  including  fi¬ 
nance  and  administration,  production,  in¬ 
formation  systems  and  personnel. 

«  *  « 

John  Shurr,  assistant  chief  of  bureau 
at  the  Associated  Press  Chicago  bureau, 
was  appointed  chief  of  bureau  at  Oklaho¬ 
ma  City.  He  succeeded  Ken  Siner,  who 
resigned  after  serving  as  chief  since  1971 . 
Shurr  has  been  with  AP  since  1972. 

Christopher  Corbett  becomes  AP 
news  editor  for  Maryland  and  Delaware, 
succeeding  Larry  Siddons,  who  was 
transferred  to  the  sports  desk  in  New 
York.  Corbett  was  with  the  Central 
Maine  Morning  Herald  and  the  Portland 
Press  Herald  before  joining  the  AP  Hart¬ 
ford  bureau  in  1977.  His  wife  Rebecca  is 
on  the  staff  of  the  Baltimore  Sun.  Siddons 
joined  the  Baltimore  bureau  in  1970  after 
a  year  on  the  news  staff  of  WASH-FM  in 
Washington. 

*  9k  ^ 


Ruemenapp  Perkins 

Dirk  F.  Ruemenapp  is  the  newly  named 
executive  editor  of  The  Union  Leader, 
Manchester,  and  the  New  Hampshire 
Sunday  News.  Charles  Perkins  III  relaces 
Ruemenapp  as  editor  of  the  Sunday 
paper. 

Ruemenapp  joined  the  Sunday  News  in 
1972  from  the  New  York  Times  Sunday 
Magazine  becoming  Sunday  editor  in 
1976.  German  born,  he  came  to  the  U.S. 
in  1 963  and  began  his  newspaper  career 
as  a  copy  boy  with  the  New  York  Times 
while  attending  evening  journalism  clas¬ 
ses.  He  attained  U.S.  citizenship  in  1974. 

Perkins  is  a  former  staff  photographer 
and  news  reporter  for  the  Journal  Opin¬ 
ion,  based  in  Woodsville,  N.H.,  and 
Bradford,  Vt.  After  a  year  as  editor,  he 
joined  The  Union  Leader  as  a  reporter  in 
1978. 


John  Langdon,  veteran  staffer  at  the 


Robert  H.  Bork,  Jr.  is  a  new  Star- 
Telegram  business  writer  from  the  Col¬ 
umbus  (Ga.)  Enquirer. 

*  ♦  * 


Michael  D.  Rzasa  joins  Clearwater 
Newspapers,  Inc.,  as  systems  manager 
February  2.  Most  recently  he  was  the 
national  accounts  manager  for  Hendrix 
Electronics,  Manchester,  N.H. 


The  other  major  market 
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the  nation’s  6th  largest. 
Buy  Worcester ... 
most  advertisers  do. 


WORCESTER  TELEGRAM  & 
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James  W.  Ryan  was  appointed  direc¬ 
tor  of  public  relations  for  Harold  Cabot  & 
Co.,  Inc.,  Boston.  A  veteran  of  more  than 
25  years  in  the  communications  industry, 
Ryan  most  recently  was  manager  of 
Media  Relations  for  Itek  Corporation, 
Lexington,  Mass.  He  formerly  was  a 
newsman  and  editor  for  United  Press  In¬ 
ternational  1 1  years. 

*  *  ♦ 

Norman  T.  Monson,  former  opinion 
page  editor  of  the  Racine  (Wis.)  Journal 
Times,  succeeds  Jacob  J.  Erdmann  as 
editor  and  publisher  of  the  weekly 
Shoreline  Leader,  Racine.  Erdmann  will 
join  the  Racine  A-Center  as  a  public  rela¬ 
tions  consultant. 


Harrisburg  (Pa.)  bureau  of  United  Press 
International,  was  appointed  press 
secretary  and  director  of  communica¬ 
tions  for  state  treasurer  R.  Budd  Dwyer. 
The  post  pays  $30,0(X)  a  year. 

*  *  * 

George  F.  Hamilton  is  the  newly 
appointed  operations  director  of  the  Buf¬ 
falo  Courier-Express,  effective  March  2. 
He  replaces  Donald  J.  Maul,  who  res¬ 
igned  last  Fall.  Since  September,  1980, 
Hamilton  has  been  assistant  professor  at 
the  Rochester  Institute  of  Technology. 
Previously  he  was  manager,  production 
technology  and  planning  at  Gannett- 
Rochester  Newspapers,  Rochester. 


Louis  Harris 
Survey 


THE  POLL  THAT  PICKED 
THE  NEW  PRESIDENT 


Twice-weekly  survey 
column  available  from: 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 


220  East  42nd  Street,  New  York,  N.Y.  10017  •  (212)  949-3416 
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Cutter 


Donner 


Frede 


Gordon 


Elizabeth  A.  Cutter  was  appointed 
personnel  manager  of  the  San  Francisco 
Newspaper  Agency  which  conducts  all 
non-editorial  functions  for  the  San  Fran¬ 
cisco  Chronicle  and  the  San  Francisco 
Examiner.  Formerly  affiliated  with  Pay 
Less  Drug  Stores  and  the  Fibreboard 
Corporation,  Cutter  is  a  business  admi¬ 
nistration  graduate  of  Caldwell  College  in 
New  Jersey. 


Edward  Frede  was  promoted  from 
managing  editor  to  editor  of  the  Danbury 
(Conn.)  News-Times.  He  joined  the 
newspaper  as  a  copy  editor  in  1969  after 
reporting  nine  years  for  the  Norfolk  Virgi¬ 
nian-Pilot,  Pomona  (Calif.)  Progress- 
Bulletin,  and  the  Riverside  (Calif.)  Press- 
Enterprise.  Frede  became  city  editor  of 
the  News-Times  in  1971,  day  editor  in 
1975  and  managing  editor  in  1977. 


Marty  Donner,  assistant  manager  of 
the  Carlstadt,  N.J.,  printing  plant  of  the 
New  York  Times,  has  been  named  facili¬ 
ties  manager  of  the  Times.  He  will  man¬ 
age  real  estate  for  the  newspaper  and  be 
in  charge  of  its  engineering  department. 
Donner  joined  the  paper  in  i%7  as  a 
senior  industrial  engineer  after  three 
years  with  the  Port  of  New  York  Author¬ 
ity.  His  Carlstadt  assignment  started  in 
1976. 


Gerald  H.  Gordon  is  the  newly 
named  vice  president  and  general  mana¬ 
ger  of  the  Cleveland  Press  and  will  super¬ 
vise  the  sales  and  operational  depart¬ 
ments.  Gordon  joins  the  Press  from  Sun 
Newspapers,  a  chain  of  16  local  weeklies 
of  which  he  has  been  general  manager 
since  March,  1977.  Gordon  joined  the 
Cleveland  Plain  Dealer  in  1%2  in  the  cir¬ 
culation  department  and  by  1968  was  spe¬ 
cial  assignment  supervisor  for  circula¬ 
tion.  He  left  in  1971  to  earn  his  bachelor’s 
degree  and  a  master’s  from  Cleveland 
State  University’s  Institute  of  Urban  Stu¬ 
dies.  He  joined  Sun  Newspapers  in  1973, 
as  administrative  assistant  to  the 
vicepresident  of  operations. 


Two  new  assistant  production  direc¬ 
tors  have  been  announced  at  the  Fort 
Lauderdale  N ews! Sun-Sentinel — 
Richard  Dickey  in  Fort  Lauderdale  and 
David  Gibbs  for  Broward  County,  Flor¬ 
ida.  Dickey  moved  from  the  Detroit 
News,  and  (Jibbs  was  with  the  St.  Peters¬ 
burg  Times  &  Independent. 


Robert  Newmark,  associate  adver¬ 
tising  manager  of  the  Los  Angeles  Herald 
Examiner,  is  now  with  the  Los  Angeles 
advertising  office  of  the  New  York  Times 
as  a  sales  representative.  He  joined  the 
Herald  Examiner  in  1977  after  two  years 
operating  his  own  marketing  service . 

(Continued  on  page  28) 


the  most  experienced 
film  in  newspaper  execntive 
recruitment. 


Robert  N  .  Taylor,  an  advertising  rep 
with  Story  &  Kelly-Smith  Inc.  in  Chica¬ 
go,  retires  as  of  February.  Taylor  spent  38 
years  with  Scripps  Howard  Newspapers 
until  their  merger  with  Story  four  years 
ago. 


tip  Hfi 

Elmer  C.  Tryon,  editor  and  publisher 
and  a  vicepresident  of  the  Ironwood 
(Mich.)  Daily  Globe,  retired  at  the  end  of 
the  year  but  will  continue  on  the  board  of 
directors  of  The  Globe  Publishing  Co. 


Publishers,  corporate  executives,  managers  in  all 
departments-we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 
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Newspeople 

{Continued  from  page  27) 


James  F.  Wieck  is  the  newly 
appointed  southwest  division  news  editor 
for  United  Press  International.  He  re¬ 
places  Bruce  Bakke,  who  assumes  new 
duties  as  southwest  division  operations 
manager.  Wieck  moved  to  division  head¬ 
quarters  in  Dallas  from  Kansas  City, 
Kansas,  where  he  was  regional  news  edi¬ 
tor.  Bakke  has  been  with  UPI  since  1959 
in  news  editor  and  bureau  manager  posts. 

«  *  ♦ 

Elaine  Ogata,  assistant  personnel 
manager  of  the  Chicago  Sun-Times,  has 
been  promoted  to  personnel  manager 

4:  *  * 

Don  Piazza,  treasurer  of  the  Amer¬ 
ican  Hospital  Association  has  been 
appointed  director  of  finance  for  the  Chi¬ 
cago  Sun-Times. 

♦  ♦  * 

The  Winter  Haven  (Fla.)  News-Chief 
has  announced  two  promotions  with 
John  L.  Couch  named  advertising  direc¬ 
tor  and  Christopher  C.  Harwell,  re¬ 
tail  advertising  manager.  Couch  started 
with  the  News-Chief  while  attending  col¬ 
lege.  Later  he  became  retail  advertising 
manager  in  1973.  Harwell  joined  the 
newspaper  two  months  ago  from  the 
Lakeland  (Fla.)  Ledger. 


For  details  call  1-800-223-1600.  Ask  for 
Ann  Goldgraben,  V.P  Co-op  Marketing, 
Metro  Associated  Services,  33  W.  34  St,, 
New  York  10001. 

BS 

Nobody  ever  did  this  before. 
Because  nobody  ever  couid. 
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Salt  Lake  editor 
leaves  post 

Arthur  C.  Deck,  executive  editor  of  the 
Salt  Lake  Tribune  for  30  years,  retired 
from  day-to-day  operations  of  the  news¬ 
paper  and  was  named  executive  editor 
emeritus.  Deck  moves  to  offices  of  the 
parent  Kearns-Tribune  Corporation, 
where  he  will  assume  consultant  duties 
and  have  other  responsibilities. 

Will  Fehr,  managing  editor,  was 
named  editor  and  Jack  L.  Schroeder, 
assistant  executive  editor,  was  appointed 
managing  editor. 

Deck  began  his  career  as  a  cub  reporter 
at  the  old  Salt  Lake  Telegram  in  1928  and 
rose  to  become  president  of  the  American 
Society  of  Newspaper  Editors  in  1974. 
He  became  executive  editor  of  both  the 
Tribune  and  the  Telegram  in  1950.  The 
corporation’s  afternoon  Telegram  ceased 
publication  in  1952  as  a  separate  entity. 

Fehr,  with  the  Tribune  since  1962,  was 
named  managing  editor  last  year. 
Schroeder  started  as  a  reporter  for  the 
Telegram  in  1947. 

Don  Stewart  is  the  newly  named  dis¬ 
play  advertising  director  of  the  Baton 
Rouge  (La.)  State-Times  and  Morning 
Advocate.  He  succeeded  JiM  WiLCOMBE, 
who  retires  after  more  than  30  years  with 
the  newspapers.  Stewart  joined  the  news¬ 
papers  in  1962  as  a  retail  salesman  and 
became  national  advertising  manager  in 
1963.  Mike  Nola,  a  retail  ad  salesman, 
was  named  to  succeed  Stewart  as  nation¬ 
al  advertising  manager. 

Also,  two  new  sections,  marketing  and 
cooperative  advertising,  have  been  cre¬ 
ated  in  advertising.  David  Manship  be¬ 
comes  marketing  director,  while  P.  V. 
Slocum  has  been  named  cooperative 
advertising  manager.  Two  retail  divisions 
will  be  created  and  headed  by  Harold 
Talbot  and  Hugh  Broussard,  both 
named  retail  sales  managers. 

*  *  * 

Allan  Halliday,  copy  desk  chief  for 
the  Salt  Lake  City  Tribune,  joined  the 
copy  desk  staff  of  the  Portland  (Ore.) 
Journal. 

*  * 

Shirley  K.  Bartolomew,  recently 
retired  news  director  of  KRKO,  Everett 
(Wash.)  radio  station,  was  named  to  the 
Washington  State  Hall  of  Journalistic 
Achievement.  Mrs.  Bartholomew,  who 
spent  37  years  with  the  station,  was 
selected  by  the  Washington  State  Uni- 
versty  chapter  of  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi.  She 
is  the  first  woman  broadcaster  honored 
by  induction  to  the  hall  since  its  founding 
in  1972. 

*  *  ♦ 

D.  Leo  Monahan  has  retired  as  col¬ 
umnist  for  the  Boston  Herald  American 
after  38  years  with  the  Hearst  News¬ 
papers. 


James  R.  Morris  was  named  execu¬ 
tive  editor  of  TDN  Publications,  Troy, 
Ohio.  He  heads  the  news  operations  of 
the  Troy  Daily  News,  Miami  Valley  Sun¬ 
day  News  and  TDN  Cable  News.  He  had 
been  sports  editor  and  managing  editor 
since  joining  the  paper  in  1968. 

Harriet  Howard  Heithaus  moves 
up  to  Troy  Daily  News  managing  editor 
from  associate  editor.  She  joined  the  Dai¬ 
ly  News  in  1970  and  will  be  in  charge  of 
the  daily  and  Sunday  papers. 

David  R.  Lindeman  moves  to  associ¬ 
ate  editor  from  Sunday  editor,  that  post 
having  been  eliminated.  Lindeman  also 
will  be  in  charge  of  layout  and  design  and 
the  editorial  pages. 

Kermit  W.  Vandivier  is  director  of 
TDN  Cable  News,  which  operates  three 
channels  on  the  local  cable  television 
system. 

*  *  * 

Jerry  White,  after  nearly  21  years  as 
wire  editor  of  the  Canandaigua  (N.Y.) 
Daily  Messenger,  retired  at  the  end  of 
December.  Earlier  in  his  career  White 
was  editor  and  publisher  of  the  weekly 
Eastport  (Me.)  Sentinel.  He  is  a  past  pres¬ 
ident  of  the  Maine  Press  Association. 

^  ^  t 

Walter  D.  Roach,  director  of 
marketing,  Pawtucket  (R.I.)  Evening 
Times,  has  been  assigned  to  the  Glendale 
(Calif.)  Newspapers,  comprised  of  dailies 
and  weeklies,  recently  acquired  by  Ing- 
ersoll  Publications.  He  will  serve  as 
general  manager. 

+  *  ♦ 

New  officers  of  the  Freelance  Council 
of  the  Society  of  American  Travel  Wri¬ 
ters  has  announced  its  new  officers  as 
follows:  Arturo  F.  Gonzalez,  Jr.,  San 
Diego,  chairman;  Dale  Remington, 
New  York,  vice  chairman;  Alice  Cro- 
MIE,  Chicago,  secretary,  and  Yoram 
Kahana,  Los  Angeles,  treasurer. 

:fc  ifc  % 

Joe  M.  Dealey,  Jr.,  vicepresident  of 
A.  H.  Belo  Corp.,  which  publishes  the 
Dallas  Morning  News,  received  a  United 
States  Meritorious  Service  Medal  for 
three  years  of  outstanding  service  as  a 
commissioned  officer  in  the  Army  Re¬ 
serve  while  assigned  to  the  Chief  of  Pub¬ 
lic  Affairs  Office,  Department  of  the 
Army  at  the  Pentagon. 

*  *  ♦ 

Glenn  Dromgoole  was  named  editor 
of  the  Bryan-College  (Texas)  Eagle.  He 
was  assistant  managing  editor  of  the  Fort 
Worth  Star-Telegram.  Dave  Mayes, 
formerly  a  journalism  teacher  at  Texas  A 
&  M  University,  is  the  new  city  editor  at 
the  Eagle. 

*  *  * 

Michael  Fitzgerald  was  named 
managing  editor  of  T/ie  Union,  Grass  Val¬ 
ley,  California,  and  Judy  Mooers,  assis¬ 
tant  managing  editor.  Fitzgerald  was 
news  and  assistant  managing  editor  the 
past  three  years.  Mooers  has  been  a  staff 
reporter  for  eight  years. 
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Big  day 

(Continued  from  page  25) 


News  presses  rolled  with  an  additional 
10,000  copies,  but  the  daily  did  not  re¬ 
lease  sales  figures. 

Dallas  Times  Herald  held  its  presses  45 
minutes  until  word  came  from  the  wire 
services  that  the  hostages  were  free,  and 
then  hit  the  streets  with  the  144-point 
head:  “Hostages  Freed.”  The  paper  said 
it  increased  its  press  run  by  about  30,000 
but  took  the  same  stance  as  its  competitor 
when  asked  how  many  copies  had  actual¬ 
ly  been  sold.  “Let’sjust  say  it  was  fantas¬ 
tic,”  an  executive  said. 

Milwaukee  Journal  also  offered  read¬ 
ers  a  special  all-news  section  on  the  hos¬ 
tages. 

Chicago  Tribune  moved  its  first  press¬ 
time  for  street  sales  from  1:30  P.M.  to 
noon  and  beat  the  Chicago  Sun-Times 
with  the  front-page  banner:  “Hostages 
Free!”  accompanied  by  individual  head- 
shots  of  all  the  hostages. 

The  Tribune  stamped  its  first  edition 
that  day  “Special  Edition,”  to  indicate 
that  the  paper  was  just  out  early  and  not 
an  extra.  But  each  of  the  daily’s  subse¬ 
quent  regular  editions  also  carried  the 
“Special”  slug. 

When  asked  why,  a  Tribune  editor  said 
the  newspaper  had  received  calls  from 
home  subscribers  wanting  to  know  if  they 
were  going  to  receive  the  “Special  Edi¬ 
tion,”  too.  “So  we  just  stamped  all  of 
them  ‘Special’,”  he  said. 

The  Sun-Times  rolled  its  presses  at 
their  regular  hour  with  three  extra  pages 
of  news — most  of  them  on  the  hostages 
and  the  front  page  banner:  “Free.” 

While  the  Tribune  reported  additional 
sales  of  between  40,000  and  50,000  on 
that  Tuesday,  the  Sun-Times  said  it  had 
no  figures  on  its  extra  press  run  of  1 00,000 
copies. 

At  the  Rocky  Mountain  News,  photo¬ 
grapher  David  Cornwell  just  happened  to 
be  in  the  right  place  at  the  right  time:  on 
vacation  in  Wiesbaden,  West  Germany. 
“We  made  a  reporter  out  of  him  and  he’s 
been  phoning  us  with  daily  reports,”  a 
news  editor  said. 

The  News  led  with  the  hostage  event  as 
did  its  competitor,  the  Denver  Post, 
which  ran  a  rubber  stamp  “Freed”  over 
its  hostage-day-count  box. 

Phoenix  Gazette  reported  it  increased 
it’s  press  run  by  about  2,000  copies  but 
that  the  hostage  release  “didn’t  increase 
sales  at  all.” 

But  it  was  a  different  story  at  the  Des 
Moines  Register  and  Tribune  after  both 
papers  doubled  their  single  copy  runs  and 
the  Register  jumped  its  state  pressrun 
i  two-fold.  “Even  that  was  inadequate,” 
circulation  director  Charles  Edwards 
said.  “We  had  sell-outs  across  the  state.” 

[  The  Tribune  said  it  held  its  presses  40 
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Dixon  Evening  Telegraph 

Reagan  inaugurated 
40th  U.  S.  President 


the  hostages  had  been  freed,  and  then 
scrapped  1,000  copies  that  had  already 
been  run,  saying  only  that  the  Americans 
“were  getting  ready”  to  leave.  The  fol¬ 
lowing  day,  the  Register  kicked  off  a  spe¬ 
cial  series  entitled:  “The  First  100  Days: 
The  Reagan  Watch,”  put  together  by  the 
paper’s  Wasington  bureau. 

“It  was  the  biggest  head  we’ve  used 
since  ‘Nixon  Quits’,”  Albert  McCready, 
Portland  Oregonian  managing  editor  de¬ 
clared  of  his  paper’s  90-point  headline  on 
the  hostages’  release.  The  Portland  paper 
said  that  Tuesday  editions  carried  four 
extra  pages — three  on  the  hostages  and 
one  on  Reagan — but  that  an  increased 
press  run  of  about  46,000  only  resulted  in 
about  a  40%  return. 

“It  didn’t  go  as  great  as  we  thought  it 
would,”  an  executive  said,  adding  that 
the  Mt.  St.  Helens  eruptions  have  been 
the  “greatest  boom  for  circulation  we’ve 
ever  had.” 
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The  nightmare  it  finally  over 


Reagan  star  of  dramatic  day 


Man  jailed  in  robbery 
of  New  York  reporter 

A  24-year  old  man  who  last  May  rob¬ 
bed  a  New  York  News  reporter,  was  sent¬ 
enced  to  five  to  15  years  in  prison  last 
week  after  pleading  guilty  to  robbery, 
weapon  and  criminal  possession  of  stolen 
property  charges. 

Howard  Wallace  was  sentenced  to 
prison  for  the  knifepoint  robbing  of  $51 
from  reporter  Bernard  Rabin.  After  being 
robbed  inside  a  building,  Rabin  chased 
Wallace  onto  a  platform  of  a  train  station 
where  Transit  Police  Officers  and  pas- 
sersby  joined  in  the  chase.  Wallace  was 
captured  outside  of  Queens  Borough  Hall 
and  the  money  and  knife  were  recovered. 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 


Planning  for  an  emergency 
10  suggestions 


By  Richard  T.  Rae 

On  Monday.  December  8th  1  started 
my  new  job  as  publisher  of  the  Mountain 
Press,  a  Harte-Hanks  company  located  in 
Gatlinburg.  Tennessee.  Our  products  in¬ 
clude  the  tri-weekly  publications.  The 
Gatlinhurf’  Press  and  Sevier  County 
News-Record  as  well  as  a  TMC  shopper, 
a  weekly  Smoky  Mountain  tourist  pub¬ 
lication  called  the  Mountain  Visitor,  com¬ 
mercial  and  Job  printing. 

On  Tuesday.  December  9th  1  moved 
the  family  into  our  new  home. 

On  Wednesday.  December  10th  our  en¬ 
tire  newspaper  plant  burned  to  the 
ground. 

As  the  lead  editorial  stated  on  the  fol¬ 
lowing  Monday,  it  was  indeed,  a  baptism 
under  fire. 

In  the  month  that  followed  I've  learned 
a  lot.  Some  of  the  experiences  may  be  of 
help  to  others  in  our  business.  It  can  hap¬ 
pen  anywhere  and  there  are  things  that 
can  be  done  to  minimize  the  difficulties. 

1.  Do  you  have  a  reciprocal  agreement 
set  up  with  another  newspaper  in  your 
area? 

Luckily,  we  had  offers  of  help  from 
other  newspapers  in  the  area,  printing 
first  at  the  Maryville/Alcoa  Times  and  la¬ 
ter  at  the  Newport  Plain  Talk.  What  we 
should  have  known  was  what  type  of 
press  equipment  they  had.  What  web 
width,  what  cutoff,  where  the  plant  was 
located,  who  were  the  key  people,  phone 
numbers,  etc.,  etc. 

I  urge  each  publisher  to  begin  today 
and  establish  a  formal  back  up  plan  for 
every  piece  of  equipment  necessary  to  get 
the  product  out.  Just  within  your  own 
plant  is  not  good  enough.  We  had  back  up 
plans  internally,  but  we  lost  everything. 

2.  Do  you  have  a  sound,  clearly  written 
emergency  game  plan  which  outlines  who 
does  what  in  case  of  emergency? 

We  ended  up  having  a  department  head 
meeting  at  4  a.m.  in  an  all-night  restaurant 
and  arrived  at  a  plan  to  publish  the  follow¬ 
ing  day.  The  meeting  was  about  4  hours 
too  long  because  we  didn’t  have  a  prede¬ 
termined  plan  to  follow.  Write  a  plan, 
keep  it  updated  and  make  copies  to  keep 
at  the  homes  of  key  department  heads. 
We  didn't  miss  an  issue,  but  we  were 
lucky. 

3.  Do  you  have  copies  of  key  data  in  a 
safe  location? 

We  had  copies  of  payroll  and  circula¬ 
tion  software  in  a  fireproof  safe  but  they 
were  originals.  Updated  versions,  which 
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cost  a  few  bucks  melted  in  the  fire.  I’ve 
since  met  a  publisher  who  carries  the  soft¬ 
ware  package  home  in  the  briefcase  each 
evening. 

4.  Do  you  have  a  sound  knowledge  of 
what  real  estate  is  vacant  in  the  market? 

1  used  up  a  half  a  day  just  searching  for 
suitable  housing  for  the  staff  and  another 
day  driving  around  looking  at  property.  A 
proper  back  up  plan  would  have  had  that 
list,  along  with  specs  attached  to  the 
emergency  plan. 

5.  Do  you  know  what  equipment  you’ve 
got? 

We  didn’t.  Oh  sure,  we  had  an  asset  list 
but  what  we  didn’t  have  tucked  away  in  a 
safe  place  was  a  complete  data  sheet  on 
every  piece  of  equipment  showing  make, 
model,  serial  number,  etc.  Now  we  will 
not  only  keep  that  information  but  also 
who  makes  it.  where  they  are  located,  the 
address  and  phone  number  and  key  con¬ 
tact.  A  list  such  as  this  would  have  been 
invaluable  in  trying  to  find  out  availabil¬ 
ity,  prices,  obsolete  items,  etc. 

6.  Assign  someone  to  have  responsibility 
for  dealing  with  damaged  items. 

Most  of  your  key  department  heads 
will  have  too  much  work  to  handle  and 
they  will  be  covered  up  with  phone  calls 
from  public  insurance  adjusters,  sales¬ 
people.  scrap  dealers,  civic  officials,  etc. 
Take  one  person  and  make  them  re¬ 
sponsible  for  dealing  with  clean  up.  scrap 
removal,  storage,  phone  call  screening, 
replacement  equipment  vendors,  etc.  1 
took  two  weeks  to  clean  up  what  was  left 
of  our  building  and  we  lost  a  number  of 
usable  items  due  to  theft  and  damage  be¬ 
cause  we  failed  to  cover  this  base. 

7.  Assign  someone  to  have  responsibility 
for  dealing  with  a  new  facility. 

Very  few  buildings  are  suitable  for 
newspapers.  Four  hundred  (400)  Amp 
wiring,  heavy  duty  drainage,  beefed  up 
phone  capacity,  delicate  climate  control 
are  just  a  few  things  to  think  about.  We 
ended  up  with  plumbers,  electricians, 
carpenters,  telephone  installers,  tile  and 
carpet  layers,  computer  technicians, 
typesetting  equipment  service  techs  and 
installation  folks  as  well  as  employes 
trying  to  come  in  and  out  of  the  building  at 
all  hours.  Our  advertising  director  filled  a 
big  void  here,  but  yours  may  not  be  cap¬ 
able  of  20  hour  days  like  ours. 

8.  Don’t  buy  too  quickly. 

If  your  insurance  policy  is  like  ours  you 
will  only  get  to  replace  an  item  once. 
You’ll  be  tempted  to  move  quickly  and 
believe  me  you’ll  have  a  lot  of  salespeople 
after  you.  Remember  that  the  item  that 


looks  good  in  an  emergency  may  not  be  so 
great  after  you’ve  lived  with  it  for  a  year. 

If  you  can.  borrow  or  lease  what  you 
need.  If  you  must  buy.  try  and  get  a  trade 
in  for  full  purchase  price  within  1 2  months 
if  you  change  locations  or  procedures. 

9.  Try  to  make  some  “lemonade"  out  of 
your  lemon. 

Look  for  the  silver  lining  in  your 
tragedy.  We  lost  our  subscriber  files  in 
the  fire,  so  we  went  on  local  radio  to  tell 
the  county  that  everyone  would  get  a  pap¬ 
er  until  we  could  recreate  the  list.  This 
accidental  sampling  campaign  brought  us 
a  lot  of  exposure. 

We  received  news  coverage  on  local  tv 
stations  three  days  running  with  employe 
interviews.  Buying  that  kind  of  publicity 
would  have  blown  our  budget  for  the  next 
year. 

We  made  some  product  changes  coin¬ 
cidental  with  the  fire  that  were  a  concern 
to  us.  Public  sympathy  allowed  us  to 
make  these  changes  and  gauge  the  reac¬ 
tion  without  having  to  make  a  permanent 
decision  on  continuing. 

10.  Communicate. 

Given  a  disaster,  it’s  interesting  that 
readers  and  employes  alike  will  think  the 
absolute  worst.  We  had  rumors  of  going 
out  of  business,  massive  layoffs,  wage 
cuts.  etc.  An  immediate  employe  meeting 
using  the  community  room  of  a  local  bank 
helped  fill  the  gaps  between  myth  and 
fact.  Since  then  I’ve  initiated  a  weekly 
employe  information  memo  to  keep 
everyone  up  to  date  on  what  is  hap¬ 
pening. 

We  now  have  our  new  front-end  sys¬ 
tem  in  but  it  won’t  be  "up’’  until  next 
week.  Our  new  typesetters  have  arrived, 
but  with  a  few  pieces  missing.  Our  new 
processor  went  into  operation  today  and 
we  may  have  new  make  up  tables  instal¬ 
led  by  the  week  end.  The  most  reliable 
piece  of  equipment  we  have  is  a  twenty 
year  old  camera  we  borrowed  from  our 
sister  paper  in  Carrollton.  Georgia. 

Printing  is  done  at  a  paper  about  an 
hour  away  and  we  hope  to  have  our  own 
presses  within  a  few  months.  Our  mail- 
room  operated  out  of  a  basement  up  until 
last  week  and  we’ve  now  moved  into  a 
more  suitable  location. 

We’ve  "borrowed"  things  from  Texas. 
South  Carolina.  Ohio.  Georgia  and  Ten¬ 
nessee  and  up  until  last  week  our  produc¬ 
tion  area  looked  like  a  Compugraphic  Ilea 
market. 

Through  all  of  this  however.  I’ve 
learned  that  the  key  is  people.  People 
make  a  newspaper  and  we’re  blessed  with 
superb  employes.  As  I  said  in  the  first 
editorial  1  wrote  (typos  and  all)  ".  .  .  the 
building  is  gone  but  not  the  newspaper. 
Newspapers  are  much,  much  more  than  a 
building.  .  .  newspapers  are  people." 
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Automatic  call  unit 
online  at  2  dailies 

Newspaper  Printing  Corporation  is  us¬ 
ing  an  Automatic  Call  Distribution  Sys¬ 
tem  as  part  of  an  ongoing  modernization 
of  the  classified  advertising  department 
serving  its  two  Tulsa,  Oklahoma  news¬ 
papers,  the  World  and  Tribune. 

An  initial  step  in  the  modernization 
program  was  the  installation  of  a  central¬ 
ized  computer  system  which  enables 
classified  ad-takers  to  enter  and  edit  copy 
at  40  remote  station  terminal  (VDTs), 
which  then  feed  into  a  computer  for  print¬ 
out  and  invoicing. 

According  to  Kenneth  Fleming,  chief 
operating  officer  of  Newspaper  Printing 
Corporation,  “Growing  volume  in  the 
classified  department  and  abiding  con¬ 
cern  to  improve  customer  service  led  to 
the  consideration  of  systems  and  equip¬ 
ment  that  would  increase  productivity. 
Computerization  of  classified  order  entry 
is  one  step  in  the  long-range  plan.” 

The  first  step  is  the  installation  of  an 
Automatic  Call  Distribution  System  from 
Ring  Communications  (installed  by 
Northern  Telecon  of  Tulsa)  designed  to 
speed  customer  contact  with  the  tele¬ 
phone  ad-takers  and  to  assure  “first  ser¬ 
vice  to  first  caller.” 

Controlled  by  a  compact  minicompu¬ 
ter,  the  ACD  system  is  designed  to  distri- 
bute  incoming  calls  among  the  ad-takers 


for  maximum  efficiency  in  the  handling  of 
orders. 

Ad-takers  work  stations  are  equipped 
with  consoles  that  keep  attendants  posted 
on  status  of  calls  arriving  and  in  progress. 
From  the  console  keyboard  the  attendant 
can  put  calls  on  hold,  or  transfer  them  to  a 
supervisor.  After  a  call  is  completed, 
further  calls  are  delayed  from  arriving  at 
her  position  until  she  has  completed  en¬ 
tering  the  ad  into  the  computer. 

The  ACD  provides  a  queuing  system 
that  processes  calls  on  a  first-come,  first- 
served  basis,  automatically  connecting 
the  caller  to  the  ad-taker’s  position  that 
has  been  idle  the  longest.  The  queuing 
feature  is  designed  to  even  out  the  work 
load  in  the  department. 

The  ad-takers  are  divided  into  three 
groups:  local,  contract  and  long  distance, 
with  an  individual  supervisor  in  charge  of 
each  group.  The  ACD’s  supervisory  con¬ 
trol  gives  each  supervisor  a  total  picture 
of  traffic  flow  in  each  of  the  groups.  The 
console  supplies  a  digital  display  of  the 
number  of  occupied  positions  in  a  receiv¬ 
ing  mode.  Using  her  console,  the  super¬ 
visor  can  check  the  status  of  individual 
positions,  converse  with  an  attendant,  or 
make  her  console  a  supplementary  atten¬ 
dant  position. 

Being  software  controlled,  statistical 
FADS  (Force  Administration  Data  Sys¬ 
tem)  can  automatically  or  on  request  be 
printed  out,  thus  providing  information 
that  can  be  used  to  anticipate  work  loads 


Front-end  system 
uses  3  LSI  4/95S 

ONE  Systems  of  Oceanside,  Calif.,  has 
sold  a  ONE/3()0  electronic  production 
system  to  the  Fayetteville  (N.C.)  Obser¬ 
ver  and  Times. 

The  ON  E/300  system  is  a  new  develop¬ 
ment  and  incorporates  three  Computer- 
Automation  LSI  4/95  computers  each 
with  one  megabyte  of  onboard  memory 
for  processing  power. 

Also  included  in  the  system  will  be  five 
Control  Data  Corporation  (CDC)  300 
megabyte  disk  drives  and  several  600 
lines-per-minute  printers  from  Prin- 
tronix. 

The  system  will  have  75  intelligent 
VDTs  with  30  each  for  the  morning  and 
evening  newspapers,  9  in  classified,  and  6 
in  the  composing  room  for  display  adver¬ 
tising.  The  Power  Editor  16  VDTs  with 
16K  of  characters  of  onboard  storage  are 
part  of  the  system  configuration. 

A  ComputerAutomation  floppy  disk 
subset  will  be  used  for  software  develop¬ 
ment. 

The  ONE/300  system  is  scheduled  for 
installation  in  early  July. 

Circulation  of  the  Times  (morning)  is 
21,(X)0,  the  evening  Observer  has  43,000 
circulation  while  the  Sunday  Times- 
Observer  has  a  65,000  circulation. _ 
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from  the 


PLANNED 

SYSTEMS 

PEOPLE... 


EVERYTHING 

from 

PRESS  to 
TRUCK 


COMPLETE 

single  source  responsibility. 

To  solve  your  mailroom  problems- 


MAILROOMS  —  our  ONLY  business 


A  Stream  Conveyors-2 
B  Squeeze  Rollers-2 
C  Stream  Conditioning 
D  Stackers-3 
E  Bundie  Programmers-? 
F  Rolierslat  Conv. 

G  Underkrafter 
H  Plastic  Strapper 
I  Deflectors-3 
J  Belt  Conveyors-2 
K  Truckloaders-41 
Plus  variations 
and  other  items. 


9780  N  W  79lh  AVENUE  -  HIALEAH  GARDENS  FL  33016  •  PHONE  (305)  823-4000 


CHECK  WITH  YOUR 
EDS  •  IDAB 

REGIONAL  SALES  MANAGER  .  .  . 
AS  CLOSE 

AS  YOUR  TELEPHONE 

•  NORTHEAST 

Rich  Esposito 
(914)  939-6606 

•  SOUTHEAST 

Fred  Wolf 
(404)  992-0436 

•  MIDWEST 

Pat  Lynch 
(703)  620-3060 

•  NORTHCENTRAL 

Pete  Medina 
(612)  599-4099 

•  WEST-SOUTHWEST 

John  Kline 
(214)  692-7601 
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NEW  plant  facility  for  the  Brockton  (Moss.)  Enterprise.  The  newspaper 
celebrated  its  100th  anniversary  in  June  of  last  year. 


100th  anniversary  celebration 
highlighted  by  new  facility 


Last  letterpress  daily  in  Minn, 
switches  to  offset  operation 


DAILY  in  Willmar,  Minn,  claims  it  was  the  last  in  state  to  convert  to  offset 
printing.  The  1 8,000  West  Central  Tribune  is  owned  by  Forum  Publishing  Co. 


The  independently  owned  Brockton 
(Mass.)  Enterprise,  an  afternoon  daily  lo¬ 
cated  in  southeastern  Massachusetts,  has 
just  completed  a  year-long  celebration  of 
its  100th  anniversary,  highlighted  by  its 
move  into  a  new  modern  electronically 
equipped  building. 

The  paper  moved  into  its  new  head¬ 
quarters  in  early  May,  followed  in  June 
by  a  three-day  celebration  of  the  paper’s 
100th  anniversary  and  the  official  opening 
and  dedication  attended  by  Mas¬ 
sachusetts  Governor  Edward  J.  King  and 
numerous  other  dignitaries  and  invited 
guests. 

The  three-day  open  house  celebration 


was  kicked  off  by  chief  executive  officer 
and  publisherCharles  A.  Fuller  and  presi¬ 
dent  and  editor-in-chief  Myron  F.  Fuller, 
in  whose  family  the  paper  ownership  has 
remained  since  its  first  day  of  publication 
in  1880. 

Five  48-page  tabloid  sections,  which 
traced  the  history  of  the  Brockton  area  as 
reported  in  the  pages  of  the  Enterprise, 
and  a  history  of  the  newspaper  itself, 
were  published  in  conjunction  with  the 
three-day  celebration. 

An  additional  open  house  for  the  gener¬ 
al  public  was  conducted  in  October  dur¬ 
ing  National  Newspaper  Week. 


Willmar  (Minn.)  West  Central  Tribune 
moved  recently  into  a  30,000  square  foot 
facility  that  includes  a  warehouse  for 
newsprint  storage. 

The  $2  'A  million  offset  plant  has  a  32- 
page  Goss  Community  press  with  a  color 
hump.  The  Tribune  claims  it  was  the  last 
daily  letterpress  operation  in  the  state  of 
Minnesota. 

The  paper  changed  its  format  from 
eight-column  to  six-column  when  it  went 
offset  and  installed  a  front-end  system 
from  Compugraphic  with  VDTs  in  both 
the  news  and  classified  advertising  de- 
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partments.  1  he  paper  also  has  an  Advan¬ 
tage  terminal  from  Compugraphic  for  dis¬ 
play  advertising  layout. 

After  publishing  the  Saturday,  July  19 
edition  on  letterpress.  Tribune  employes 
from  all  departments  moved  into  the  new 
facility  over  the  weekend,  and  published 
the  first  offset  edition  on  July  21  “without 
a  hitch,”  according  to  general  manager 
Paul  E.  London. 

The  18,000  circulation  Tribune  was 
purchased  by  the  Forum  Publishing  Co., 
Fargo,  N.D.  in  October  1979,  and  plan¬ 
ning  began  to  convert  to  offset. 


Eight  papers  buy 
front-end  systems 

In  a  record  breaking  month,  ONE  Sys¬ 
tems  of  Oceanside,  California,  sold  10  of 
their  ON  E/series  electronic  newspaper 
production  systems  during  September. 

According  to  Frank  Flanagan,  director 
of  marketing  for  the  Howard  Publications 
subsidiary,  two  systems  were  sold  to 
New  Zealand  newspapers  and  the  other 
eight  to  American  newspapers. 

A  single  ONE/16,  five  ONE/40  sys¬ 
tems,  and  four  ON  E/80  systems  will  be 
delivered,  Flanagan  stated. 

ONE  Systems  names  their  systems 
according  to  memory  capabilities.  The 
ONE/16  offers  16  megabytes  (MB)  of 
storage  and  handles  up  to  1 8  video  display 
terminals  (VDTs).  The  ON  E/40:  40  MB, 
32  VDTs.  The  ON  E/80:  80  MB,  64  VDTs. 
ONE/ 160  systems  for  up  to  96  VDTs,  as 
well  as  larger  custom  designed  systems, 
are  also  available. 

ON  E/series  systems  were  sold  to  the 
following  American  newspapers: 

— Bowlin  ft  Green  (Ky.)  Park  City 
News  -,  ON  E/80,  22  VDTs. 

— Galveston, (Tex.) News-,ONE/40, 2 1 
VDTs. 

— Goldsboro,  (N.C.)  News-Arf>us-, 
ONE/40,  20  VDTs. 

— Greeley,  (Col.)  Tribane  and  Repub¬ 
lican-,  ONE/80,  28  VDTs. 

— Greenville  (Miss.)  Delta  Democrat- 
Times-,  ONE/40,  18  VDTs. 

— Pascaftoula  (Miss.)  Mississippi  Press 
Register,  ONE/40,  21  VDTs. 

— Sanford,  (N.C.)  Sanford  Herald-, 
ONE/16,  15  VDTs. 

— South  Lake  Tahoe,  (Cal.)  Tahoe  Daily 
Tribune-,  ONE/40,  18  VDTs. 

The  systems  to  be  installed  in  New 
Zealand  were  sold  through  Morrison 
Printing  Ink  and  Machinery  in  Auckland, 
the  ONE  Systems  distributor  in  that 
country. 

ONE  Systems  includes  a  software 
package  with  each  ONE/series  system. 

Flanangan  stated  that  final  testing  on  a 
business  circulation,  and  word  proces¬ 
sing  system  is  being  completed.  The 
ONE/bcw  is  designed  either  to  work  with 
the  back-up  computer  and  disk  drive  on  a 
ONE/series  system  or  to  function  inde¬ 
pendently. 


IP  appoints  manager 
for  communications 

Dan  McGuire  has  been  appointed  man¬ 
ager  of  marketing  communications  for  the 
White  Papers  group  of  International  Pap¬ 
er  Company. 

McGuire  has  been  with  IP  for  nine 
years,  the  last  two  and  a  half  as  an 
account  executive  in  the  company’s  Bos¬ 
ton  sales  office. 
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Announcing... 

1980 

Editor  &  Pubiisher 

Newspaper 

Promotion 

Awards 

Competition 

For  46  years,  newspaper  promotion,  pub¬ 
lic  relations  and  research  executives  have 
submitted  their  outstanding  efforts  in 
E&P’s  annual  promotion  contest.  The 
awards  have  added  to  the  prestige  and 
importance  jof  promotion  and  the  promo¬ 
tion  executive  within  the  newspaper 
community.  The  exhibit  of  winners  and 
other  entries  at  the  INPA  conference  pro¬ 
vides  an  interchange  of  promotion  ideas 
and  techniques. 

This  year,  a  first  prize  and  certificates  of 
merit  will  be  awarded  in  13  classifications, 
and  in  five  circulation  categories.  Judging 
will  be  held  in  Atlanta,  Ga.  Winners  and  other 
entries  will  be  exhibited  at  the  INPA  confer¬ 
ence  at  the  Omni  Hotel  in  Atlanta,  May  17-20, 
1981.  Entries  must  carry  official  entry 
blanks,  available  from  Editor  &  Ihiblisher, 
575  Lexington  Avenue,  New  York,  N.Y. 
10022,  or  from  INPA,  P.O.  Box  17422,  Dulles 
Airport,  Washington,  D.C.  20041. 

Deadline  for  Entries: 
March  16, 1981 


Syndicates 


By  Lenora  Williamson 


Writers  Group  signs  young  cartoonist 


Steve  Benson,  the  27-year- 
old  staff  cartoonist  of  the  Ari¬ 
zona  Republic,  will  enter 
national  syndication  by  the 
Washington  Post  Writers 
Group  beginning  the  first  week 
in  March. 

Writers  Group  director  Wil¬ 
liam  B.  Dickinson  said  the 
syndicate  had  been  looking  for 
a  long  time  for  a  cartoonist 
with  a  conservative  bent  to 
match  up  with  its  liberal  car¬ 
toonist  Tony  Auth. 

“Pat  Murphy  of  the  Arizona 
Republic  called  our  attention  to  his  new 
cartoonist,  Steve  Benson,  and  one  look  at 
his  work  convinced  us  he  had  the  talent  to 
become  one  of  the  great  political  cartoon¬ 
ists,”  Dickinson  says. 

Benson  went  to  Phoenix  last  August 
from  a  job  as  cartoonist  and  caricaturist 
for  the  U.S.  Senate  Republican  Policy 
Committee  in  Washington.  He  also  con¬ 
tributed  cartoons  to  such  publications  as 
National  Review,  Regulation  and  Con¬ 
servative  Digest. 

Benson  considers  himself  a  political 
conservative  but  adds,  “No  personal 
point  of  view  should  prohibit  a  cartoonist 
from  delivering  a  solid  kick  to  the  shins  of 
any  deserving  politician  of  whatever 
stripe.” 

Benson  is  a  cum  laude  graduate  in  poli¬ 
tical  science  from  Brigham  Young  Uni¬ 
versity  and  also  a  graduate  of  Art  Instruc¬ 
tion  Schools  in  Minneapolis.  He  and  his 
wife  have  two  children  and  are  awaiting 
the  imminent  arrival  of  a  third. 

*  *  * 

With  that  fateful  tax  day  of  April  15  not 
all  that  far  away,  annual  tax  advice  fea¬ 
tures  began  in  syndication  this  month. 
The  Chicago  Tribune-New  York  News 
Syndicate  has  the  fifth  annual  “Easy  Tax 
Tips”  from  George  Watson  Smith  now 
available  five  times  a  week  during  the 
season  with  the  last  column  scheduled  for 
April  17.  Each  column  reflects  the  latest 
rulings  of  IRS,  and  is  double-checked  by 
a  tax  lawyer. 


Smith  is  a  second-generation  CPA  and 
tax  expert  with  more  than  20  years  ex¬ 
perience  behind  him. 

*  *  5k 

Jim  Borgman,  syndicated  political  car¬ 
toonist  with  King  Features,  recently  was 
awarded  the  Thomas  Nast  Prize  for 
Editorial  Cartooning  in  Landau,  Ger¬ 
many.  The  award  is  named  for  the  Land¬ 
au  native  son  who  went  to  New  York  and 
became  the  father  of  American  political 
cartooning.  At  the  presentation,  Borg¬ 
man  was  given  1 ,500  marks  (about  $800) 
and  his  weight  (192  pounds)  in  German 


wine.  Borgman  drew  this  view  of  the 
weighing-in  ceremony  for  the  wine.  Un¬ 
fortunately,  two  months  before  the  award 
Borgman  had  gone  on  a  diet  and  lost  40 
pounds. 


Coming  Soon... 

A  Little  Something  Extrh  , 

The  Best  of 

Ampersand 


Syndicated  columnist  Kenneth  R.  Har¬ 
ney  of  the  Washington  Post  Writers 
Group  is  credited  with  spotting  a  con¬ 
troversial  Internal  Revenue  Service  tax 
proposal,  calling  attention  to  it  in  two 
columns,  and  creating  such  a  response 
that  the  proposal  probably  will  not  go  into 
effect. 

Harney  spotted  the  proposals  in  the 
August  7  Federal  Register.  The  IRS  had 
proposed  sweeping  tax  penalties  for 
Americans  who  rent  property  to  close  re¬ 
latives,  have  an  office  in  their  home,  or 
visit  vacation  property  for  “personal” 
use. 

The  columnist  wrote  about  the  propos¬ 
als  and  told  readers  where  to  write  to 
express  their  views.  So,  the  IRS  got  over 
1 ,0(X)  letters  in  three  weeks,  many  stapled 
to  the  columns  clipped  from  subscribing 
newspapers. 

Three  dozen  members  of  the  House 
introduced  legislation  that  would  change 
the  tax  code  to  eliminate  what  Harney 
called  “the  family  rental  tax”  penalty. 
The  Senate  voted  unanimously  to  pro¬ 
hibit  the  IRS  from  spending  any  of  its 
budget  appropriations  on  the  family  ren¬ 
tal  tax  regulation.  And  before  Congress 
adjourned  the  Treasury  Department  sent 
a  letter  to  Sen.  William  Armstrong  (R- 
Colo.)  pledging  to  take  no  action  on  the 
issues  until  mid- 1981  at  the  earliest. 

sk  *  sk 

Continental  Press  Associates  of  Rio 
Hondo,  Texas,  has  announced  appoint¬ 
ment  of  John  O’ Flaherty  as  correspon¬ 
dent  to  Ireland,  and  Bill  Afxentiou  to  the 
same  post  in  Greece.  O’ Flaherty  is  a  fre¬ 
quent  contributor  to  the  Cork  Evening 
Echo  and  will  operate  from  that  city.  Afx¬ 
entiou,  formerly  with  the  Norfolk  Virgi¬ 
nian  Pilot  and  Ledger-Star,  will  work 
out  of  Athens. 

Columnists  give 
Elmlark  eulogies 

Columnists  William  F.  Buckley,  Jr., 
James  Kilpatrick  and  Murray  Kempton 
delivered  eulogies  January  12  at  the  Frank 
Campbell  Chapel  in  New  York  City  for 
former  Washington  Star  Syndicate  editor 
and  president  Harry  Elmlark,  who  died  of 
leukemia  December  23. 

Elmlark,  70,  wrote  a  column,  “The  Last 
Word”,  for  Universal  Press  Syndicate  in 
the  final  months  of  his  life.  He  had  served 
as  a  consultant  to  UPS  after  it  acquired 
the  Washington  Star  Syndicate  in  1979. 
Elmlark  was  responsible  for  the  success¬ 
ful  syndication  of  Buckley,  Kilpatrick, 
Mary  McGrory,  James  Beard,  “Small 
Society”,  and  Bishop  Fulton  J.  Sheen. 

Elmlark’s  first  syndicate  job  was  with 
the  George  Matthew  Adams  Service  in 
1936  and  he  joined  McNaught  Syndicate 
two  years  later,  rejoining  Adams  in  1941 . 
That  service  became  the  Washington  Star 
Syndicate  in  1965  . 
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APPOINTMENTS  IN  SPECIAL  FEATURES— 


Alexandra  Wells  is  newly  appointed  to  the  post  of 
acquisitions  editor  of  Special  Features,  the  syndication 
service  of  the  New  York  Times  Syndication  Sales  Corpora¬ 
tion.  Her  major  responsibilities  are  in  the  area  of  acquir¬ 
ing  first  and  second  serial  rights  to  non-fiction  works  and 
other  properties  for  Special  Features. 

Wells  was  educated  at  Oxford  University  and  attended 
the  Sorbonne  in  Paris.  After  graduation  from  Oxford,  she 
worked  for  the  London  publishing  firm  of  Weidenfeld  and 
Nicholson  and  for  five  years  was  the  director  of  publicity. 

Beth  Barber,  a  Special  Features  staff  member  since 
1977,  was  promoted  to  associate  editor  and  reports  to 
syndicate  editor  Marian  Taylor.  Previously,  Barber  was  a 
general  reporter  for  the  Tallahassee  Democrat  and  alsa 
was  assistant  phota  editor  at  the  National  Enquirer. 


Beth  Barber 


NOW  CELEBRATING 
ITS  /7\th  ANNIVERSARY! 


m 


Reach  the  youngsters  in  your  audience  with  the  first  (and  most 
successful)  syndicated  reader  participation  feature! 

_  UNCLE  ART’S 


by  Art  Nugent 

)  1961  United  Feature  Syndicate  inc 


Alexandra  Wells 

Stone  assigned 
to  new  post 

Scott  C.S.  Stone  is  the  newly  named 
Asia/Pacific  correspondent  for  Cox 
Newspapers. 

For  more  than  two  decades.  Stone  has 
traveled  throughout  Asia  and  the  Pacific, 
both  as  a  journalist  and  a  naval  officer. 
His  new  post  for  Cox  was  announced  by 
Charles  E.  Glover,  president  of  Cox  En¬ 
terprises,  Inc. 

Stone’s  reports  will  be  distributed  to  all 
18  daily  Cox  newspapers  through  the  Cox 
Washington  bureau  and  will  be  made 
available  also  to  the  New  York  Times 
News  Service,  which  furnishes  material 
from  Cox  News  Service  to  all  its  domestic 
and  foreign  newspaper  clients. 

Stone’s  book-length  study  of  the  re¬ 
fugees  of  Southeast  Asia,  “Wrapped  in 
the  Wind’s  Shawl”,  will  be  serialized  in 
the  Cox  Newspapers  next  month.  Stone 
is  the  author  of  eight  books. 

In  the  1950s  Stone  worked  as  a  political 
reporter  for  the  Dayton  Daily  News,  a 
Cox  newspaper.  He  moved  to  Hawaii  in 
1958  to  become  assistant  city  editor  of  the 
Honolulu  Advertiser. 

His  familiarity  with  Asia  began  in  1952 
when  he  served  with  paramilitary  forces 
in  Korea.  Subsequently  as  a  naval  officer 
he  commanded  paramilitary  “junk 
force”  units  in  Vietnam  in  the  60s.  He  is  a 
lieutenant  commander  in  the  U.S.  Navy 
Reserve. 

Steinman  dies 

John  Frederick  Steinman,  96,  pub¬ 
lisher  and  chairman  of  the  board  of  Lan¬ 
caster  (Pa.)  Newspapers,  Inc.,  died  De¬ 
cember  23.  He  was  publisher  of  the  In- 
teligencer  Journal,  The  New  Era,  and  the 
Sunday  News.  Steinman  was  chairman  of 
the  board  of  The  Intelligencer  Printing 
Company,  Lancaster;  Cable  TV  Associ¬ 
ates,  Lancaster;  and  Delmarva  Broad¬ 
casting  Company,  Wilmington,  Dela¬ 
ware. 


After  50  years  of  entertaining  (and 
educating)  pre-school  to  pre-teen  chil¬ 
dren,  UNCLE  ART’S  FUNLAND  con¬ 
tinues  to  give  kids  what  they  want. 

In  1980  alone  UNCLE  ART’S  FUN- 
LAND  received  more  than  225,000 
responses.  In  an  age  when  children 


spend  more  time  watching  TV  than 
reading  the  newspaper  this  kind  of 
reader  mail  demonstrates  the 
“Funland”  appeal. 

Give  the  kids  in  your  readership 
UNCLE  ART’S  FUNLAND  —  the  fea¬ 
ture  that  speaks  their  language. 


Available  Sunday,  all  sizes 
For  rates  and  availability  call  collect  (212)  557-2833. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue. New  York,  N.Y.  10166 
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FOR  THE  DIVORCED'*— Weekly.  By  national¬ 
ly-known  expert  and  author.  Blunt.  Gusty. 
Helpful.  Free  Sample.  Listening.  8716  Pine, 
Gary  IN  46403. 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Cr.  Milwaukee  Wl  53217. 


HAVE  YOUR  OWN  BOOK  REVIEWER  without 
adding  to  staff.  Pro  book  editor.  Timely.  Topic- 
Inexpensive.  Write:  Reviews,  PO  Box  522, 
Atlanta  GA  30301. 


FEATURES  AVAILABLE 


ADVICE 


AUTOMOTIVE 


BOOKS 


BUSINESS 


ADVERTISING— Latest  news  on  business,  and 
people  in  print  broadcast  and  CATV.  R  Haus- 
man,  1755  E  13  St,  Brooklyn  NY  11229. 


CARTOONS 


ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from;  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


CHILDREN 


WRITER  OF  CHILDREN'S  book  reviews  seeks 
syndication  for  10-year  old  column.  Samples 
furnished.  Box  1709,  Editor  &  Publisher. 


FUTURE 


San  Rafeal  CA  94901. 


HEALTH 


with  column  written  by  health  educator  and 
consultant.  Latest  nutrition  research,  diet,  ex¬ 
ercise  with  practical  tips.  Sample  columns  and 


lisher. 


GENERAL  % 

CASH  IN  ON  the  electronics  revolution!  FREE 
samples  and  rates  on  electronic/computer  col¬ 
umns  written  by  former  national  syndicated 
columnist.  Write  of  call  ACBA  Publishing  Co,  p 
1120  N  Keystone.  Chicago  IL  60651.  (312)  L 
342-4827.  c 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

MONEY 

"MORE  FOR  YOUR  MONEY"~Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan,  1802  S.  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  Illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940.  (914)  692-4572. 

REAL  ESTATE 

HOUSE  CALLS — National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year. 
Dailies  in  Miami,  Rochester,  Philadelphia,  San 
Antonio.  Syracuse  etc.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620.  (716)  271- 
6230. 

RARE  EARTH;  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 

TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples;  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 

WEEKLY 

NEED  FILLERS? 

You  need  Filler  News  Service.  Samples. 

Write  FNS,  RD  3,  Gansevoort  NY  12831 

VOICE  FROM  THE  WOODS;  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 

MEMO  TO:  All  Feature  Writers  and  Artists 
FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic  strip  or  other 
feature  material  to  weekly  or  daily  newspapers,  that’s  strictly  syndicate 
business.  That’s  why  we  think  it  would  be  wise  for  you  to  be  represented 
in  the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a  large  percentage  of 
America’s  editors  and  publishers.  And,  you  can  save  with  our  low 
contract  rates.  Use  the  order  blank  in  this  issue  or  call  us  for  more 
information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Extensive  how- 


CAREER  SERVICES 


NEV^SPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS,  MEDIA  BROKER 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av.  Had- 
donfield  NJ  08033,  (609)  795-6026. 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course.' 


Broker  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


NEWSPAPERS  FOR  SALE 


2700  CIRCULATION  WEEKLY  in  growing  Col¬ 
orado  energy  town.  $25,000  down. 

James  J.  Brodell,  Broker,  Box  1841,  Grand 
Junction  CO  81502.  (303)  242-5035. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus  eqip- 
ment  on  your  hands)  E&P  Classifieds  are  your  best  bet  to  make 
(or  save)  some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years.  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

SOUTH  CAROLINA  county  seat  weekly.  1900 
paid  circulation.  $105,000. 

MAGAZINE,  of  Wisconsin,  published  for  3 
years.  $25,000  down  payment.  Owner  fi¬ 
nance. 

SPECIALTY  NEWSLETTER  and  publishing 
company.  New  Jersey.  Circulation  5000- per 
motnth.  Owner  will  consider  terms. 

FOUR  WEEKLY  MAGAZINES— Philadelphia. 
Tampa.  Orlando.  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 
GEORGIA  WEEKLY — 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

ALA8AMA  WEEKLY— Paid  circulation  2900. 
Priced  for  quick  sale,  $170,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area.  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE — Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

NORTHWEST  OHIO  WEEKLY  shopper,  county 
seat,  15,000  circulation,  state  university  and 
city  saturation,  excellent  typesetting  business, 
no  press,  grossing  $80,000.  Write  Publisher, 
PO  Box  647,  Bowling  Green  OH  43402. _ 


EXCEPTIONAL  BUY! 

California  shopper.  ‘80  gross,  $80,000;  net 
.$37,500.  Sell  for  equipment,  plus  small  per¬ 
centage  of  monthly  gross.  Resume.  Box  1679, 
Editor  &  Publisher. 

ESTABLISHED  NON-DAILY  community  pap- 
ers,  Florida.  Profitable.  Gross  of  $750M,  avail¬ 
able  for  $600M  net.  29%  down,  flexible  pay¬ 
out.  No  press  or  building.  Box  1707,  Editor  & 
Publisher. 

GROUP  OF  5  suburban-rural  weeklies,  eastern 
Zone  5.  Gross  nearly  $300,000.  Composition, 
press,  buildings.  Can  be  split.  Terms  for  small 
buyer.  Box  1662,  Editor  &  Publisher. 

CALIFORNIA  coastal  weekly  group.  Highest 
quality  area  newspapers.  $2.5  million  price. 
Mel  Hodell,  Broker,  Box  2277,  Montclair  CA 
91763(714)  626-6440. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTH  TEXAS  WEEKLY.  1500  circulation.  50  i 
miles  north  of  Dallas.  Excellent  equipment. 
Grossed  about  $80,000  in  1980.  Paper  I 
$120,000  cash.  Building  $55,000.  terms  I 
possible.  Box  1756,  Editor  &  Publisher. 

ONLY  WEEKLY  in  one  of  country’s  top  growth 
cities.  Undercapitalized  and  sitting  on  back 
burner  but  positioned  to  take  off.  Has  second 
class  permit  and  eligibility  for  legal  ads.  Owner 
wants  to  concentrate  on  other  property.  Zone  4. 
Box  1652,  Editor  &  Publisher. 

OTHER  INTERESTS  FORCE 
IMMEDIATE  SALE 

20-year-old  paid  circulation  tabloid  weekly  lo¬ 
cated  near  New  York  City  line  in  incorporated 
city  in  Nassau  County  where  casino  gambling  is 
a  real  possibility.  Retail  ads  increased  over 
100%  in  past  6  months  and  growing.  Small 
cash,  excellent  terms.  $40,000.  Call  evenings 
(201)  836-7298  or  (516)  496-3069  or  write 
Box  1714,  Editor*  Publisher. 

POOR  HEALTH  forces  sale  of  growing,  profit¬ 
able,  established  New  Jersey  weekly  within 
commuting  distance  of  New  York  and  close  to 
mountain  and  seashore  resorts.  Asking 
$150,000.  Terms  available.  WB  Grimes*  Co, 
Inc.  National  Press  Building,  Washington  DC. 

SUMMER  ENTERTAINMENT  TABLOID:  Gross 
20M,  terms  $10,000  down.  $200  per  issue 
publishing  for  5  years.  Contact  The  Entertain¬ 
ment  News,  Box  305,  Rio  Grande  NJ  08242. 

SEATTLE  AND  PUGET  SOUND  AREA.  2-year- 
old,  twice-monthly  speciality  tabloid  (Boating). 
Grossed  $50,000  2nd  year.  40,000  plus  dis¬ 
tribution.  Large  percentage  of  advertisers 
under  contract.  Will  sell  or  consider  part¬ 
nership/investor.  Steve,  (206)  789-0700,  Box 
17444,  Seattle  WA  98107. 

WEEKLIES  FOR  SALE 

WASHINGTON .  $300,000 

OREGON .  50,000 

IOWA .  163,000 

Please  furnish  qualifications. 

JOHN  N.  JEPSON,  BROKER 
(406)  266-4223 

Box  B  Townsend  MT  5%44 


WASHINGTON,  DC  bi-weekly,  100,000  gross 
for  sale.  Award-winning.  Box  1732,  Editor  & 
Publisher. 

ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  1574,  Editor*  Pub¬ 
lisher. 

ZONE  4  weekly  group 
with  sales  of  $5  million. 

Contact  Box  1575,  Editor  *  Publisher. 

NEWSPAPERS  WANTED 

COMMUNITY-MINDED  editor  with  business 
bent  seeks  medium  or  large  weekly  that  is  solid¬ 
ly  in  the  black.  TMC  or  paid.  Zones  1,  2  or  3 
only.  Box  1641,  Editor  *  Publisher. 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  — $3.50  per  line.  1  week  — $2.50  per  line. 

2  weeks — $3.20  per  line,  per  issue  2  weeks— $2.20  per  line,  per  issue. 

3  weeks — $3.00  per  line,  per  issue.  3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $2  80  per  line,  per  issue.  4  weeks — $1  80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service  andAdd  $2.50  per  Insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEAOLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publisher 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


COIN  RACK  SERVICE.  Repair  and  painting- 
coin  mechanisms  exchange  service.  We  buy 
and  sell  used  racks  and  mechanisms  anywhere 
in  the  USA.  Call  Bob  Hamlin  (313)  775-1550. 


COMPUTER  SERVICES 


INDUSTRY  SERVICES 

MARKETING  & 
READERSHIP  RESEARCH 


SRC  performs  market,  opinion,  and  readership 
surveys  with  computer  analysis.  This  essential 
information  system  can  benefit  your  newspaper 
dramatically.  Write  or  call  for  more  informa¬ 
tion.  Dr.  Long  or  Mr.  McKenzie,  Sunbelt  Re¬ 
search  Corp,  727  Spain  St.  Baton  Rogue  LA 
70802  (504)  343-7301. 


MARKETING  SERVICES 


S.  JAMES  MARTIN 
Marketing  Counsel 
Weekly  Newspaper  Industy 
PO  Box  476,  Dublin  OH  43017 
(614)  889-1031 


NEWSPAPER  DESIGN  j 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157,  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


NEWSPAPER  SPECIALISTS 
Computer  upgrading,  onsite  system  design, 
programming  and  implementation.  Profession¬ 
al  Syndications,  Inc,  PO  Box  3600,  Trenton  NJ 
08629,  (609)  890-0061. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you’ll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 


ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


FINANCIAL 


FINANCIAL  CONSULTANT 
Former  newspaper  publisher  announces  the 
opening  of  his  financial  consulting  firm.  Write 
or  call:  Mr  AW  (Al)  Bassett,  CPA,  Suite  600, 
Bank  of  the  Southwest,  Amarillo  TX  79109; 
(806)  352-0601. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


CHEMCO  SPARTAN  ROLL  FILM  CAMERA, 
good  condition  in  use  daily.  Contact  Tom  Bras- 
field  (601)  442-9101. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

8ox  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


COMPUTERS 


FOR  SALE 

HENDRICKS  5200  SYSTEM 
Available  February  1,  1981 
Includes 

7  VDT's  with  controllers 
and  VDT  stands 

6  Decitex  readers 

7  Facit  punches 

An  operating  system  presently  produced  a  daily 
newspaper.  Offered  as  a  complete  package  or 
as  stand-alone  units. 

ATTRACTIVELY  PRICED 
Call  or  write: 

Dave  Smith  or  Karl  Judd 
DAILY  GATE  CITY 
1016  Main  St 
Keokuk  lA  52632 
(319)  524-8300 
or  call  Toll  Free: 

From  any  state  touching  Iowa 
(800)  553-7082 
From  anywhere  in  Iowa 
(800)  472-6003 


CIRCULATION  SERVICES 


Is  your  ABC  what  you  and  yauF 
publisher  want?  If  nat  we  can  help 
as  we  have  helped  others  including: 

Eagle  Tribune,  Lawrence  MA 
Middlesex  News,  Framingham  MA 
Lowell  Sun,  Lowell  MA 
Capital  Newspapers,  Albany  NY 

The  Times  Record,  Troy  NY 
The  Press  Herald,  Portland  ME 
True  we  are  not  completely  re¬ 
sponsible  for  the  growth  of  these 
fine  newspapers  but  we  did  help. 
We  would  also  like  to  help  you.  We 
are  telephone  sales  and  our  name  is 
Liman  Sales.  Call  Frank  Rizzo  (518) 
869-3760  office,  (518)  346-3034 
home. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


COMPUTER  BARGAIN— TALSTAR  410! 
CLASSIFIED  AND  EDITORIAL  SYSTEM 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MAILROOM  EQUIPMENT 
EXCELLENT  COST  SAVINGS 


This  is  an  opportunity  that  comes  around  but 
once  in  a  lifetime.  Any  reasonable  offer  will  be 
considered.  There  is  nothing  wrong  with  this 
system!  We  have  just  outgrown  it  because  of  the 
continued  growth  of  our  newspapers.  Take  a 
minute  to  scan  what  is  offered. 

2  General  automation  18/30  computers  (65K) 
4  AMPEX  80  megabyte  disc  drives  (dual) 
ported) 

17  Spare  storage  discs 

1  General  automation  tape  drive 

2  Dataproducts  printers  (500*lines  per  minute) 
4  Teletype  TTY's  (2  on-line) 

2  Documation  M-300  card  readers 
14  Computek  200  terminals  (8K  memory) 

2  CompuScan  Alpha  scanners  on  line  (lOK) 
(2  backup  6  level  BRPE  punches) 

4  Vista  type  light  readers  6  level 

2  6  level  BRPE  backup  output  from  Tal-Star 

3  Online  interfaces  from  Tal-Star  to  APS 

2  8  level  BRPE  backup  from  Tal-Star  to  APS 
20  AKI  6  level  tape/punch  keyboards 

J.  R.  Adams 
120  E.  Van  Buren 
Phoenix  AZ  85004 
(602)  271-8500 


MAILROOM 


Sheridan  48P  inserter,  single  or  double  de¬ 
livery. 

Sheridan  24P  inserter. 

Folded  edge  first  delivery  for  all  Sheridan 
inserters. 

Sheridan  inserters  spare  parts. 

Muller  227  inserter  with  5  stations. 

Kansa  inserter  with  3  stations. 

Sta-Hi  257  counter  stacker  with  spare  parts. 
Cutler  Hammer  Mark  IV  counter  stacker. 
Signode  MLN2  tying  machine. 

Telescopic  truck  loaders. 

Roller  top  and  belt  conveyors. 

Heavy  duty  press  conveyor. 

Bottom  wraps  and  pacers. 

WANTED  TO  BUY 

Mailroom  Equipment  and  Complete  Plants. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Newspaper  Mailroom  Systems  Division 
PO  Box  55 

Southboro  MA  01772 
(617)  481-8562 

“The  Newspaper  Mailroom  Specialists" 


MISCELLANEOUS 


CHALLENGE  III  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)  365-1155. 


BRAND  NEW — Still  in  crate — Muller  Martini  | 
model  1509  Minuteman  saddle  stitcher  and 
three  knife  trimmer.  Two  stitching  heads,  one  ! 
twin  feeder  and  No.  217  three  knife  trimmer.  ; 
Price  of  $50,000  includes  Minuteman  super-  ' 
visory  erector  and  original  warranty  honored.  | 
Shipped  FOB  Dayton,  Ohio.  Call  Chuck  Bonk-  ' 
ofsky,  (513)  878-3993. 


CUTLER-HAMMER  conveyors  and  spare  parts.  ! 
Also  new  Crabtree  conveyors  and  spare  parts.  I 
NORTHEAST  STORAGE  &  INDUSTRIES 

(213)  257-7557  I 


DIDDE-GLADER  3  station  newspaper  inserter,  | 
Model  320/3.  Price— $16,500,  Excellent  con¬ 
dition.  Bill  Schneider  &  Associates,  Inc,  2325 
Bluemont  Rd,  Waukesha  Wl  53186.  (414) 
784-0110. 


FOR  SALE— Bunn  Tying  machine,  model  19, 
used  2  hours  per  week  for  1  year.  Excellent 
condition  $1800.  2  Elliott  address  machines 
No.  3001,  No.  3300  with  programmer.  Excel¬ 
lent  condition.  27  drawer  cabinet.  (609)  654- 
9221,  Medford  NJ. 

GOOD  RECONDITIONED  Cheshire  and  Mag-  j 
nacraft  labeling  machines  with  single  and  mul-  | 
tiwide  label  heads  and  quarter  folders.  Call  I 
Scott  or  Ed  Helslev,(800)  527-1668. 

GOOD  USED  COMPOSING  AND  MAILROOM 
EQUIPMENT.  CG  scanner,  unified  composer, 
videosetter  II  plusall  interfaces  and  spare  parts 
for  typesetter.  4-station  Kansa  Corp  inserter 
with  compressor  and  parts.  All  above  equip¬ 
ment  purchased  new  in  1977.  Available  im¬ 
mediately.  For  complete  information  please 
contact:  JA  Buttorff,  The  Review  Times.  PO 
Drawer  Cm,  Fostoria  OH  44830. 


NEWSPAPER  STUFFING  MACHINE.  Graphi- 
cart  120.  Contact  Dow  Jones  &  Co.  Inc,  PO  Box 
4189,  Federal  Way  WA  98003.  (206)  838- 
4400. 


STA-HI  257  counter  stacker. 
Excellent  condition. 

Cutler  Hammer  counter  stacker. 
Good  condition. 

Call  (914)  666-8951. 


SHERIDAN  24P  INSERTER.  Very  good  condi¬ 
tion.  West  Coast  location.  Available  im¬ 
mediately.  Reply  to  Box  1749,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT  ROLLS— Standard  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp. . 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


COMPUGRAPHIC  VIDEOSETTER  2414,  mod¬ 
ified  for  unified  terminal  system.  (Complete 
spare  parts  kit  included.  Henry  Stebick,  (jlean 
Times  Herald,  Olean  NY.  (716)372-3121  Ext. 
245. 


COMUGRAPHIC  JR— Excellent  condition. 
Bought  1977  and  used  as  back  up  machine. 
Includes  4  fonts,  gears  and  pulleys,  spare  parts 
kit.  $2600  or  best  offer.  (607)  273-6092. 


COMPUGRAPHIC  9100  6  levels.  TTS  paper- 
tape  keyboard  with  display.  $999  or  best  offer. 
Call  (608)  493-2291  ask  for  Bart. 


COMPUGRAPHIC  FACTORY  RECON¬ 
DITIONED  MDT-350  terminal— $3450  each. 
Factory  Reconditioned  MDR-350  reader— 
$1950  offered  with  unconditional  warranty 
and  installation.  Good  news  for  CG  users  of 
models  2961,  4961,  Computape,  ACM  9000, 
Unisetter,  Trendsetter,  and  Videosetter  for  con¬ 
version  from  paper  tape  or  add-on  capability. 
Exclusive  distributor  of  Factory  Reconditioned 
Compugraphic  Equipment.  Inland  Printing 
Equipment,  Inc.,  PO  Box  15999,  Lenexa  KS 
666215,  (800)  255-6746. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 
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EQUIPMENT  &  SUPPLIES  ! 
PHOTOTYPESETTING 


SACRIFICE  FOR  IMMEDIATE  SALE! 

TWO  COMPUGRAPHIC  ACM  9000s 

One  6-36  point,  one  6-72  point.  Each  has 
keytioard  console,  film  strips,  spares,  etc.  Fine 
well-maintained,  working  condition.  No 
reasonable  offer  refused — call  me.  Sam 
McMichael,  (312)  824-1111. 

FOR  SALE:  3  Mergenthaler  VIP's  model  7245 
3-A  high  speed  Servo  3  drum  typesettes  with 
18  fonts  1  machine  used  less  than  one  year  2 
have  line  printer  interface  kits  all  have  been 
field  updated  with  the  latest  modifications,  all 
Identical.  Also  1  VJ-18  Micomp  justifying 
keyboard  and  1  GE  line  printer.  All  in  excellent 
condition.  Contact  Howard  Fletcher,  The  Gads¬ 
den  Times,  (205)  547-7521. 


IBM  COMPOSER  with  27  fonts. 
In  excellent  condition.  $2100. 
(504)  652-5315. 


MERGENTHALER  LINOTERM  typesetter  com¬ 
plete  with  fonts,  developing  system,  spare 
parts  kit,  in  excellent  condition.  Not  one  year 
old  yet.  Can  be  seen  running.  Call  (414)  281- 
9716. _ 


PLATEMAKING 


FOR  SALE — Napp  Superstar  plastic  plate  pro¬ 
cessor.  Approximately  5  years  old.  Prices  very 
reasonably.  Will  ship  anywhere.  Please  call 
Nick  Podas  at  Pacific  Press  Ltd.  Vancouver 
Canada  (604)  732-2861,  8:30—5:00 
Monday — Friday. 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


10  units  2  folder,  1971. 

6  units  1  folder,  1972 
6  units  1  folder.  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  URBANITE  presses  and  add-on  compo¬ 
nents.  Presently  in  our  inventory:  complete 
presses,  units  and  folders.  Remanufactured 
equipment  available,  prepared  to  original 
equipment  specs.  Please  call  for  our  quotation. 
ONE.  Atlanta  GA.  Phone:  (404)  321-3992. 
Telex  700563. 


HARRIS  845,  five  units  1975,  22  ^4  cutoff.  3 
Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 


HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25.  W  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban,  SU. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  4'4",  45  Vi". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


MUST  SACRIFICE  offset  web  printing  plant.  5 
unit  Econ-O-Web  press  with  Vi  folder  and  drive, 
model  36,  10  years  old  plus  miscellaneous 
spare  parts.  NuArc  flip-top  plate  burner. 
National  plate  processor.  Baldwin  No.  104 
count-o-veyor.  As  is  where  is  condition.  Los 
Angeles  area.  $89,950.  Call  Mr.  Paradis. 
(714)  365-3315  or  Mr,  Trausch  (213)  928- 
5591. 


POLYGRAPH  (Rwal  Zenith)  4  unit  with  folder 
and  sheeter,  17^Sx24V5  web  width.  (415) 
495-6010. 


SUBURBAN  UNITS.  Three  available.  No  side- 
lay.  Excellent  condition.  $10,000  each.  Call 
Sid  Simon:  (215)  365-1155. 


Upper  Former  for  Goss  Suburban  1500  series 
folder.  ONE,  Atlanta  GA.  Phone:  (404)  321- 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


21  Vi"  CUTOFF  HOE  COLORMATIC,  3  units.  2 
half  decks,  available  now. 

22^4"  Goss  Headliner  unit,  1  color  hump. 

4  Wood  autopasters. 

3  single  wide  Goss  digital  reel,  tension  pasters. 
2  new  Goss  web  width  cut  down  kit. 

22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

5  unit  Harris  V22  RB7  folders. 

3-1  unit  Harris  V22,  and  folders. 

1  unit  Harris  V15A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6  unit  VI 5A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 
Suburban  add-on  units. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 

CUSTOM-BILT  3  knife  trimmer,  tor  Goss  SC  or 
Suburban  folder.  ONE,  Atlanta  GA.  Phone; 
(404)  321-3992.  Telex  700563. 


EXCELLENT  CONDITION— 3  Butler  automatic 
splicing  units.  Model  3242-10.  Maximum  web 
with  32",  maximum  web  diameter,  42".  1000' 
per  minute.  As  is.  where  is  condition.  Los 
Angeles  area.  $32,000  each.  Call  Mr.  Paradis, 
1  (714)  365-3315  or  Mr.  Trausch  (213)  928- 
i  5591. 


FIVE  UNIT  COTTRELL  V-22  press. 
RB-1  Flying  Tucker  folder. 

100  HP  motor,  six  roll  stands. 
Available  for  inspection  under  power. 
Contact:  Mike  Reddy 

35540  Michigan  Av 
Wayne  Ml  48184 
(313)  729-4000 


UNISETTER  with  DEK  highrange,  6-72  point 
under  CG  maintenance.  Call  or  write  Graph-X, 
Inc,  17  Bucknell  Court.  Bethlehem  PA  18015, 
(215)  867-2002. 


WE  HAVE  IN  STORAGE:  Spare  parts  tor  Hoe, 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press:  Capco  portable  ink  fountains; 
Wood  ink  fountains:  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes:  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay.  etc.,  suitable  for  publications  or  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  22^4  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


WESTERN  GEAR  sheeter,  22%x36. 
Can  be  added  to  any  36"  web  offset  press. 
(415)  495-6010. 


GOSS  COMMUNITY 
6  units  (4-1976,  2-1978) 
2-S.C.  folders 
2-Count-O-Veyors 
For  sale  by  publisher,  all  or  part 
(312)  543-3131 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
PRINTING  PRESS  PARTS.  PO  Box  571052, 
Miami  FL  33157.  (305)  245-1351. 


WANTED  TO  BUY 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


EQUIPMENT  &  SUPPLIES  ^ 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER. 
Must  be  seen  in  operation. 
Box  1686,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


OFFSET  ROTARY  used  for  80  page  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1708,  Editor 
&  Publisher. 


HELP 
I  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  sought  to  teach 
news-editorial  and  broadca„t  news  courses  be¬ 
ginning  August  20,  1981.  Candidates  must 
have  substantial  professional  media  experi¬ 
ence.  a  demonstrated  ability  to  teach  effective¬ 
ly  and  a  specific  research  interest.  PhD  in  jour¬ 
nalism  or  mass  communication  preferred;  mas¬ 
ter's  required.  Tenure-track  position.  Apply  by 
February  13.  1981  to  Dr.  Robert  Drechsel, 
Chairman,  Search  Committee,  Colorado  State 
University,  Fort  Collins  CO  80523.  CSU  is 
EEO/AA employer.  EOoffice:  314  Student  Ser¬ 
vice  Building. 


ASSISTANT  PROFESSOR  of  journalism  to 
teach  writing,  editing,  layout  and  serve  as  stu¬ 
dent  newspaper  adviser.  Start  September  23. 
Professional  experience  and  MA  required.  Sal¬ 
ary  competitive.  Tenure  possible.  Send  resume 
with  addresses  of  four  references  by  February 
28  to  Jack  Simms,  Journalism  Dept.  8090 
Haley  Center,  Auburn  University  AL  36849. 
Auburn  University  is  an  equal  opportunity, 
affirmative  action  employer. _ 


JOURNALISM  INSTRUCTOR  OR  ASSISTANT 
PROFESSOR  to  advise  weekly  lab  newspaper 
and  teach  reporting,  editing.  At  least  MA  or  MS 
with  solid  media  experience  and  teaching  and 
advising  experience  on  college  level.  PhD  or 
ABD  desired.  The  salary  competitive.  Position 
open  beginning  Fall  semester  August  1981. 
ASSISTANT  PROFESSOR  OF  JOURNALISM  to 
teach  advertising  and  public  relations  courses 
on  undergraduate  and  graduate  levels.  Adver¬ 
tising  courses  includes  principals,  sales,  and 
copy  writing.  PhD  preferred.  Professional  and 
teaching  experience  essential.  Salary  competi¬ 
tive.  Position  open  beginning  Fall  semester  Au¬ 
gust  1981.  Application  deadline  for  above 
positions  IS  February  15.  1981.  Send  up  to 
date  resume,  college  transcripts,  and  three  re¬ 
ferences  to;  Chairman  Department  of  Journal¬ 
ism  and  Radio-TV,  Box  2456  University  Sta¬ 
tion,  Murray  KY  42071. 

Murray  State  is  an  Equal  Opportunity' 
Affirmative  Action  Employer 


PROFESSIONALLY-ORIENTED  journalism 
program  seeks  person  with  news-^itorial  ex¬ 
perience  to  teach  undergraduate  courses  in  re¬ 
porting,  introduction  to  the  mass  media,  and 
editing.  Position  open  Fall  1981.  Earned 
doctorate  preferred,  but  applicants  who  have  a 
master's  degree  and  substantial  professional 
experience  will  be  considered.  Send  resume  to 
Dr.  Arthur  Margosian,  Interim  Chairman,  De¬ 
partment  of  Journalism,  California  State  Uni¬ 
versity,  Fresno,  Fresno  CA  93740.  Closing  date 
February  6.  1981.  Equal  opportunity  em¬ 
ployer. 


TEMPLE  UNIVERSITY  Department  of  Journal¬ 
ism  seeking  assistant/associate  professors. 
Effective  Fall,  1981,  term  positions,  with  the 
potential  to  become  tenure-track.  Preference 
will  be  given  to  applicants  with  teaching  skills 
in  one  or  a  combinaion  of  the  following  areas: 
mass  communication  law,  reporting,  editing, 
advertising,  magazine,  and  graphics.  PhD, 
teaching  experience,  required.  Rankand  salary 
open,  depending  upon  qualifications.  Send  ap¬ 
plication  and  credentials  by  February  28. 1981 
to  F.T.  Marquez,  Chairman.  Search  Commit¬ 
tee.  Department  of  Journalism,  Temple  Uni¬ 
versity,  Philadelphia  PA  19122.  An  equal 
opportunity/affirmative  action  employer. 


3992.  Telex  700563. 
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HELP  WANTED 


ACADEMIC 


UNIVERSITY  OF  NORTHERN  COLORADO  is 
seeking  an  individual  with  a  strong  news* 
editorial  background  to  fill  tenure-track,  assis¬ 
tant  professor  position  in  its  Department  of 
Journalism  beginning  September  1.  1981. 
Minimum  qualifications  included:  MA  degre 
(PhD  preferred);  at  least  5-years  of  professional 
journalism  experience,  including  significant 
experience  as  a  reporter  and  evidence  of  strong 
teaching  ability.  Reporting  experience  in  both 
print  and  broadcast  is  highly  desirable.  At  least 
one  earned  academic  degree  must  be  in  jour¬ 
nalism.  Salary  range  is  $15.8CX)-$16.700  for 
9  month  appointment.  UNC  is  an  EO/AA  Em- 
i  ployer.  Send  complete  resume  tO:  Wayne  W 
I  Melanson.  Chairman,  Department  of  Journal- 
!  ism.  University  of  Nc^hern  Colorado.  (Greeley 
j  CO  8(3639.  Deadline  is  March  1.  1981. 

NEWS  BUREAU  and  publications  coordinator 
needed  for  independent  secondary  school. 
Opportunity  to  write  weekly  news  and  sports 
stories  plus  publishing  quarterly  alumni  news¬ 
paper.  Writing,  layout  and  photography  skills  a 
must. 

Position  open  May  1.  Salary  range  $9000  to 
$11,000  with  outstanding  benefits. 

Send  resume,  samples  to  John  Kim  Ziebell, 
Lake  Forest  Academy.  1500  W.  Kennedy  Rd. 

!  Lake  Forest  IL  60045. 

1 _ 

;  PUBLIC  RELATIONS/JOURNALISM:  Utica 
j  College,  1500-student-body  college  of  Syra- 
I  cuse  University  on  its  own  campus,  has  two 
I  faculty  openings:  one  in  public  relations  and 
j  one  in  journalism,  commencing  September 
1981.  Public  relations  positions  is  a  tenure- 
I  track  opening  in  a  nationally-recognized,  well- 
!  established  degree  program.  Journalism  posi- 
I  tion  is  a  one-year  appointment,  potential  for 
tenure-track,  involving  basic  newswriting,  re¬ 
porting.  editing.  Master's  degree,  professional 
experience  essential.  Salary  competitive,  ex¬ 
cellent  fringes.  Letter,  resume  to  Professor 
Raymond  Simon,  Utica  College  of  Syracuse 
University,  Utica  NY  13502.  An  equal  oppor¬ 
tunity.  affirmative  action  employer  which  spe¬ 
cifically  invites  women  and  minorities  to  apply. 


ADMINISTRATIVE 


EXECUTIVE  OFFICER 


Experienced  journalist  to  direct  activities  and 
programsof  Society  of  Professional  Journalists. 
Sigma  Delta  Chi.  Will  supervise  and  coordinate 
Chicago  headquarters  and  310  professional 
and  campus  chapters  nationwide.  Expected  to 
act  as  spokesperson  for  the  Society,  to  be  know¬ 
ledgeable  about  journalistic  issues,  to  design 
and  implement  programs,  and  be  able  to  speak 
and  inspire  support  within  and  outside  the 
Society.  Salary  negotiable.  Send  letter  of  ap¬ 
plication.  resume  and  references  to  Search 
Committee  Chairman.  Jean  Otto,  Milwaukee 

'  Journal,  PO  Box  661,  Milwaukee  Wl  53201. 

I  Deadline  for  applications  is  March  20. 


!  GENERAL  MANAGER  and  chief  operating 
'  officer.  Daily  and  Sunday.  10,000  to  15,000 
I  circulation  range.  Immediate  opening.  Include 
I  salary  requirements  with  resume  to  Box  1704. 
Editor  &  Publisher. 


i  MARKET  RESEARCH  PROJECT  DIRECTOR— 

I  Leading  communications  research  firm  needs 
I  behavioral  researchers  for  its  newspaper  divi- 
I  Sion .  Send  samples  of  writing  showing  analytic- 
I  al  abilities  and  use  of  research  techniques.  An 
I  advanced  degree  is  required.  Experience  or 
j  knowledge  of  all  phases  of  newspaper  opera- 
j  tions  preferred.  Competitive  starting  salary  and 
great  career  advancement  possibilities.  Send 
resume  including  references  and  salary  history 
I  to  Dan  Bormann,  Vice  President  and  Chief 
1  Administrative  Officer,  Frank  N  Magid  Associ- 
I  ates.  One  Research  Center,  Marion  I A  52302. 


ADVERTISING 


I  ADVERTISING  MANAGER  for  18.000  morning 
I  and  Sunday  newspaper.  Good  opportunity  with 
j  progressive  group  newspaper  in  pleasant  com- 
I  munity.  Send  resume  to  Robert  W  Murphy. 
1  Publisher,  The  Times-West  Virginian,  PO  Box 
I  1472,  Fairmont  WV  26554. 


I  ADVERTISING  SALES  MANAGER 
I  State-wide  tourist  oriented  weekly  tabloid  seek- 
I  ing  experienced  advertising  sales  managers  for 
'  various  Florida  offices.  Must  be  experienced  in 
I  staff  supervision  and  training.  Starting  salary 
I  $18,200  plus  incentive.  Send  comprehensive 
!  resume  in  confidence  to  FTN  Publications,  PO 
;  Box  9320,  Bradenton  FL  33506. 


AO  DIRECTOR  for  eastern 
Pennsylvania  shopper.  Stock  available. 
(215)  538-2670 
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HELP  WANTED 
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HELP  WANTED 
CIRCULATION 


ASSISTANT 

CLASSIFIED  MANAGER 


47.000  DAILY  IN 

VANCOUVER  WASHINGTON 
This  will  become  a  key  management  position 
and  a  career  opportunity  for  you.  Our  newspap¬ 
er— The  Columbian,  an  award  winner  with  a 
progressive,  young  management  philosophy 
and  stable  sales  staff.  Our  city — one  of  the 
fastest  growing  in  the  state.  Just  10  minutes 
from  Portland.  Oregon.  90  minutes  from  ocean 
beaches  or  Mt  Hood  skiing.  60  minutes  from 
the  best  fishing  and  camping  in  the  Northwest. 
Your  responsibility — bring  us  your  present  re¬ 
cord  of  success  in  classified  supervision,  tele¬ 
phone  and  outside  sales.  Then  supervise,  tram, 
motivate  our  1 1  salespeople  and  learn  classi¬ 
fied  management  from  top  to  bottom.  Starting 
salary  $25-28.000  plus  full  benefit  package 
including  27  paid  days  off  a  year. 

If  you  feel  qualified  for  this  job.  send  a  letter 
and  resume  to:  Alverta  Brown.  The  Columbian. 
PO  Box  180.  Vancouver  WA  98666.  Replies 
confidential. 

Equal  Opportunity  Employer. 


CLASSIFIED  MANAGER 

50.000  circulation  Northeast  daily  with  classi¬ 
fied  staff  of  10.  Excellent  opportunity.  Total 
compensation  to  upper  $20's.  Call  Tom  or  Ray 
Greene  for  details. 

EXECUTIVE  SEARCH  PROGRAM 

(a  division  of  Classified  International) 

(305)  885-4526 


ADVERTISING  MANAGER— Tired  of  beating 
your  head  against  the  wall?  New  Jersey’s  sub¬ 
urban  weekly  chain  wants  experienced  adver¬ 
tising  person  to  develop,  structure  and  control 
display  advertising  department.  Send  resume 
with  salary  requirements  to  Asher  Mintz.  Pub¬ 
lisher.  Suburban  Publishing  Corp.  1291 
Stuyvesant  Av.  Union  NJ  0708^3. 


CLASSIFIED  MANAGER  with  exceptional  lead¬ 
ership  and  sales  ability.  This  50.000  6-day 
daily  newspaper  needs  the  best!  We  are  re¬ 
building  the  entire  department  and  need  an 
experienced  and  highly  motivated  manager  to 
take  over  the  operation.  VDT’s  and  the  finest 
equipment  in  operation.  We  now  need  the  right 
person  to  organize  and  manage  a  department 
that  is  ready  to  grow.  New  York/New  Jersey 
market  is  competitive,  and  that's  why  we  need 
the  best,  and  we  are  willing  to  compensate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  person.  Please  send 
information  and  resume  to  Box  1399.  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  DEPARTMENT 
MANAGER  in  Zone  9.  Basic  subscription 
20.000.  Experienced  in  current  advertising 
techniques  including  personnel  selection  and 
direction.  Apply  with  resume  including  com¬ 
pensation  expected  and  date  of  availability  to 
Box  1660.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER-Ex- 
cellent  opportunity  for  manager  with  leadership 
skills  and  ability  to  motivate.  If  you  possess 
creativity,  initiative  and  good  human  relation 
skills  and  are  capable  of  demonstrating  and 
critiquing  sales  calls,  we  would  like  to  talk  to 
you.  Send  resume  and  salary  requirements  to 
Gene  Stewart.  Advertising  Director.  Savannah 
News  Press.  PO  Box  1088.  Savannah  GA 
31402. 


ADVERTISING  DIRECTOR 
THE  WASHINGTON  STAR 

We  need  a  professional  manager 
who  thrives  on  competition  to 
become  advertising  director  of 
the  Washington  star,  a  Time  inc. 
subsidiary.  Must  be  goal 
oriented,  have  planning  and 
organizational  skills  and  have 
successful  track  record.  We  offer 
one  of  nation's  most  outstand¬ 
ing  newspapers  in  one  of  na¬ 
tion's  most  exciting  metro  areas. 
Offer  excellent  Time  Inc.  be¬ 
nefits.  Please  submit  resume  in¬ 
cluding  salary  history  and  re¬ 
quirements  to  John  D.  Heyd, 
Marketing  Director,  The 
Washington  Star,  225  Virginia  Av, 
SE,  Washington  DC  20061. 


ADVERTISING  DIRECTOR  needed  to  coordin¬ 
ate  sales  of  4  weekly  newspapers  In  Zone  7. 
Must  have  strong  sales  record  and  be  able  to 
direct  staff.  $24,000  plus  company  benefits. 
Write  Box  1745.  Editor  &  Publisher. 


FLORIDA 

Professional  salesperson  wanted  for  retail  staff 
of  daily  paper  in  sunny  central  Florida.  Base 
plus  generous  commission  plan.  Send  resume, 
experience,  salary  history  and  references  to  Box 
1739.  Editor  &  Publisher. 


LAYOUT/DESIGN 


I'm  looking  for  the  new  breed  in  layout/design 
I  journalists;  a  newspaper  person  who  can  let  the 
I  creative  juices  flow  when  it  comes  to  turning 
story,  art.  graphics  and  type  into  dynamite 
packaging.  If  you  have  the  skills,  experience, 
ingenuity  and  desire.  I’ll  turn  you  loose  to  work 
with  some  of  the  best  reporters  and  photo- 

fraphers  in  the  Pacific  Northwest.  We’re  a 
2,000,  7-day  looking  to  soar  even  higher. 
Send  letter,  resume,  page  layout  samples,  sal- 
I  ary  history  and  expectations  to  Neil  C  Hopp, 
i  Managing  Editor.  The  Times-News.  PO  Box 
j  548,  Twin  Falls  ID  83301.  No  phone  calls. 

j  NATIONAL  REP  WANTED 

Prestigious  publisher  of  special  ad  sectionsand 
I  tabloids  for  large  shopping  malls.  Seeks  rep  for 
I  national  advertising  accounts.  Targeting 
marketing.  Contacts  in  soft  goods  and  other 
!  retail  lines  Contact  Joseph  A  McHugh.  JAM 
!  Publications,  7  Ardleigh  Ct,  Mt  Laurel  NJ 
j  08054;  (609)  234-7214. 

!  SHARP,  PROFESSIONAL  ad  salespeople,  with 
real  estate  background.  Large  daily  in  Mary- 
landA/irginia  area.  Excellent  salary  and  be¬ 
nefits  plus  exceptional  incentive  program. 
Send  letter/resume  to  Box  1733,  Editor  &  Pub¬ 
lisher. 


TOURISM  PROMOTION  entity  of  major  south¬ 
ern  California  distination  seeks  director  of  pub¬ 
licity  and  promotion.  Prefer  experience  in  travel 
industry  but  will  consider  a  facile  writer  who  isa 
strong  administrator.  Submit  resume  and  sal¬ 
ary  requirements  to  Box  1703,  Editor  &  Pub¬ 
lisher. 


ARTIGRAPHICS 


i  EDITORIAL  ARTIST 

I  Experienced  artist!  Must  have  extensive  back- 
I  ground  in  the  production  of  maps,  charts, 

I  graphs,  illustrations  and  cartoons.  Previous  ex- 
I  perience  in  illustrating  stories  using  mixed 
media  required.  Good  salary  and  Zone  4  loca¬ 
tion.  Send  resume,  salary  requirements  and 
I  samples  to  Box  1699,  Editor  &  Publisher. 


STAFF  ARTIST 

Leading  Southwest  newspaper  desires  person 
with  previous  newspaper  experience  to  work  on 
creative,  exciting  news  graphics  and  some  lay¬ 
out  and  illustration  work.  Send  tearsheets  and 
resume  to  Randy  Bishop,  Editorial  Arts  Direc¬ 
tor,  Times  Herald,  1101  Pacific.  Dallas  TX 
75202. 


CIRCULATION 


CIRCULATION  MANAGER  for  weekly 
archdiocesean  newspaper  with  circulation  of 
approximately  170,000.  Hard  work  and  crea¬ 
tive  Ideas  will  come  naturally  to  the  kind  of 
person  we’re  looking  for.  Please  apply  in  writing 
only  to;  President.  The  Chicago  (Jatholic,  PO 
]  Box  11181,  Chicago  IL  60611. 


ADVERTISING 


CIRCULATION  DIRECTOR— A  growing 
50,000  daily  in  a  competitive  market  is  seek¬ 
ing  a  person  skilled  in  sales  and  promotion  to 
head  its  circulation  department.  Responsibili¬ 
ties  include  direction  of  the  mailroom  operation 
and  transportation  system  as  well  as  the  de¬ 
velopment  of  sales  through  district  managers, 
phoneroom  and  door-to-door  crews.  The  indi¬ 
vidual  must  have  previous  circulation  manage¬ 
ment  experience,  preferably  in  a  7  day  opera¬ 
tion.  This  is  an  excellent  opportunity  for  a  goal 
oriented  individual  who  is  mature  and  aggres¬ 
sive  and  has  the  ability  to  motivate  people. 
Send  resume  and  salary  history  to  Robert  Rush, 
Personnel  Director,  The  Express.  PO  Box  39 1 , 
Easton  PA  18042. 


CIRCULATION  SALES  MANAGER 
We’re  looking  for  a  professional  circulation 
sales  manager  who  has  and  can  apply  direct 
marketing  sales  techniques  to  our  circulation 
sales  efforts. 

Experience  in  direct  consumer  marketing  such 
as  direct  mail,  telephone  sales,  door-to-door, 
point  of  purchase,  etc.  is  imperative. 

This  position  requires  budgeting,  strategic 
planning  and  execution  of  all  circulation  sales 
efforts.  You’ll  have  total  support  from  our  prom¬ 
otion,  research,  creative  and  marketing  staff  in 
accomplishing  your  sales  programs.  This  posi¬ 
tion  reports  directly  to  our  circulation  director. 
Excellent  salary  and  benefits  plus  an  incentive 
program.  Send  resume  including  education, 
work  and  salary  history  by  February  10, 1981  to 
Employment  Manager. 

MADISON  NEWSPAPERS,  INC. 

1901  Fish  Hatchery  Road 
PO  Box  8056 
Madison  Wl  53708 

An  Affirmative  Action  Employer 


CIRCULATION  MANAGER  WANTED  for 
medium-sized  AM  daily.  Must  be  strong  in  the 
basics  and  be  able  to  train  inexperienced  dis¬ 
trict  managers.  A  past  track  record  in  keeping 
balances  paid  and  successful  promotions  are  a 
must.  Great  potential  for  advancement  once 
you  prove  yourself  in  this  assignment.  We  are 
part  of  a  large  nationwide  group.  Send  resume 
and  salary  requirements  in  confidence  to  Box 
1742,  Editor  &  Publisher. 


FAST  GROWING 
SUNNY  SOUTH 

METROPOLITAN  NEWSPAPERS 
NEEDS  TWO  EXCEPTIONALLY 
TALENTED  PEOPLE 

Key  management  positions  in  Sales/Marketing 
and  Promotion  are  open  in  Circulation  for 
career-minded  professionals.  If  you  currently 
seeka  newchallenge/opportunity  with  Florida’s 
largest  evening  and  fastest  growing  newspapers 
with  a  combined  daily  circulation  of  nearly 
200,000  we  would  like  to  hear  from  you.  We 
are  seeking  innovative  and  creative  individuals 
as  we  move  to  contemporary  circulation 
marketing. 

Successful  candidates  must  have  good  com¬ 
munication  skills,  previous  supervisory  experi¬ 
ence  and  a  proven  track-record.  Degree  in  busi- 
nessfmarketing  required.  Ideal  location,  com¬ 
petitive  salary  and  benefits.  Please  send  re¬ 
sume  and  salary  history  to: 

Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L.  Jack.  Employment  Manager 
101  N.  New  River  Dr,  East 
Ft.  Lauderdale  FL  33320 
EOE 


ADVERTISING 


CLASSIFIED  ADVERTISING 
TELEPHONE  ROOM  SUPERVISOR 

We  are  looking  for  an  experienced  phone  room  super¬ 
visor  for  a  long  established  group  of  national  publications 
located  in  Washington,  DC.  Salary  plus  commission  as 
\well  as  outstanding  benefits.  Send  resume  to: 

Army  Times  Publishing  Co. 

475  School  St.  S.W.,  Washington  DC  20024 
Attn:  Personnel 

An  equal  opportunity  employer 


HOME  DELIVERY  MANAGER 
I  The  Long  Beach  Independent,  Press-Telegram, 
i  a  member  of  Knight-Ridder  Newspapers,  Inc, 
i  has  an  immediate  opening  for  a  home  delivery 
j  manager  with  a  demonstrated  record  of  success 
I  and  solid  management  skills.  Excellent  salary 
and  benefits  package.  Please  send  confidential 
'  resume  with  salary  history  to: 

John  McGovern,  Personnel  Manager 
Independent,  Press-Telegram 
604  Pine  Av 
Long  Beach  CA  90844 


NEW  ENGLAND  afternoon  daily  seeks  circula¬ 
tion  director  with  quality  leadership  skills  and 
the  ability  to  motivate.  Must  have  proven  track 
record  in  sales,  carrier  promotions  and  on-time 
collections.  Good  salary  and  fringes.  Opportun¬ 
ity  to  show  your  stuff.  All  replies  held  in  the 
strictest  of  confidence.  Send  resume  to  Box 
1731,  Editor  &  Publisher. 

I  - 

1  PRESTIGIOUS  SPANISH  newspaper  in  Puerto 
I  Rico  is  seeking  a  Spanish  speaking,  experi- 
1  enced,  goal  oriented  executive  to  direct  its  cir- 
I  eolation  department.  Send  resume  to  Vice 
I  President  &  General  Manager,  GPO  Box  2408. 

I  San  Juan  PR  00936.  All  replies  confidential. 


I  PART  OF  CIRCULATION  MANAGEMENT 
I  TEAM  on  7-day  30,000  with  TMC  as  distribu- 
I  tion/traffic  manager.  Background  in  motor 
I  route  delivery  and  single  copy  sales  will  be 
j  helpful.  Thisisa  new  position.  Excellent  career 
growth  opportunity.  Send  resume  to  Walter 
!  McCoy,  Circulation  Director,  Journal  News, 

I  Box  298,  Hamilton  OH  45012. 


I  SMALL  GROWING  DAILY  in  rural  Zone  9  needs 
,  take-charge  circulation  manager.  Send  resume 
1  and  salary  requirements  to  Box  1698,  Editors. 
I  Publisher. 

j  THE  REGISTER.  Orange  County  California’s 
:  dominant  metro,  240,000  daily,  270,000 
I  Sunday  has  opening  for  single  copy  sales  mana- 
I  ger  to  successfully  direct  the  efforts  of  26  inde¬ 
pendent  single  copy  sales  dealers.  This  rare 
:  opportunity  offers  the  right  individual  a  chance 
to  join  a  winning  newspaper,  a  winning  circula¬ 
tion  department  and  live  in  beautiful  southern 
California.  Send  resume  to  Tom  M  Peterson, 
Circulation  Director,  The  Register,  625  N 
Grand  Av,  Santa  Ana  CA  92701. 


COMPUTER  TECHNOLOGY 


i  COMPUTER  OPERATIONS  MANAGER 
1  Position  oversees  production/business  systems 
at  Mid-Atlantic  daily.  Supervise  operations, 
maintenance  and  program  development  on 
DEC  11/70  system.  Experience  in  RSX  or  RSTS 
operating  environment.  Knowledge  of  MACRO- 
1 1 .  Assembler,  and  COBOL  preferred.  This  is  a 
I  growth  opportunity  for  the  right  individual. 
;  l^lease  forward  resume  to  Box  1753,  Editor  & 
I  Publisher. 


CIRCULATION 


! 


CIRCULATION 

DIRECTOR 

We  seek  a  highly  experienced  per¬ 
son  in  the  field  of  publishing  circula¬ 
tion-— someone  who  has  written 
direct  mail  pieces,  produced  them, 
directed  others  in  this  activity,  de¬ 
veloped  and  bought  lists,  designed 
circulation  renewal  sequences  and 
worked  with  data  processing  de¬ 
partments  in  order  entry  and  data 
capture.  We  seek,  in  short,  a  thor¬ 
oughly  professional  circulation  de¬ 
velopment  person  of  extensive 
creative  and  managerial  experi¬ 
ence.  Our  firm,  engaged  in  de¬ 
veloping  business  periodicals 
throughout  the  nation,  isasubsidiary 
of  Scripps-Howard  Newspapers 
and  the  person  who  applies  must  be 
interested  in  a  growth  situation.  We 
seek  no  executive  desk  jockies.  The 
position  is  for  a  do-it-yourself  over¬ 
achiever,  who  wants  to  help  build 
an  important  new  industry  within 
publishing.  Contact  Bob  Gray,  Cor¬ 
dovan  Publishing,  5314  Single  Rd, 
Houston  TX  77092,  or  send  resumes 
In  confidence.  ' 
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HELP  WANTED 

HELP  WANTED 

DATA  PROCESSING 

EDITORIAL  1 

DATA  PROCESSING  DIRECTOR— An  aggres¬ 
sive  self-starter  with  strong  communications 
and  management  skills  needed  to  supervise 
and  maintain  a  new  Sll  system  with  editorial, 
production  and  classified  applications.  Busi¬ 
ness  and  circulation  applications  run  seperate- 
ly,  but  under  your  control. 

We  are  a  medium-sized  newspaper  providing  an 
excellent  benefits  package,  salary  commensu¬ 
rate  with  experience.  We  are  an  equal  oppor¬ 
tunity  employer.  Responsible  applicants  re¬ 
spond  to  Box  1754.  Editor  &  Publisher. 


ASSOCIATE  EDITOR  to  cover  motoring  and 
motor  sports.  Background  In  photography. 
Write  (only):  Paul  Lienert.  AutoWeek.  965  E 
Jefferson.  Detroit  Ml  48207. 

AGRICULTURE  WRITER 
80.000  circulation  Zone  5  newspaper  seeking 
experienced  agriculture  writer/photographer. 
Salary  negotiable.  Resumes,  samples  to  Box 
1684.  Editor  &  Publisher. 

ASSISTANT  LIFESTYLE  EDITOR 
The  Galesburg  Register-Mail,  a  23.000.  6-day 
PM.  needs  an  assistant  editor  for  women  lifes¬ 
tyle  section.  Journalism  degree/VDT  experi¬ 
ence  preferred.  Galesburg  Is  a  city  of  35.000 
people  in  western  Illinois.  Send  resume,  clips, 
references  and  salary  requirements  tO:  John 
Smetana,  Managing  Editor.  The  Register-Mail. 
140  S.  Prairie.  Galesburg  IL  61401. 

ASSISTANT  WEEKEND  EDITOR— Variety  of 
skills  needed,  including  copy  editing,  design, 
picture  editing,  planning,  to  work  on  a  growing 
morning  paper  in  Alaska.  Prefer  at  least  2-years 
experience.  Send  clips  and  resume  to:  Anchor¬ 
age  Daily  News.  Mike  Campbell.  Pouch  6616, 
Anchorage  AK  99502. 

AWARD-WINNING  weekly  chain  seeks  versa¬ 
tile  journalist  strong  in  photography  as  well  as 
the  written  word.  Needed  to  handle  features, 
sports.  Contact  Tim  Evans,  Galva  News.  Box 
GG.  Galva  IL  61434;  (309)  932-2103. 

DESK  EDITOR— Zone  5  daily  (34M)  seekscopy 
editor  who  can  select  and  edit  local,  regional, 
national  and  world  news;  assess  reader  in¬ 
terest;  combine  and  rewrite  wire  news  from  3 
wires;  make  a  complex  story  intelligible;  pre¬ 
vent  liable  suits;  edit  on  electronic  systems  and 
write  good  headlines.  Basically,  we  want  a  good 
copy  editor.  Write  Marx  Gibson,  c/o  The  Daily 
Journal.  8  Dearborn  Sq.  Kankakee  IL  60901. 
No  phone  calls  accepted. 

EDITORIAL  PAGE  WRITER-EDITOR.  Con- 
servative  orientation.  Send  resume  including 
salary  history,  education,  experience,  refer¬ 
ences,  and  editorial  writing  samples.  Quality 
daily  newspaper  in  great  Midwest.  Box  1710. 

Editor  &  Publisher. _ 

THERE’S  MORE  TO  DALLAS 
THAN  THE  COWBOYS 
AND  WHO-SHOT-JR 

The  Dallas  Times  Herald,  an  innovative  all-day 
newspaper  and  winner  of  a  1980  Pulitzer  Prize. 
IS  acceding  applications  fo  reporters,  feature 
writers,  layout  ed  itors  and  news  and  sports  copy 
editors  to  join  an  expanding  staff  in  one  of  the 
most  dynamic  economic  and  journalistic  mar¬ 
kets  In  the  country.  Send  resume  with  refer¬ 
ences.  salary  history  and  examples  of  work  to 
Tim  Kelly,  Assistant  Managing  Editor.  Dallas 
Times  Herald.  1101  Pacific  Av.  Dallas  TX 
75202. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


Broadcast  Journalism 

Are  you  an  experienced  news¬ 
paper  journalist  for  whom  a  career 
in  broadcast  journalism  is  sheer 
fantasy?  Well,  the  Frank  E.  Gannett 
Center  at  Northwestern  University 
now  has  a  program  that  can  help 
you  translate  your  fantasy  into  real¬ 
ity,  our  continuing  Professional 
Program  will  teach  you  broadcast 
techniques  and  give  you  a  chance 
to  practice  those  skills  while  re¬ 
porting  in  Chicago  and  Washing¬ 
ton  DC.  The  deadline  for  applica 
tions  is  March  1 ,  For  more  informa¬ 
tion  call:  (312)  492-5228  or  write: 
Continuing  Professional  Program 
Northwestern  University 
1845  Sheridan  Rd 
Evanston  IL  60201 


BUSINESS  WRITER  to  help  build  daily  AM 
I  page  from  ground  up  and  share  in  creation  of 
I  Sunday  section.  Business  coverage,  bright 
I  writing  and  copy  editing  skills  are  musts.  Agri¬ 
business  and  petroleum  insights  are  helpful. 
Will  relocate  the  right  person.  Send  resume  to 
Owen  Kearns  Jr,  Managing  Editor,  Bakersfield 
Californian,  PO  Bin  440,  Bakersfield  CA 
93302. 

CORRESPONDENTS  tor  oil  industry  publishing 
in  DC  needed  in  leading  oil  cities  here  and 
abroad.  High  space  rate  or  $12'hour.  On 
I  assignment  for  stories  about  novel  oil  recovery 
techniques,  company  projects,  government  ac¬ 
tions.  ^nd  resume,  clips  to  ERW,  Box  391 11, 
Washington  DC  20016. 

COPY  EDITOR  to  fill  opening  on  3  person  copy 
desk.  2  or  more  years  experience  as  reporter  or 
copy  desk  editor  required.  Reply  mail  only.  Re- 
cord-Journal.  Box  915,  Meriden  CT  06450. 
i  CAREER  OPPORTUNITY 

Two  jointly  owned  weeklies  in  rapidly  develop- 
I  ing  southcentral  Alaska  railbelt  needs  experi- 
I  enced  assistant  editor  reporter  who  likes  to  dig 
I  and  investigate.  Prefer  strong  local  government 
I  and  school  issues  coverage  background.  Photo 
i  and  VDT  know-how  a  plus.  Person  would  help 
;  assign  reporters,  make  editorial  decisions,  lay- 
,  out  pages.  Send  detailed  resume  to  Valley 
News,  Pouch  M,  Wasila  AK  99687. 

COPYWRITERS  (FOREIGN  LANGUAGE) 
Experienced  freelance  professional  copywriters 
with  current  idiomatic  native  fluency  in  any 
language  of  world  trade  or  development  (e  g., 
Arabic.  Chinese.  Farsi,  French,  (jerman,  Ita¬ 
lian.  Japanese,  Korean,  Portuguese,  Spanish. 
Swedish  or  others),  to  adapt  American  prom- 
■  otionul  concepts  and  copy  to  foreign  markets. 

'  Please  indicate  any  special  terminogies  known 
I  well  (consumer,  craft  or  industrial  subjects; 
j  technologies;  law;  finance;  poetry;  etc.)  in  both 
languages.  Send  resume  to  Box  1743,  Editor  & 
I  PuWisher. 

COPY  EDITOR— New  York  AM  seeks  bright  in- 
I  dividual  with  good  editing  skills  and  ability  to 
I  write  sharp  heads.  Night  hours.  Send  resume 
and  references  to  Box  1746.  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

Atex  Electronic  newsroom  going  live  March  1. 
Outstanding  editorial  software.  If  you  like  mak¬ 
ing  a  front-end  system  do  it  all.  have  at  least  2 
years  hands-on  system  experience  and  would 
like  us  to  invest  in  your  training  to  become  a  key 
person  on  the  system,  send  your  resume  today. 
Excellent  salary  and  benefits  including  life, 
health,  dental,  optical  insurance  and  pension 
program.  Plus:  fully  paid  computer  system 
management  education  program.  Write  Per¬ 
sonnel  Administrator.  York  Daily  Record.  1750 
Industrial  Hwy.  York  PA  17402. 

STATE  NEWS  SERVICE  is  seeking  hard  work¬ 
ing  reporters,  preferably  with  strong  daily  ex¬ 
perience  covering  Pennsylvania.  Florida,  Cali¬ 
fornia.  Indiana  or  Canada  beats,  who  are  enthu¬ 
siastic  about  tackling  news  out  of  Washington 
DC.  Send  resume,  clips  to:  Editor.  State  News 
Service,  316  Pennsylvania  Av.  SE.  Washington 
DC  20003:  (202)  546-7500. 

Attention: 
Minority  Journalists 

Are  you  Interested  in  an  editing 
career  on  daily  newspapers? 
The  1981  Editing  Program  for 
Minority  Journalists  offers  a  li- 
mited  number  of  full- 
fellowship  slots  in  its  8-week 
summer  training  session  at  the 
University  of  Arizona,  Tucson. 
The  intensive  program  in  edit¬ 
ing  and  management  techni¬ 
que  results  in  a  full-time  copy 
editing  job  on  a  daily  newspap¬ 
er  at  the  end  of  the  summer. 
Approximately  3  years  profes¬ 
sional  background  in  journal¬ 
ism  or  related  field  preferred. 

For  details  phone  Liz  Flores, 
(602)  626-5777  immediately. 
Applications  due  by  February 
23,  1981. 


HELP  WANTED 


I  EXPERIENCED.  AGGRESSIVE  editorial  writer 
for  northern  New  England  AM.  PM.  Sunday. 

I  Requirements  include  ability  to  reason  and 
I  write  well  for  pages  which  stress  local,  state 
•  and  regional  issues.  Successful  applicant  will 
join  staff  of  three.  Salary  $24.(X)0.  Send  re¬ 
sume.  references  and  samples  to  Box  1716, 
Editor  &  Publisher. 

EDITORIAL  PAGE  EDITOR 
100,000  plus  daily  m  progressive  pleasant 
mid-Atlantic  city  ne^s  strong  writer  to  shape 
editorial  page  and  direct  3  associates.  National 
reporting  or  editorial  page  experience  essen¬ 
tial.  Send  resume,  clips,  references  and  salary 
requirements  to  Box  1719,  Editor  &  Publisher. 

HARD-DIGGING  newspaper  is  seeking  hard- 
digging  reporter  for  Zone  4.  2-4  years  experi¬ 
ence.  Only  apply  if  you  can  write  it  right,  tight.  ' 
tonight.  Send  samples  Box  1747.  Editor  &  ' 
Publisher. 

MANAGING  EDITOR— We  want  a  number  2 
person  who  wants  to  be  part  of  creating  the  best 
non-daily  newspapers  in  the  nation.  Good  sal¬ 
ary,  lots  of  freedom  to  the  editor  who  can  work 
well  with  a  diverse,  talented  staff  of  14.  direct 
news  coverage  in  an  innovative  and  profession¬ 
al  way,  and  use  copy  desk  responsibilities  to 
upgrade  look  and  organization  of  the  papers. 
Zone  9,  highly  respected  national  chain.  Send 
!  complete  resume  to  Box  1700,  Editor  &  Pub- 
j  lisher. 

I  MANAGING  EDITOR  wanted  for  7800  circula- 
I  tion  Monday  through  Friday  afternoon  daily 
I  with  Sunday  AM  paper.  Must  have  desk  ability. 

I  be  able  to  handle  news  staff  of  six.  Prefer  per- 
j  son  with  strong  local  news  background.  Paper 
I  is  part  of  growing  group,  offers  chance  of 
!  advancement,  (intact  Jim  Parker.  The  Samp- 
i  son  Independent,  PO  Box  110,  Clinton  NC 
I  28328.  Phone  (919)  592-8137. 

!  MIDWEST  DAILY  and  Sunday,  11,500  circula¬ 
tion.  seeks  editor  for  position  opening  late 
April — early  May.  Must  have  strong  background 
in  supervision,  assignments,  editing,  layout 
and  working  in  rural,  smalltown  areas.  Located 
in  university  county  seat.  VDT  experience  high¬ 
ly  desirable.  Send  resume,  complete  refer¬ 
ences  and  salary  background  and  desires  to  Box 
1711,  Editor  &  Publisher. 

MANAGING  EDITOR 

The  Jacksonville  Journal,  evening  paper  in  Flor¬ 
ida’s  largest  city,  needs  chief  news  executives. 
We  are  going  in  new  directions,  want  person 
with  young  ideas,  strong  managerial  sklls  and 
devotion  to  quality.  Robert  PCIark.  Editor.  Flor¬ 
ida  Times-Union  and  Jacksonville  Journal.  PO 
Box  1949-F.  Jacksonville  FL  32231. 

j  NEWS  EDITOR 

I  Southern  Minnesota  morning  daily,  seeks  ex- 
I  perienced  writer-editor.  Duties  include  editing 
local  copy,  makeup  and  supervising  news  per- 
i  sonnel.  Salary,  mid-teens.  Contact  Steve  Rus- 
i  sell.  Editor,  Sentinel,  Fairmont  MN  56031. 


HELP  WANTED 


EDITOR 

50.000  circulation  Zone  2  daily  needs  an 
editorial  leader.  Must  be  able  to  tram,  direct, 
motivate  young  staff;  must  know  local  enter¬ 
prise;  knowledge  of  package  redesign  helpful; 
must  be  able  to  work  closely  with  active  pub¬ 
lisher  and  handle  self  m  community.  Perhaps 
you  are  a  city  editor,  managing  editor  or  assis¬ 
tant  managing  editix  on  a  100.000  daily  and 
ready  for  your  own.  Real  salary  opportunity  for 
I  right  person.  Resume  to  Box  1721.  Editor  & 

I  Publisher. 

i  EDITOR 

I  Well  established  national  trade  ^aper.  based  in 
Florida  needs  young  editortota^echarge.  Must 
I  be  experienced  in  marketing  ard  merchandiz¬ 
ing.  Some  mechanical  knowledge  helpful.  A 
good  eye  for  page  layout.  Correspondents  in 
East.  Midwest,  Los  Angeles,  and  Europe.  Ex¬ 
cellent  opportunity  for  a  self-motivator  who 
wants  to  run  things  and  grow.  Apply  Box  1729. 

!  Editor  &  Publisher. 

ELECTRlCity,  Philadelphia’s  weekly  entertain¬ 
ment  paper,  seeks  a  New  Jersey  shore  bureau 
chief  responsible  for  at  least  1  full  page  per 
week  of  entertainment-oriented  copy,  ad  space 
sales  and  Atlantic  City  distribution.  Send  re¬ 
sume  and  sample  clips  tO:  ELECTRlCity.  262  S 
12th  St.  Philadelphia  PA  19107. 

FEEL  STYMIED  in  your  present  oosition?  Confi¬ 
dent  of  your  abilities?  Able  to  meet  deadlines? 
Are  you  an  experienced  and  creative  newsper¬ 
son  who  still  believes  in  community  journal¬ 
ism?  If  so.  an  assistant  managing  editor  posi¬ 
tion  could  be  yours  in  our  little  corner  of  north¬ 
east  Wyoming.  We’re  a  five-day  daily  offering  a 
good  salary,  company  benefits  and  manage¬ 
ment  potential.  Please  send  resume,  refer¬ 
ences.  salary  requirements  and  non-returnable 
clips  to  Box  1618.  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  REPORTER-Great 
'  opportunity  for  bright  person  with  some  experi- 
I  ence  committed  to  journalism  to  work  at  presti¬ 
gious  weekly  in  northwestern  Connecticut.  Ap- 
I  plicant  should  be  available  for  interview.  Call 
!  the  Lakeville  Journal;  (203)  435-2541.  . 

i  RECENT  GRADUATE — We  are  seeking  a  recent 
;  journalism  graduate  for  an  entry  position. 

I  Opportunity  to  do  sports,  photos,  design,  fea- 
t  tures  and  general  news.  Large  award-winning 
j  weekly  newspaper  located  in  county  seat  resort 
area.  Send  resume  to  Don  Bucknam.  Herald- 
I  Republican.  PO  Box  180.  Angola  IN  46703. 

REPORTER— Aggressive,  award-wmning  in  the 
New  York  metropolitan  area  looking  for  hard 
1  working,  smart  reporter  with  at  least  one  year 
!  experience  and  interest  in  urban  affairs.  Box 
i  1702,  Editor  &  Publisher. 


NEWS  AND  FEATURE  REPORTER  for  8000 
I  circulation  daily  in  Ohio.  $165  week  to  start. 

I  Send  letter,  resume,  references,  clips  to  Box 
1758.  Editor  &  Publisher. 


WRITER/EDITOR 

ELECTRONIC  PUBLISHING 

Dow  Jones  &  Company,  Inc.,  publishersof  The  Wall  Street  Journal,  is 
seeking  Journalists,  including  a  Senior  Writer  Editor,  for  its  newly 
formed  division  dedicated  to  "interactive”  electronic  publishing.  The 
positions  will  be  located  in  our  Princeton,  New  Jersey  facility. 
Duties  will  include  developing  and  producing  narrative  and  statistical 
news  data  bases,  or  information  packages  for  on-line  retrieval,  using 
the  resources  of  The  Wall  Street  Journal  and  other  Dow  Jones  publica¬ 
tions,  as  well  as  outside  material. 

The  successful  candidate  for  Senior  Writer-Editor  will  have  5-7  years 
experience  in  financial  journalism  at  the  reporting  and  editing  level, 
while  the  other  writer-editors  will  have  2-3  years  of  financial  reporting 
and  writing  experience.  VDT  experience  helpful. 

We  offer  growth  potential,  attractive  salaries  and  excellent  benefits. 
Please  forward  a  detailed  resume  including  salary  history  and  repre¬ 
sentative  clippings,  in  confidence  tO: 

PERSONNEL  MANAGER 
DOW  JONES  &  CO. 

P.O.  BOX  300 

PRINCETON,  NEW  JERSEY  08540 

An  Equal  Opportunity  Employer  (M  F) 


EDITOR  &  PUBLISHER  for  January  31,  1981 


HELP  WANTED 


EDITORIAL 


REPORTER 

The  Wisconsin  State  Journal.  Madison,  seeks  a 
general  assignment  reporter  with  2-years  daily 
experience.  Specify  your  interest  and  experi¬ 
ence  in  covering  energy,  utility  operations/reg¬ 
ulations  and  environmental  issues. 

Please  send  letter  of  application  including 
education,  experience,  salary  history  and 
copies  of  clippings  to; 

City  Editor 

Wisconsin  State  Journal 
PO  Box  8058 
Madison  Wl  53708 
An  Affirmative  Action  Employer 


REPORTER/PHOTOGRAHER  wanted  for  large 
25,000  circulation  semi-weekly.  Fast  prolific 
writer  needed  for  general  news  coverage  and 
features.  Sports  writing  experience  helpful. 
Position  open  now.  Write  John  Haden,  The  Mid- 
Valley  Town  Crier,  927  W  Hwy  83.  Weslaco  TX 
78596. 


SPORTS — Understudy  one  of  the  best  local 
sports  writers  in  the  nation  and  eventually  take 
over  department.  Must  be  high  volume  produc¬ 
er  on  VDT's.  Write  with  3  samples  to  Jim  Blair, 
The  Daily  Independent,  Kannapolis  NC 
28081. 


SPORTS  EDITOR  for  8000  Ohio  daily.  Prep, 
some  college  sport  writing;  editing;  layout. 
$200  weekly.  Send  letter,  resume,  references, 
clips  andfor  layout  tearsheets  to  Box  1681, 
Editor  &  Publisher. 


WRITING  COACH 

Experienced  editor  to  conduct  12-week  writing 
improvement  program  for  Idaho  Statesman, 
Summer  1981.  Must  be  good  communicator, 
disciplined.  Prefer  working  editor  or  college 
professor  seeking  sabbatical.  Excellent  outdoor 
area.  Send  post  card  to  Beth  Phillips,  PO  Box 
40,  Boise  ID  83707.  Will  send  details. 


WE'RE  LOOKING  FOR  a  writer/editor  to  put  life 
into  our  daily,  two-page  ‘‘living"  section.  Our 
rapidly-growing  Wyoming  community  is  bust¬ 
ling  with  interesting  people  so  there's  no  shor¬ 
tage  of  potential  news  and  feature  material. 
Applicant  must  be  a  self-starter  and  should 
have  own  camera.  Please  send  resume,  refer¬ 
ences.  salary  requirements  and  non-returnable 
clips  to  Box  1712,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


WE  SEEK  A  BUSINESS  writer  with  three  or 
more  years  experience  who  can  write  complex 
business,  financial  and  consumer  news  in  a 
clear,  concise  and  interesting  manner.  We  want 
a  writer  who  can  relate  to  readers  in  human 
terms  rather  than  dollars  and  cents.  Guild  scale 
and  benefits.  Send  resume  and  samples  to  Bob 
Skillicorn,  Managing  Editor,  The  Press  Demo¬ 
crat,  PO  Box  569,  Santa  Rosa  CA  95402.  No 
telephone  calls. 


WEEKEND  TABLOID  editor  to  produce  new  Fri¬ 
day  leisure  publication  for  3,500  northeastern 
Pennsylvania  daily.  Must  have  strong  writing, 
photo,  editing  and  layout  background.  Send 
resume,  salary  history  to  Box  1736,  Editor  & 
Publisher. 


WRITER-PHOTOGRAPHER— Free  circulation 
weekly  newspaper  serving  ten  communities  in 
south  Texas.  Circulation  48,000,  52  broad¬ 
sheet  pages  weekly.  Want  someone  to  generate 
exclusive  features  and  local  news  stories.  Must 
be  experienced  in  darkroom  work.  Immediate 
opening.  Send  resume  to  Valley  Town  Crier, 
1811  N.  23rd  St,  McAllen  TX  78501.  Atten¬ 
tion:  Verne  Offerman. 


THE  MISSOULIAN,  a  32,000  circulation  daily 
in  western  Montana,  hasan  immediate  opening 
for  an  assistant  city  editor.  Duties  include  copy 
editing,  layout,  headline  writing  and  some 
management  of  reporting  and  photography 
staff.  Applicants  must  have  a  minumum  of  two 
years'  reporting  experience  on  daily  newspaper. 
At  least  one  year  of  desk  experience  is  prefer¬ 
red.  Send  resumes  and  clips  to  Sharon  Barrett. 
City  Editor,  Missoulian,  Box  8029,  Missoula 
MT  59807. 


WE  SEEK  A  SPECIAL  PERSON  for  a  special 
job.  We  want  a  person  to  become  our  assistant 
managing  editor  who  will  come  to  us  with  the 
knowledge  and  experience  necessary  to  direct 
the  news  report  of  our  daily  and  Sunday  news¬ 
paper.  This  is  a  newly  created  position  that  can 
lead  to  an  editorship  in  a  highly  successful 
group.  Please  write  to  us,  telling  us  of  your 
background  and  experience,  your  successes 
and  failures,  your  ambitions  and  goals.  Are  we 
interested  in  a  female?  You  bet.  if  she  is  qual¬ 
ified.  You  may  be  completely  confident  that  we 
will  contact  no  one  without  your  expressed  per¬ 
mission.  Box  1755,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ZONE  5  metro  seeks  person  skilled  in  graphics, 
words,  leadership  for  key  roll  on  1 10,000  AM. 
Salary  to  $23,000.  Box  1735,  Editor  &  Pub¬ 
lisher. 


LIBRARY 


ASSISTANT  LIBRARIAN 
Florida's  best  newspapers  are  seeking  an  assis¬ 
tant  librarian— an  experienced  professional 
who  can  supervise  a  night  staff  in  indexing, 
reference  senrices  and  cataloguing  and  who 
can  aid  in  future  planning  and  development  of 
on-line  data  base.  We  believe  a  news  library  is 
more  than  a  room  full  of  clips  and  photos.  It's  a 
dynamic  data  base  designed  to  meet  the  needs 
of  an  editorial  staff. 

Daily  newspaper  library  experience  and  lead¬ 
ership  skills  are  required.  MLS  degree  and 
knowledge  of  electronic  storage  and  retrieval 
systems  are  desirable.  Send  complete  resume 
including  salary  history  telling  us  why  you 
should  have  this  highly  desirable  job  to: 
James  Scofield 
Chief  Librarian 

St  Petersburg  Times  &  Evening  Independent 
PO  Box  1121 
St  Petersburg  FL  33731. 


MAILROOM 


FLORIDA — Supervise  mailroom  and  mainte¬ 
nance  on  Muller  Martini  inserting  equipment. 
We  insert  on-line  plus  stitcher  and  trimmer, 
supereise  22  people.  Box  1664,  Editor  &  Pub¬ 
lisher. 


MARKETING 


FREELANCE— Help  launch  health  newsletter. 
Be  involved  In  all  phases  of  business.  Experi¬ 
ence  essential.  No  investment.  Equity  pay¬ 
ment.  Kent,  (212)  964-9738,  12  pm-8  pm. 


MARKETING  RESEARCH 


MARKETING/RESEARCH  MANAGER 
Progressive  MES  newspaper  in  Zone  3  with  new 
facilities  seeks  aggressive  marketer  for  key 
middle  management  position.  Marketing  or 
equivalent  degree  required.  Minimum  2  years 
experience  in  product  marketing  or  research 
expected.  Basic  computer  user  knowledge  with 
on-line  data  storage  an  asset.  Must  be  know¬ 
ledgeable  in  all  current  research  methodologies 
to  coordinate  up  to  $100,000  annually  in  mar¬ 
ket  research.  Data  analysis  and  interpretation 
skills  essential.  Good  communication  skills  re¬ 
quired.  Any  advertising  copywriting  or  media 
promotion  background  helpful. 

Position  has  supervisory  responsibilities  report¬ 
ing  to  marketing  director.  Starting  salary  flexi¬ 
ble.  Excellent  growth  opportunities  and  com¬ 
pany  benefits.  Send  resume  and  salary  history 
to: 

Warren  Funk,  Personnel  Director 
Memphis  Publishing  Company 
495  Union  Av 
Memphis  TN  38101 


MARKETING 

DIRECTOR 

Our  publishing  company  needs  a 
take-charge  Individual  who  has 
held  managerial/marketing 
posts,  with  emphasis  on  space 
sales.  This  person  must  have 
served  In  a  leadership  role  In  all 
phases  of  marketing  —  advertis¬ 
ing  sales,  sales  promotion,  cir¬ 
culation  development  and  pub¬ 
lic  relations.  This  marketing  pro¬ 
fessional  should  have  creative 
writing  skills  since  the  Job  occu¬ 
pant  will  help  conceptualize,  de¬ 
sign,  produce  and  Implement 
sales  programs  for  the  nation's 
largest  group  of  local  business 
newspapers.  Our  company,  a 
subsidiary  of  Scripps-Howard 
Newspapers,  publishes  local 
business  periodicals  in  nine  ma¬ 
jor  growth  markets.  Send  re¬ 
sumes  In  confidence  to  Bob 
Cray,  cordovan  Publishing,  5314 
j  Single  Road,  Houston  TX  77092. 


HELP  WANTED 


PHOTOJOURNLISM 


WE  RE  LOOKING  FOR  a  photographer  who  is 
truly  a  photojournalist.  In  addition  to  imagina¬ 
tion  and  initiative,  the  applicant  must  alsoTiave 
polished  black  and  white  printing  skills.  We're 
a  growing  Wyoming  daily  which  isn't  afraid  fo 
run  a  lot  of  photos,  giving  them  the  play  they 
deserve.  The  position  also  includes  some  fea¬ 
ture  writing.  Applicant  must  have  own  camer- 
a(s)  and  car.  Please  send  resume,  references, 
and  salary  requirements  to  Box  1713,  Editor  & 

Publisher. _ 

QUALITY  ORIENTED,  imaginative  photo¬ 
grapher  needed  to  set  up,  staff,  and  operate 
agency  to  take  all  photos  for  medium-sized  dai¬ 
ly  newspaper.  Confact:  Sam  Newhouse,  The 
Jersey  Journal,  30  Journal  Sq,  Jersey  City  NJ 
07306;  (201)  653-1000. _ 


PRESSROOM 


EXPANDING  PRINTING  FIRM  requires  press- 
person  with  proven  background  in  4  unit  Goss 
Community.  Color  experience  helpful  but  not 
required.  Wages  negotiable.  Good  benefits. 
Contact  K.  Gilbert,  Herald  Progress  Inc,  Ash¬ 
land  VA  (804)  798-9031. 


WORKING  PRESS  SUPERVISOR.  Second  shift 
at  small  daily-job  shop  in  small  Northern  com¬ 
munity.  Experience  on  Goss  Community, 
camera,  plate.  A  friendly  organization.  If  you 
like  the  outdoors,  small  town  life,  this  is  your 
spot.  Box  1723,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  MANAGER— We  are  look¬ 
ing  tor  a  hands-on  manager  for  our  typesetting 
and  composing  department.  Applicants  should 
be  skilled  and  knowledgeable  in  areas  of  equip¬ 
ment,  budget  management,  training  and  orga¬ 
nization  of  work,  personnel  and  changing 
priorities.  We  operate  a  highly  successful  pub¬ 
lishing  and  commercial  printing  plant  in  upper 
Zone  9.  We  offer  excellent  pay,  benefits  and 
growth  opportunities  and  a  good  team  of  people 
geared  to  successfully  meeting  new  chal¬ 
lenges.  Send  resume  to  Box  1737,  Editor  & 
Publisher. 


EXTREMELY  BUSY  New  York  weekly  needs 
organized,  technically  knowledgeable  candi¬ 
date  to  run  all  production  related  functions.  All 
typesetting  and  printing  performed  by  contrac¬ 
tors  making  "state  of  the  art"  technological 
know-how  a  must.  Salary  commensurate  with 
ability  and  experience.  Please  send  resume  to 
Box  1639,  Editor  &  Publisher. 


PRODUCTION  MANAGER  for  San  Juan,  Puerto 
Rico.  Daily  newspaper.  Responsible  for  all  pro¬ 
duction.  Requirements:  knowledge  of  com¬ 
puterized  phototypesetting,  offset  press,  sche¬ 
duling,  planning  and  cost  control.  Send  resume 
to  Box  4234,  Old  San  Juan  PR  00905. 


PRESSROOM  SUPERVISOR,  Goss  Urbanite 
experience,  for  strong,  growing  company  in 
Chicago  northwest  suburb.  Must  be  excellent 
hands-on  supervisor.  Sam  McMichael,  (312) 
824-1111. 


WEEKLY  NEWSPAPER  GROUP  with  23,000 
circulation  in  Colorado  needs  top-notch  pro¬ 
duction  manager  with  knowledge  in  all  phases 
of  newspaper  production.  Seeking  person  with 
initiative,  proven  capabilities  who  will  work 
with  supervisors  of  pressroom,  typesetting, 
paste-up,  camera,  inserting,  copy  control,  de¬ 
livery,  commercial  printing.  Also  responsible 
for  quality  control,  supplies,  budgeting. 
Strength  in  people  skills,  proven  record  in  cost 
and  quality  control  essential.  Must  be  know¬ 
ledgeable  and  experienced  in  latest  technolo¬ 
gy,  front-end  systems,  updating  production  de¬ 
partment.  Salary  plus  bonus  to  $35,000;  good 
company  benefits.  Respond  detailing  educa¬ 
tion,  experience,  salary  history;  all  responses 
held  in  confidence.  Send  resume  to  D.J.  Gore- 
han.  General  Manager,  Community  Publica¬ 
tions  Co,  3501  E  46th  Av,  Denver  CO  80216. 


PROMOTION 


PROMOTION  MANAGER 
The  Long  Beach  Independent,  Press-Telegram, 
a  member  of  Knight-Ridder  Newspapers,  Inc, 
has  a  need  for  an  individual  who  can  bring 
strong  support  to  our  marketing  effort.  The 
position,  which  reports  to  the  circulation  direc¬ 
tor,  will  have  the  responsibility  for  the  market¬ 
ing  and  promotion  of  our  daily  newspaper.  Ex¬ 
perience  with  media  buying  and/or  advertising 
background  helpful.  We  are  a  7-day  morning 
and  afternoon  daily  located  in  southern  Califor¬ 
nia.  Excellent  salary  plus  bonus.  If  interested, 
please  submit  a  confidential  resume  with  salary 
history  to; 

John  McGovern,  Personnel  Manager 
Independent,  Press-Telegram 
604  Pine  Av 
Long  Beach  CA  90844 


Editorial 


BUSINESS 
REPORTER 

HEAVY  PRODUCER  ONLY.  .  . 

IF  you  can  write  for  leading  business  and  financial 
publications  .  .  . 

IF  you  have  an  insatiable  appetite  to  learn  more  about 
what  makes  business  tick  .  .  . 

IF  you  crave  to  know  more  about  the  ins  and  outs  of  the 
nation's  largest  retail  industry  .  .  . 

IF  you  have  a  minimum  3  years  experience  on  a  news¬ 
paper  or  magazine  preferably  with  retail  or  food 
writing  .  .  . 

and  IF  you  relish  digging  for  tightly  focused  stories  that 
are  a  step  ahead  of  the  competition  .  .  . 

IF  you  thoroughly  enjoy  travel  and  meeting  the  indus¬ 
try's  key  decision  makers  at  all  management 
levels  .  .  . 

Then  .  .  .  send  us  your  resume.  Starting  salary  mid¬ 
teens  to  low  $20's  based  on  experience. 

Marsha  Baumann,  Personnel  Manager 

Lebhar-Friedman,  Inc. 

425  Park  Ave.,  New  York,  N.Y.  10022 

An  Equal  Opportunity  Employer  MiF 
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POSITIONS  WANTED. 


ADMINISTRATIVE 


BORN-AGAIN,  20-years  experienced  newspap¬ 
er  man  with  14-years  ad  sales  and  layout,  3- 
years  ad  management  and  2-years  editors 
background  seeks  to  join  Christian  publication 
or  Christian-owned  newspaper  at  any  level. 
Photography,  darkroom,  cold-type  composition 
and  page  make-up  experience.  Excellent  track 
record  in  lineage  gains.  Available  after  April 
15.  Phone  Jim  Bloom.  (207)  539-2251.  Will 
relocate.  Prefer  Eastern  USA. 


CIRCULATION  effort?  Newsroom  direction? 
Are  your  fully  coordinated  for  revenue  growth? 

If  that's  doubtful,  I  have  time  still  open  for  one 
more  full  management  analysis  this  year.  Pub¬ 
lishers,  others  praise  tested  system.  4-6  weeks 
needed.  Write  for  details  to  Kenneth  Edwards, 
Box  5113,  University  AL  35486. 

GENERAL  MANAGER/marketing  or  advertising 
director.  Excellent  track  record/top  references/ 
20  years  experience  including  TMC.  Relocate 
anywhere.  Box  1695,  Editor  &  Publisher, 

GENERAL  MANAGER/SALES  MANAGER,  22- 
years  solid  experience.  Good  track  record  with 
major  groups  from  weekly  to  major  metro.  Know 
production,  sales,  promotions,  etc.  Good  peo¬ 
ple  person.  Good  references.  All  experience  in 
competitive  markets.  Box  1738,  Editor  &  Pub¬ 
lisher. 

READY  TO  relocate  after  turning  loosing  weekly 
into  a  money  maker  and  selling  it  for  a  healthy 
profit.  Over  20  years  in  sales,  news,  printing 
and  backshop  operations.  Prefer  small  town 
living  and  seeking  management  spot  Midwest 
or  Southern  daily,  large  weekly  or  chain.  Call 
(219)  583-4081. 

RECENTLY  SOLD  successful  Midwest  TMC 
news-shopper  and  now  this  45-year-old  pub¬ 
lisher-general  manager  needs  a  new  challenge. 

I  have  25-years  in  the  business,  strong  on 
sales,  printing,  production  and  news.  Available 
immediately  for  management  spot.  Box  1621, 
Editor  &  Publisher. _ 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR— Promotiion  mana¬ 
ger-layout  artist.  Now  employed  on  small  mid¬ 
dle  Florida  daily.  30-years  experience.  Metro 
and  smaller  newspapers.  Stable,  loyal.  Excel¬ 
lent  references.  Need  change  for  logical 
reasons.  Reply  Box  1741,  Editor  &  Publisher. 

BA  JOURNALISM  with  4  gruelingyears  in  "real 
world"  outside  field  seeks  advertising  or  public 
relations  writing  position;  prefer  Zones  2,  5.  or 
8.  James  F.B.  Sawyer,  96  Fairview  Av,  West 
Springfield  MA  01089  (413)  734-4754. 

ART/GRAPHICS 

ARTIST/ILLUSTRATOR,  realistic  and  cartoon, 
16  years  experience  in  editorial  and  advertising 
illustration,  design  and  layout  for  major  news¬ 
paper  and  ad  agencies  in  Chicago  and  New  York 
seeks  relocation  to  an  artist  position  with  a 
small,  contemporary  newspaper  located  in  a 
pleasant  environment.  Will  respond  to  serious 
inquiries  immediately  with  resume  and  sam¬ 
ples.  J.  Mclnerney,  254  Park  Av  So,  Apt.  9B. 
New  York  NY  10010. 


CIRCULATION 


CIRCULATION  MANAGER— 10-years.  Experi¬ 
ence-strong  in  promotions,  sales  and  service. 
Proven  track  record.  (914)  692-5865. 


_ CIRCULATION _ 

AGGRESSIVE,  hard-charging  young  circulator, 
home  delivery  manager  experience  with  major 
metro  daily,  seeks  new  challenge.  Have  experi¬ 
ence  with  agency  system  and  independents. 
Prefer  second  man  position  with  medium  cir¬ 
culation  or  will  assume  responsibility  for  smal¬ 
ler  daily.  Box  1696,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Innovative,  goal  oriented,  people  motivator.  15 
years  experience  in  developing  and  training, 
TMC,  computer,  promotion  and  marketing.  Box 
1617,  Editor  &  Publisher. 


AWARD  WINNING  reporter,  24.  with  four  years 
weekly  experience  seeks  entry  level  position  on 
daily  anywhere  in  US.  Good  news  sense,  enjoys 
challenges,  experienced  in  layout,  headlines, 
editing,  photos.  David  Arenson,  400  4th  St. 
Brooklyn  NY  11215.  (212)  788-7991. 

CALIFORNIAN,  just  finished  MA  in  history  at 
Duke,  prize-winning  reporter,  five  years  experi¬ 
ence  in  the  South,  wants  challenge,  will  go 
anywhere.  Box  1715,  Editor  &  Publisher. 

EXPERIENCED  WRITER  seeks  general  assign¬ 
ment  position  for  the  summer  of  1981 .  The  job 
would  help  me  fulfill  the  requirements  of  my 
program  at  a  leading  public  affairs  graduate 
school.  Will  work  anywhere,  with  any  major 
news  magazine,  paper,  or  wire  service,  as  long 
as  the  assignments  are  serious  and  challeng¬ 
ing.  Box  1628,  Editor  &  Publisher. 

EXPERIENCED  BLACK  female  writer-reporter, 
1978  BSJ  Northwestern,  seeks  East  Coast  or 
West  Coast  challenge.  Currently  beat  reporter 
for  Midwest  daily.  Box  1669,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED,  capable  professional  seeks 
mid-management  level  post.  Last  3  years  work¬ 
ing  wire/copy  desk.  Now  locked  in  as  assistant 
news  editor.  Box  1685.  Editor  &  Publisher. 

EDITOR/JOB  PRINTER  seeks  combined  re¬ 
sponsibility  on  weekly  which  wants  to  expand 
its  job  printing  business.  Box  1687,  Editor  & 
Publisher. 

EX-WALL  STREET  JOURNAL 
EDITOR  SEEKS  NEW  CHALLENGE 
Salary  negotiable  as  my  weekly  folded.  At  43, 
I've  spent  24  years  on  dailies;  14  on  Journal 
desk,  6  as  weekend  slotman.  Served  medium 
I  dailies  as  wire-page  1  editor,  sports  editor.  Will 
relocate.  Harvey  Seymour,  4  Jeffrey  Ln,  East 
Windsor  NJ  08520,  (609)  448-5646. 

EXPERIENCED  NEWS  PHOTOGRAPHER,  10 
years.  Can  handle  all  photo/darkroom  work.  De¬ 
dicated,  self  starter,  ready  to  work.  Please  call 
David.  (716)  372-6246. 

ESTABLISHED  HIGHER  EDITORIAL  WRITER, 
big  fish — little  pond,  seeks  fresh  waters;  drop 
me  a  line.  14  Spruce  St,  Springfield  MA 
01105. 

EXPERIENCED  COPY  EDITOR  seeks  job. 
Send  replies  to 

Box  1751,  Editor  &  Publisher. 

EXPERIENCED  Arizona  weekly  editor  seeks 
daily  exprience  in  Southwest.  3  years  reporting, 
editing,  layout,  photo  on  weeklies.  Box  1757, 
Editor  &  Publisher. 

FEATURE  WRITER 

My  specialties  are  business,  economics,  ener¬ 
gy,  mining  and  construction.  Former  McGraw- 
Hill  magazine  editor.  Newspaper  and  broad¬ 
casting  experience.  Available  for  full-time  or 
freelance  work.  Will  relocate.  3-MC.  415  East 
52nd  St.  New  York  NY  10022.  Phone;  (212) 
838-6931. 

FOR  SALE 

Editor's  anticipation  turning  to  trepidation  as 
paper  ready  to  be  sold  out  from  under  him.  He 
has  15-years  solid  professionalism  all  phases 
to  offer  and  share.  Box  1730,  Editor  &  Pub¬ 
lisher. 

HARD-WORKING  reporter,  a  Missouri  grad 
with  two  years  experience,  seeks  position  on 
aggressive  10,000-plus  daily.  Accuracy  is  my 
strong  point.  Box  1750,  Editor  &  Publisher. 


POSITIONS  WANTED 


I  AM  A  professional  newsman. 

I  am  a  dependable  family  man. 

I  am  a  good  editor  (eight  years). 

I  was  a  good  reporter  (ten  years). 

I  have  worked  cold  type  and  VDT. 

I  have  good  references. 

I  am  seeking  well  established  medium-sized 
daily  that  needs  a  good  professional,  de¬ 
pendable  editor. 

Object:  To  make  us  both  better. 

Box  1744,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  submitted  in  re¬ 
sponse  to  an  ad.  Include  only  material  wich  can  be  fonwarded 
in  a  large  manilla  envelope. 


POSITIONS  WANTED 


EDITORIAL 


SMALL  DAILY,  big  workload  reporting  spot 
sought  by  high  horrors  Michigan  State  J-grad 
with  2-years  campus  work.  Any  beat  or  Zone. 
Box  1672,  Editor  &  Publisher. 

TOP  NEWSMAN.  55.  seeks  beat.  desk.  slot. 
Zone  6. 

Box  1701,  Editor  &  Publisher. 

TOP  OF  THE  CLASS  graduate  of  Iowa  State 
University  seeks  feature  writing. 


professional  seeking  challenging  position  with 
magazine  or  newspaper.  Good  clips,  refer¬ 
ences.  Box  1728,  Editor  &  Publisher. 

NEWSROOM  PRO  READY 
For  top  slot  on  small  to  medium  daily,  30  years 
as  reporter,  copyeditor,  wire  editor,  columnist. 
Now  employed  as  city  editor.  Prefer  Southwest. 
Box  1656,  Editor  &  Publisher. 

PREVIOUSLY  WORKED  16  months  as  sport- 
swriter-sports  editor  on  daily.  Produced  six 
page  sports  section  on  Sunday.  Seeking  similar 
position.  Successful  freelance  writer.  26  years 
old.  Zone  1  preferred.  (603)  542-6449 

PRESS  SECRETARY  to  U  S.  Senator  seeks 
editorial  writing  position.  Strong  background  in 
urban  and  national  affairs.  Nine-years  experi¬ 
ence  as  reporter  and  editorial  writer.  MSJ, 
Northwestern  University.  Box  1734,  Editor  & 
Publisher. 

SPORTSWRITER — Recent  journalism  gradu¬ 
ate  with  solid  knowledge  of  all  sports  seeks 
position  on  daily  or  weekly  newspaper.  Two 
years  experience  covering  college  teams.  Also 
have  photographic,  editing  and  production 
skills.  Will  relocate.  Box  1632,  Editor  &  Pub¬ 
lisher. 

STRINGER — Mid  Zone  2.  News.  Features.  Fol¬ 
low-ups.  Photos.  Fast.  Dependable.  Reason¬ 
able.  CNS  (215)  355-1119. 

SPORTSWRITER  seeks  position  on  metro  after 
3-years  on  small  Eastern  daily.  Layout,  writing, 
camera  experience.  Have  covered  pro  and  col¬ 
lege  teams.  Box  1667,  Editor  &  Publisher. 

SPORTS  WRITER-COLUMNIST  seeks  pro  or 
college  beat  on  150,000  metro  daily.  Five 
years  experience  on  mid-sized  Eastern  daily, 
covering  pro  baseball,  basketball,  colleges  and 
desk.  Box  1718,  Editor  &  Publisher. 

WRITER/EDITOR'RUSTY  PHOTOGRAPHER 
hoping  for  Zone  2  or  3  (preferably  lifestyle  sec¬ 
tion).  Heavy  magazine,  medium  agency,  light 
newspaper  experience.  Cookbook  author,  for¬ 
mer  tv  writer.  A.R.  Murphy.  6429  Livingston 
Rd.  Apt301.  Oxon  Hill  MD  20021.  (301)^7- 
4018. 

YOUNG  award-winning  reporter  asking  for  chal¬ 
lenging  assignment  with  daily  50,000  or  lar¬ 
ger.  Experienced  in  news,  feature  amd  photo- 
I  graphy.  Will  relocate.  I  want  to  write.  Box 
I  1671,  Editor  &  Publisher. 

YOUNG,  EXPERIENCED  REPORTER  looking 
for  a  challenge  on  a  daily  50,000  or  larger. 
Have  written  news  and  feature  articles,  taken 
pictures,  done  layout  for  small  daily  in  Zone  1 
but  will  relocate  anywhere.  Box  1692,  Editor  & 
Publisher. 


N  Hyland,  Ames  lA  50010,  (515)  292-5042. 

VERSATILE  REPORTER,  completing  MS  in 
agricultural  journalism  May  1981,  seeks  posi¬ 
tion  on  small/mid-size  daily.  Three  years  on 
Wisconsin  weeklies  plus  brief  stmt  with  state 
conservation  agency.  Will  relocate  anywhere. 
Box  1658,  Editor  &  Publisher. 

VETERAN  sports  writer/slotman  copy  editor  at 
70.(XX)-plus  daily.  Looking  to  move  upward.  I 
excel  at  everything  I  do  and  have  glowing  refer¬ 
ences  to  prove  It.  Box  1740,  Editor  &  Pub¬ 
lisher. 

VETERAN  SPORTS  PRO 
All-around  spots  professional — covered  all 
sports  at  all  levels  as  well  as  edit,  layout, 
makeup,  staff  direction  and  administration. 
Extensive  top  rank  spots  pr  experience.  Seek¬ 
ing  sports  editorship  or  key  writing  assignment. 
Box  1752,  Editor  &  Publisher. 

WISCONSIN  JOURNALIST  with  one  year  ex- 
perience  on  daily  seeks  position  with  another 
quality  conscious  daily.  Won  1980  state-wide 
award  in  sports.  Loves  pressure.  Mr.  Lauer 
(414)  771-1238. 

CONSCIENTIOUS  SPORTSW R  ITER- 
PHOTOGRAPHER,  columnist,  seeks  position 
with  larger  daily.  Knows  editing,  layout.  VDT. 
Also  experience  with  major  collet  pro  ball. 
Box  1726,  Editor  &  Publisher. 


_ FREELANCE _ 

SOON  TO  RETIRE  couple  available  as  vacation 
replacements  or  part  time.  Experienced  in 
advertising  sales,  layout,  page  makeup. 
composition,  phototypeseting.  darkroom  work, 
offset  production  and  photography.  Either  or 
Doth  will  go  anywhere,  an^ime.  Write  Box 
1748.  Editor  &  Publisher. 


_ PRESSROOM  i _ 

PRESSROOM  SUPERINTENDENT.  35  years 
experience  all  phases  presswork.  Letter  press, 
direct  printing,  offset.  1 5  years  in  management 
with  leading  south  Florida  newspaper.  Box 
1717,  Editor  &  Publisher. 

_ PRODUCTION _ 

PRODUCTION  SUPERVISOR— 28  years  ex¬ 
perience.  12  years  in  supervision.  Newspaper 
and  job  work.  Resume  of  detailed  qualifica¬ 
tions  and  background  sent  upon  request.  Call 
(313)  653-2451. 

E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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Top  1980  news  stories  hold 
attention  into  new  year 


Headline  and  story  impact  of  the  elec¬ 
tion  and  the  Iran  hostage  crisis — picked 
by  both  the  Associated  Press  and  United 
Press  International  as  top  stories  of 
1 980 — may  continue  to  hold  top  ratings  in 
the  1 98 1  lists— judging  by  the  last  two 
exploding  news  weeks  of  January  filled 
with  the  return  of  the  hostages  and  the 
inauguration  of  President  Ronald 
Reagan. 

Both  news  services  put  in  third  place 
the  U.S.  economy — and  that  too  bids  to 
hold  a  top  rating  through  1 98 1.  And  both 
included  in  the  list  the  workers'  strike  and 


other  events  in  Poland,  an  on-going  story 
in  1981. 

The  Associated  Press  list  of  top  1 0  stor¬ 
ies,  in  descending  order,  included:  The 
election,  the  Iran  hostage  crisis,  the  U.S. 
economy,  Soviet  intervention  in  Afgha¬ 
nistan,  the  volcanic  eruption  of  Mt.  St. 
Helens,  events  in  Poland  (including 
strikes,  growth  of  an  independent  union 
movement  and  threat  of  Soviet  interven¬ 
tion),  the  murder  of  former  Beatle  John 
Lennon,  the  earthquake  in  Southern  Italy 
which  killed  thousands,  the  war  between 
Iran  and  Iraq — and  in  1 0th  place,  a  tie 
between  the  boat  lift  from  Cuba  and  the 


influx  of  thousands  of  Cuban  and  Haitian 
refugees  and  the  fire  which  killed  84  peo¬ 
ple  at  the  MGM  Grand  Hotel  in  Las 
Vegas. 

The  United  Press  International  top 
10-rating  expanded  to  12  because  two 
major  headline  events  occured  after  bal¬ 
lots  went  out  to  daily  newsaper  editors. 
The  UPI  list,  in  descending  order:  Iranian 
hostages,  including  the  aborted  American 
rescue  mission;  Ronald  Reagan’s  elec¬ 
tion,  inflation  and  the  economy.  Mount  St 
Helens  eruption,  Iran-Iraq  war,  more 
than  100,000  Cubans  flee  to  United 
States,  U.S.  and  other  nations  boycott 
Moscow  Olympics  over  Soviet  occupa¬ 
tion  of  Afghanistan,  Polish  workers’ 
strike;  Abscam,  Brilab  undercover  op¬ 
erations  lead  to  political  corruption 
charges;  U.S.  racial  unrest,  Italian  earth¬ 
quake;  John  Lennon’s  murder. 


Ingle  Jinks  Elder 


SAN  JOSE  CHANGES — Robert  D.  Ingle  is  the  newly  named  vicepresident 
and  executive  editor  of  the  Son  Jose  Mercury  and  News  and  Rob  Elder 
assumes  the  title  of  editor,  according  to  president  and  publisher  P.  Anthony 
Ridder.  Ingle  replaces  Larry  Jinks,  who  became  vicepresident/news  for  the 
metropolitan  group  of  Knight-Ridder  Newspapers  which  includes  the  Mercury 
and  News.  (E  &  P,  Jan.  3.) 

Since  1976  when  Ingle  took  over  as  managing  editor  of  the  Miami  Herald 
the  newspaper  has  won  numerous  national  awards,  including  a  Pulitzer  Prize 
for  features.  Elder  has  been  editorial  page  editor  and  will  continue  to  direct 
editorial  page  operations,  reporting  directly  to  the  publisher  as  will  Ingle. 
Previously,  Jinks  reported  to  the  publisher  for  both  news  and  editorial 
operations. 


MGM  exec 

(Continued  from  pa^e  7) 


ing  and  Marketing  Executives,  said,  “To¬ 
day,  the  daily  newspaper,  which  tradi¬ 
tionally  has  been  the  movie-goer’s  prim¬ 
ary  source  of  information  about  the 
movies.  .  .  does  not  always  create  a  cli¬ 
mate  that  is  supportive  and  favorable  to 
the  motion  picture  industry. 

“Such  things  as  wall-to-wall  amuse¬ 
ment  sections  with  little  or  no  editorial 
coverage,  elimination  of  movie  logs, 
chaotic  and  discriminatory  rate  struc¬ 
tures,  bad  reproduction,  inconsistency  of 
column  widths,  unreasonably  long  dead¬ 
lines  and  unqualified  reviewers  and  gra¬ 
tuitous  and  hateful  reviews  threaten  to 
cause  the  ‘romance’  between  newspapers 
and  the  motion  picture  industry  to  ‘wither 
on  the  vine’,”  said  Kahn. 

Later  in  his  address,  Kahn  offered  the 
proverbial  olive  branch  by  saying,  “As 
motion  picture  marketeers,  we  know  that 
newspapers  offer  incredible  reach,  im¬ 
mediacy  and  impact — that’s  why  we  have 
been  going  together  for  so  long  now  and 
there’s  no  reason  that  our  fine  romance 
can’t  continue  for  years  and  years  right 
on  to  that  sunset  that’s  marked  the  happy 
ending  we’ve  seen  in  so  many  movies.” 

He  pleaded  for  communication  and 
cooperation  to  address  the  following  grie¬ 
vances  held  against  newspapers  by  the 
motion  p>icture  industry. 

“  Is  it  fair,  as  some  of  your  papers  do,  to 
charge  us  for  a  position  rate  in  a  section 
that  wouldn’t  exist  without  us  and 
offtimes  is  now  usurped  by  record  stores 
and  stereo  suppliers?”  he  asked. 

“Is  it  fair  to  publish  an  entertainment 
section  supported  by  motion  picture 
advertisers  with  scant  motion  picture 
editorial  coverage  and  at  the  same  time 
voluminous  coverage  of  the  television 
competition? 
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“Is  it  fair  to  ignore  our  continued 
pleadings  to  improve  the  qualtiy  of  your 
reproduction,  page  layout,  editorial  en¬ 
vironment  and  youth  market  penetra- 
*tion? 

“Is  it  fair  for  a  misanthropic  headline 
writer  to  take  a  negative  review  and  turn 
it  into  poisonous  polemic  by  the  use  of  a 
headline  caption  that  comes,  not  from  the 
review,  but  from  his  own  questionable 
imagination? 

“Is  it  fair  to  discontinue  a  free  movie 
time  clock  log  and  endeavor  to  charge  the 
advertisers  for  this  long-standing  free  ser¬ 
vice?”  he  asked. 

In  order  to  improve  relations  with  the 
motion  picture  industry  and  retain  movie 
linage,  Kahn  suggested  that  newspaper 


ad  directors  open  a  pipeline  to  their  pub¬ 
lishers  to  “let  them  know  what’s  going 
on.”  Ad  directors,  he  said,  must  “start 
talking”  with  local  theater  operators. 
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ACCURACY  IN  MEDIA 


Alger  Hiss  Infiltrates 
Young  Lawyers'  Journal 


By  Reed  Irvine 

WASHINGTON — James  Wechsler,  a 
columnist  for  the  New  York  Post,  has  un¬ 
disputed  credentials  as  a  liberal.  He  was 
editor  of  the  Post  during  its  liberal  heyday 
before  it  was  taken  over  by  Rupert  Mur¬ 
doch,  the  Australian  newspaper  magnate. 
He  is  a  member  of  the  American  Civil 
Liberties  Union  and  Americans  for  Demo¬ 
cratic  Action.  When  Jimmy  Wechsler 
criticizes  an  attack  on  McCarthyism,  you 
know  that  there  must  be  something 
wrong. 

In  his  January  16th  column,  Wechsler 
lambasted  an  article  in  Barrister,  a  journal 
published  by  the  Young  Lawyers  Division 
of  the  American  Bar  Association.  The  arti¬ 
cle  was  titled,  "How  McCarthyism  Si¬ 
lenced  America."  The  author  was  none 
other  than  Alger  Hiss,  America's  most 
notorious  living  betrayer.  Hiss,  a  former 
State  Department  official,  was  convicted 
of  perjury  for  denying  that  he  had  passed 
secret  documents  to  a  Soviet  espionage 
agent,  Whittaker  Chambers. 

Employing  Alger  Hiss  to  discuss  the 
efforts  of  deeply  concerned  Americans  to 
expose  and  root  out  persons  loyal  to  the 
Kremlin  (like  Hiss)  who  had  infiltrated  our 
government  and  other  institutions'  is  like 
asking  Benedict  Arnold  to  write  an  article 
on  how  George  Washington  betrayed 
George  III. 

Rhetorical  Frenzy 

James  Wechsler  himself  has  long  been  a 
vigorous  critic  of  Senator  Joseph  McCar¬ 
thy.  In  1953,  he  published  a  book  titled 
The  Age  of  Suspicion  that  attacked 
McCarthyism.  However,  Wechsler  was 
deeply  disturbed  by  Alger  Hiss's  history 
lesson  for  the  young  lawyers.  He  said  Hiss 
concluded  his  lengthy  article  with  "rhe¬ 
torical  frenzy"  when  he  wrote:  "Militant 
trade  unions  were  destroyed;  progressive 
politics  was  eliminated  from  the  political 
scene;  liberal  publications  and  publishers, 
together  with  independent  publicists  and 
spokesmen  of  dissent,  were  discredited  or 
silenced;  Roosevelt's  domestic  and  for¬ 
eign  policies  were  frozen  and  stripped  of 
their  vigor." 

Wechsler  said  of  this:  "In  fact,  no  'mili¬ 
tant'  unions  were  destroyed.  What  Hiss 
means  is  that  Communists  were  ousted 
from  union  leadership  in  rebellions  that 
frequently  long  preceded  McCarthy's  ad¬ 


vent.  'Progressive'  politics  was  not  'eli¬ 
minated.'  Communist-front  organizations 
were  discredited  by  their  subservience  to 
Soviet  foreign  policy,  and  the  decisive  sec¬ 
tor  of  liberal  opinion  affirmed  its  resolve 
to  wage  a  two-front  battle  against  McCar¬ 
thyism  and  Stalinism." 

It  might  be  added  that  no  "liberal"  pub¬ 
lications  were  discredited  or  silenced,  un¬ 
less  one  thinks  of  Communist  Party  jour¬ 
nals  such  as  The  Daily  Worker  and  The 
New  Masses  as  "liberal."  Alger  Hiss  equ¬ 
ated  "communist"  and  "pro-communist" 
with  "liberal"  and  "progressive."  That  is 
an  old  Communist  trick,  which  James 
Wechsler  knows  very  well,  since  he  him¬ 
self  had  admittedly  belonged  to  the  Young 
Communist  League  from  1934  to  1937. 
Unlike  Alger  Hiss,  Wechsler  broke  with 
the  Communists  and  told  the  truth  about 
his  former  connection  with  them. 

Wechsler  points  out  that  Alger  Hiss 
"hardly  fortifies  his  insistent  claims  of  in¬ 
nocence  by  rewriting  history"  in  the  way 
that  he  did  in  the  young  lawyers'  journal. 
That  is  a  soft  way  of  suggesting  that  there 
is  something  inconsistent  between  Alger 
Hiss's  insistent  claims  that  he  was  not  a 
Communist  and  a  member  of  a  Soviet 
espionage  ring  back  in  the  1 930s  and  the 
way  he  now  writes.  His  Barrister  article 
bears  a  strikingly  close  resemblance  to  the 
Communist  Party  line. 

Hiss  Follows  Communist  Line 

what  Wechsler  perhaps  does  not  know 
is  that  Alger  Hiss  has  recently  given  much 
clearer  evidence  than  this  of  his  adher¬ 
ence  to  the  Communist  Party  line.  On  De¬ 
cember  1,  1980,  he  appeared  on  a  talk 
show  on  WAMU-FM  in  Washington,  D.C. 
In  response  to  a  question  from  a  listener, 
he  said  that  he  belived  that  the  people  of 
Russia,  Poland,  China  and  Cuba  were  all 
better  off  under  their  present  Communist 
regimes  than  they  had  been  previously.  He 
told  an  American  University  audience  the 
following  night  that  he  wouldn't  mind  liv¬ 
ing  in  the  Soviet  Union  or  Cuba. 

Hiss  also  admitted  on  the  radio  program 
that  he  had  maintained  close  ties  with  a 
prominent  Communist  leader  and  that  a 
Communist-front  group  is  handling  his 
current  legal  appeal.  There  is  an  old  saying 
that  goes,  "If  it  walks  like  a  duck,  talks  like 
a  duck,  and  is  found  in  the  company  of 
ducks,  it  is  probably  a  duck." 


ACCURACY  IN  MEDIA  is  a  weekly 
column  available  from  Accuracy  in 
Media,  Inc.  (AIM).  AIM  also  distri¬ 
butes  a  600-word  weekly  column, 
"Media  Monitor,"  which  critiques  TV 
and  radio  news  reporting.  These  col¬ 
umns  are  available  at  nominal  cost. 

AIM  also  publishes  a  semi¬ 
monthly  newsletter,  the  AIM  Report. 
This  deals  with  serious  cases  of  error, 
distortion  and  omission  in  news  re¬ 
porting.  You  will  find  in  the  AIM  Re¬ 
port  significant  stories  that  you 
won't  get  from  the  AP,  UPl  or  other 
news  services.  It  is  must  reading  for 
journalists  dedicated  to  accurate  re¬ 
porting.  It  costs  only  $15  a  year. 

AIM  also  provides  experienced, 
provocative  speakers  for  confer¬ 
ences,  clubs  and  seminars  free  of 
charge,  as  well  as  guests  for  TV  and 
radio  talk  shows. 

For  any  of  these  services  use  the 
coupon  below  or  call  Bernie  Yoh, 
(202)  783-4406. 
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Since  Editor  Frederick  Romer  Peters  and  his  skele¬ 
ton  staff  in  1906  put  out  the  first  edition  of  The 
Evansville  Press  its  name  has  been  synonymous  with 
journalistic  excellence.  The  Hoosier  State  Press 
Association  is  younger  but  it  too  believes  in  excel¬ 
lence  and  rewarding  it.  The  two  get  together  often. 
In  1980  the  association  awarded  The  Press  six  major 
prizes  —  more  than  any  other  Indiana  newspaper  in 


A  winning 
tradition 

the  larger  newspaper  division  —  in  'ts  annual  con¬ 
test.  Not  only  did  The  Press  produce  the  best  front 
page,  said  the  judges,  but  also  the  best  editorial 
page  and  best  column.  It  won  second  place  awards 
for  editorial  writing,  news  story-deadline  and  news 
story-no  deadline.  The  six  awards  are  six  reasons 
why  The  Press  is  called  one  of  Indiana's  finest  news¬ 
papers.  It  has  been  for  75  years. 


Best  Editorial  Page 

Dale  McConnaughay,  editorial 
page  editor 


McConnaughay 


Best  Front  Page 

Tom  Tuley,  managing  editor 
Jean  Taylor,  news  editor 


Best  Column 

'j  William  W.  Sorrels,  editor 


Sorrels 


The  Evansville  Press 


A  Scripps'Howard  Newspaper 

201  N.W.  Second  Street 
Evansville,  Indiana  47703 
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